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The Rank and File 

HE rank and file of the soap industry 

are not making money. Although a number 
of the larger organizations show an increase 
in profits over recent periods, the smaller and 
medium size organizations have been unable 
to sell soap in competition at prices which make 
it pay. Neither are large production and per- 
haps lower costs responsible for profits of the 
larger companies. More than likely, a favor- 
able position in certain raw material markets 
has played a greater part, or else the profits 
which have accrued from the sale of specialties 
akin to the soap business. The sale of soap, 
in itself, be it bar, chip, or powder, is ceasing 
to be a profitable business. 

This is the pessimistic opinion of an execu- 
tive of a fairly good sized soap organization 
in the Middle West. He sees the soap industry 
cutting its own heart out as the level of prices 
settles lower and lower. Shaving off a fraction 
of a cent here and a fraction there has been 
going on too long to do the industry’s profits 
any good. Likewise, the present level of prices 
has not helped in keeping up the ‘quality of 
soap products. Cutting quality to meet com- 
petition has been the natural consequence, as 
is attested by the character of many soap prod- 
ucts now on the market, he points out. 

Perhaps this picture is colored too much by 
pessimism, but at any rate, it is certainly a re- 
flection of the true facts in many respects. 
In the general run of branded, trade-marked 
toilet and laundry soaps, there is no question 
but that prices have been too low for years. 
Soaps have always been the joy of the price- 
cutter—manufacturer, jobber and retailer alike. 
In the case of bulk soap chips and powders, 
the price situation has been and continues to 
be a thorn in the side of manufacturers. Al- 
though they are not restricted in price limits 
after the manner of branded, packaged goods. 
they might as well be. That prices are too low 
to permit of a decent profit, is the most com- 
mon plaint heard. At the same time, as long 
as four out of five manufacturers in the busi- 
ness are willing and ready to meet any price 
which rears its head, conditions most certainly 


never can or will improve. Before there are 
hetter profits, there must be better prices, and 
before prices are better, desire for bigger busi- 
ness must be tempered by a willingness on the 
part of the rank and file to let an order slip 
away once in a while rather than cut the price 
to get it. 


+Or 


Advertising and the Idea 

IKE in everything else, styles in advertis- 

ing change from year to year. Copy-writ- 
ers are constantly on the alert for new ideas, 
but quite obviously, as a perusal of the general 
magazines shows, the alertness is not always 
productive. Beautiful pictures, et al, but good 
strong reasons why more of Jones’ Cod Fish or 
srown’s Baked Beans should be purchased, are 
none too plentiful. Lindbergh and his flight to 
Paris were fairly smothered under an avalanche 
of advertising copy for everything from shoe 
laces to pickles. Because Lindbergh flew the 
Atlantic was good enough reason why the 
housewife should buy an extra jar of Mrs. 
Smiley's Good Grape Gooey, if Mrs. Smiley’s 
advertising copy were to be taken at its face 
value. 

In its advertising, if perhaps not in some 
other things, the soap industry of the United 
States has been about as progressive as any 
group of large scale advertisers. New uses for 
old products and new uses for new ones— 
all have received their degree of attention. It 
was for one of the large companies, however, 
to sound a really new note in soap advertising 
recently, and the new idea is in reality so sim- 
ple that it is almost humorous. The advertise- 
ment in question merely suggested that instead 
of having one package of so-and-so’s soap 
chips in the house, that two be kept on hand, 
one in the kitchen for washing dishes and the 
other in the laundry for washing clothes. 

There is certainly nothing brand new about 
urging a consumer to double his order for your 
goods. \ good reason why it should be doub- 
led, however. in this case, is based on common 
sense and a knowledge of the psychology of the 
housewife—the housewife who has travelled 
up and down stairs in search of the soap chips. 





Insecticide and Disinfectant Section Begins on Paze 83 
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It is based on the strongest selling argument— 
human desire for convenience, comfort, for 
things that are handy. It is based on the 
knowledge that things which are handy and 
convenient will be used regularly and often, 
with consequent greater consumption and larger 
sales. A constructive advertising note is al 
ways welcome. 
<o- 

Radiator Glycerin in 1928-29 

HE glycerin anti-freeze market for the 

1928-29 season is already receiving atten- 
tion. Its possibilities are also the subject of 
much speculation. That the glycerin producers 
and refiners are going to be faced with a situa 
tion of entirely different complexion, is quite 
apparent. The assurance has been expressed, 
however, that a strong concerted drive to popu 
larize anti-freeze glycerin next winter will be 
the natural course of events. The problem of 
educating the public and the dealer will prob 
ably be attacked with greater intensity than 
heretofore. 

When there were rumblings of discontent re 
garding radiator glycerin last winter, we under- 
took to find out as best we might, the whys and 
wherefores of the difficulties. We undertook 
to find out at first hand from automobile own 
ers, from garages and service stations, and 
from automotive supply dealers, their reactions 
to radiator glycerin. What was found out was 
the fact that the supply of misinformation 
about radiator glycerin seemed — unlimited. 
Those who were selling and using the product 
were grossly ignorant of its properties and 
correct usage. We found strong suspicion of 
adulteration, of improper dilution with water. 
And, we found, as well, that: glycol to some 
extent was a victim of the same situation as 
glycerin. 

Next winter, the competition for anti-freeze 
business is going to be more intense than ever. 
The alcohol manufacturers are reported plan- 
ning to spend $425,000 on advertising. They 
will probably take advantage of every mistake 
of which glycerin has been the victim during 
the past two seasons. They will fight hard 
to keep the market which was their own almost 
exclusively for a number of vears. Then, there 
is the likely prospect that greatly increased out- 
put of ethylene glycol may mean price reduc- 
tions in this product and a greater quantity to 
be sold in anti-freeze channels. Lverything 
points to greater competition in the anti-freeze 
field next season than in previous vears. It 
glycerin is to win a permanent place next win- 
ter and thereafter, it will not be won with a 
luke-warm attack. And the educational pro- 





gram, if there be any, will of necessity have 
to start far in advance of the usual advent of 
freezing weather and will have to be much 
more extensive and informative, and go far 
beyond anything which has been done in the 
past, if it is to be eftective. 
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Too Much Speed 
IVHOUGH it may not be the case in the 
average soap plant, there are associated 

groups of manufacturers whose business shows 
a marked fluctuation. Quite Tre- 
quently, it is impossible to manufacture and 
package far in advance sufficient quantities of 
any product to take care of the heavy ship 
ments necessitated by the demands of distri- 
huting channels just prior to the usual heaviest 
consuming season. To take care of this peak 
demand, there are times in many plants where 
both men and equipment are pushed to the 
limit in order to get the goods out on time. 
\dditional labor may be hired and_ fired to 
meet these changing conditions, but this is not 
the case with mechanical equipment. 


seasonal 


Too often, production machinery and _pack- 
aging equipment are run at greatly increased 
speed to take care of heavy seasonal demands. 
\ machine designed to do forty or fifty per 
minute, cannot be run at sixty per minute 
without troubles and complications. Once in 
a while, there is a machine or two which when 
run above the most efficient speed, will con- 
tinue to vive good results, but these cases are 
the exception rather than the rule. In the 
great majority of instances, to push any 
machine beyond its regular operating speed is 
to secure a poor filling or packaging job and to 
damage high priced equipment. In every case, 
it iS poor economy. 

Even though certain units of emergency 
packaging equipment may stand idle in the 
plant for six or eight months of the year, they 
serve their purpose if they take care of the 
peak loads of the busy season and _ prevent 
regular equipment being pushed beyond the 
limit for which it is designed. The all too 
common method of trying to squeeze out an 
extra ten or fifteen per cent production in 
order to avoid taking on another piece of equip- 
ment, has been proven faulty time and time 
again. Many a machine has been blamed for 
poor packaging jobs when in reality the orig- 
inal cause of the trouble has been too much 
speed. 





The Proprietary .\ssociation held its forty- 
seventh annual meeting, May 8 and 9, at the 
Pennsvivania Hotel, New York. 
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The How and Why of Silicate of Soda 


Its Position in Soap Manufacture, in the Washing 
Operation, and in Incidental Plant Operations 


By JAMES G. Vat 


Chemical Director, 


Q.A\P makers have for generations had 

a fair degree of familiarity with. sili 
cate of soda, but it is not overstating 
the case to say that within the last few 
vears, they have experienced an added interest. 
There are three points of view from which the 
maker of soap may be interested in silicate 01 
soda. Without indicating the order of then 
importance, they are: 1. Silicate of soda as an 
admixture with soap: the ways in which satis- 
factory combinations can be made, such as 
temperatures, alkalinities, relation of silicate to 
character of soap stock, the cost of the mix- 
tures and problems of this character. 2. Silt 
cate of soda with respect to the washing pro- 
cess. 3. The incidental uses of siheate in con- 
nection with the plant. 





Silicate in. Soap Manufacture 

HE use of silicate of soda in admixture 

with either cold boiled 
dates back to the period of the Civil War, and 
had as its chief inspiration the shortage ot 
rosin which was at that time an important in- 
gredient of soaps for household use. The war 
interfered with transport of this southern com- 
modity into northern territory where most ot 
the soap was manufactured, and casting about 
for alternatives, the industry took over the 
ideas of von Fuchs, who had begun to manu- 
facture soluble silicates on a commercial basis 
in Germany about 1825. This first use was 
almost certainly prompted by a desire to offer 
to the public a piece of soap of the same size 
as formerly and not very different in price. 
The point of view of the soap maker was 
especially concerned with the technic of get- 
ting the silicate into a presentable cake of soap 
and was less concerned with its actual value 
in the washing process than 1s necessary to a 
modern soap maker. The old school goes so 
far as to say that the ideal of the industry was 
to learn to make a bar of water stand alone, 
this assumes, of course, ordinary temperatures 
and that something could be done to give it 
the appearance of soap. 


process or SsOaps 


It is not worth while to deal at length with 
the means of making mixtures of silicate and 
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Philadelphia Ouarts Company 


soap. though a few general euides can be laid 
down. Ii used in a_ boiled 
soap, it 1s advisable to finish with some excess 


silicate is to be 
alkalinity, enough to give a sharp impression 
of alkali when tested according to the conven- 
tional method on the tongue. The introdue- 
tion of the silicate having a ratio of three or 
more parts of silica for each Na,O will quickly 
take up this excess alkali. It will not yield a 
neutral product, but a product of very much 
less alkalinity than the soap without any. sili- 
cate. All the methods of determining the so- 
called free alkalinity in soaps containing: sili- 
cate are Open to serious question, but it is a well 
known fact that all the silicate solutions which 
contain more than two molecules of silica for 
each Na,Q will take up free alkali from soap 
and hold it in a more stable combination. 

According to standard tests, a soap contain- 
ing as much as two per cent free alkali when 
finished can be reduced to about a tenth of 
one per cent by additions of sodium silicate. 
In some soaps the reaction between high ratio 
silicate and the alkali and the soap increases 
the difficulty of properly incorporating the sili- 
cate solution and it has long been customary 
in many plants to add caustic soda to silicate 
solutions to render them more easily miscible 
with soap. The amount of this caustic should 
in no case be more than enough to bring the 
ratio up to Na,Q: 2 SiO, and in usual practice, 
it is much less. Where this is considered neces- 
sary, it should be borne in mind that the sili- 
cate and caustic come to equilibrium slowly 
so that such mixtures should be made up not 
less than twenty-four hours before they are 
mixed with the soap. Failure to attend to 
this point may result in the production of a 
soap which is irritating to the hands and has, 
in some instances, led to an impression of the 
effect of silicate on soap which is very different 
from that which would be obtained under good 
practice. 

Equilibrium is reached more rapidly in dilute 
than in concentrated solutions and at high 
rather than at low temperatures, but the best 
way to be certain that a satisfactory equilibrium 
has heen secured is to purchase a silicate of the 
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right ratio which is delivered by the manutac- 
turer in a state of equilibrium which it 1s not 
always practical for the consumer to obtain. 
\ further point in mixing silicate and soap 1s 
to avoid too high temperatures. ‘The 
should be at the lowest temperature which is 
consistent with crutching in the silicate per- 
fectly smoothly, then, when the mixture is put 
into the frames, there is less tendene\ to severe 
gation as the mixture stiffens rapidly with a 
further decline in temperature. 

It goes without saving that the selection of 
grease stock will have a large influence on the 
amount of silicate which could be satisfactorily 
incorporated. In general, soaps carrying large 
amounts of tallow and palm oil are able to 
form smooth mixtures with much larger quan- 
tities of silicate than soaps made from: softer 
stock. 

The amounts of silicate which are added to 
soaps for general household use in this country 
will run up to fifteen per cent of silicate solids 
in the finished bar soap. This is equivalent to 
adding approximately 50 pounds of 40° silicate 
to each 100 pounds of boiled soap in the 
crutcher. The ratios of the silicates added 
to soap vary from Na,Q 3.3 SiO, to Na.O 
2.SiQ,. These are used at concentrations be- 
tween forty and sixty degrees Baumé, though 
only the higher alkalinities can be concentrated 
to the higher densities. A solution of Na.O 3.3 
SiQ., which corresponds to the usual forty de- 
gree silicate, would be a solid if the density 
were raised to sixty degrees Baume. 

Small additions of silicate are of interest to 
the soap maker in a wide range of soaps on 
account of their ability to prevent fats from 
becoming rancid. For this purpose additions 
of the order of one to two per cent of silicate 
solids ordinarily suffice and the practice could 
be extended widely with advantage to both 
manufacturer and consumer. Silicate is used 
in this way in toilet soaps and shaving creams, 
as well as in the coarser grades where it has, in 
addition to its preservative effect, a helpful in- 
fluence on the volume and_ stability of the 
lather. 


soap 


Silicates in Hashing Processes 

He most important consideration im = con- 

nection with soap is the service it renders. 
Vaking the elements of the washing process 
one by one we find that silicate is distinctly 
helpful and that the old time soap maker who 
had the idea that he was depreciating the soap 
by adding silicate did not fully understand the 
situation. Of course, silicate is cheaper than 
soap. Therefore, mixtures of silicate and 
soap ought to be sold for what they are, at 
prices commensurate with both their cost and 
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their value to the user. Competition usually 
secures to the consumer his rights, particularly 
in a highly competitive business like the man- 
ufacture of soap. 

The first step in the washing process con- 
sists of wetting the goods. Silicate is an effi- 
cient means of increasing the ability of water 
to wet a surface. The 
experiment herewith 
illustrated (Figure I) 
shows two tubes in 
which oil has wet the 





r- 


interior glass surface 
and supernatant water 
has not succeeded in 
penetrating — between 
them. The oil stays 
in its own end of the 
tube no matter in what 
position it is turned, 
The other two tubes 
contain the same oil, 
but a dilute _ silicate 
ij i solution replaces the 
ae a water, and wetting of 
— the interior glass sur- 
Figure | face and the surface 
of the oil is complete so that whichever way the 
tubes are turned the oil rises to the upper part. 
This can be demonstrated in various ways, but 
this conveniently shows one of the properties 
which make silicate a desirable addition to a 
detergent liquor. 

The ability of a detergent to suspend solid 
dirt is one of its most important characteris- 
tics. Most of the dirt encountered in washing 
cannot be dissolved by any permissible rea- 
vent. It must be floated away. Silicate of 
soda is an efficient means of causing the sus- 
pension of a great variety of solid materials. 
The tubes (Figure IT) 
show the suspension 
2 | ra of black oxide of miau- 
ganese by silicate im 
comparison with a 
tube containing pure 
water only, from 
which it settled in a 
short time. 

The emulsification 
of oils in washing has 
been somewhat ovet- 
stressed. The impor- 
tant question for de- 
tergent = processes 1s 
whether the oil can be 
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SS thoroughly wet and set 
* adrift as it were, ready 
Figure I to be rinsed away. 
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Nevertheless, the silicate is able to support 
the emulsifying action of soap and such opera- 
tions as the cleansing of oily wastes are success- 
fully carried out with silicate alone. The aca- 
demic question of whether this process would 
be successful in the complete absence of saponi- 
fable material is, from a practical standpoint, 
unimportant, as there appears to be always 
enough saponifiable material at hand to enable 
silicate to produce the detergent effect without 
the addition of soap. 





Figure III 


The lathering power of soaps is materially 
enhanced by the use of silicate. The experiment 
illustrated by Figure III shows a turbid solu- 
tion of sodium oleate in distilled water. The 
amount Of soap is so small that no lather is pro- 
duced on shaking. The small addition of sodium 
carbonate partly removes the turbidity and 
causes the appearance of an evanescent lather. 
If silicate is substituted for the carbonate using 
the same amount of total Na,O, a perfectly 
clear solution results which yields a voluminous 
and stable lather. The experiment can be re- 
peated with soaps at various concentrations and 
it will be found that silicate additions consist- 
tently increase the volume and_ stability of 
lather. 

Richardson showed that silicates exert a soap- 
sparing effect in hard waters, although no 
means have vet been found to cause the silicate 
to soften water completely before the soap be- 
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gins to be decomposed by the alkaline earth 
salts. .\s a matter of practical experience, how- 
ever, it has been found that silicated soaps are 
preferred to pure soaps for household use in 
districts supplied with hard water. 

The effect of silicate solutions on color, both 
of white and colored goods, has been so often 
observed as not to admit of question. Its mecha- 
nism deserves further study. White goods 
washed repeatedly in soap solutions containing 
silicate exhibit a better color than those washed 
with so-called pure soap. There is a small ac- 
cumulation of ash in cotton fiber thus treated, 
but the better color is not satisfactorily explain- 
ed by a pigment effect, for the silicate can be 
removed by chemical means and, although the 
same treatment be applied to samples washed 
in pure soap, the contrast in color remains after 
the silica is gone. 

The pigment theory would not account for 
the more enduring brightness of colored goods, 
for if the silica were sufficiently opaque to im- 
prove the whiteness of white cotton it should 
make a bright blue duller, but the reverse is 
observed. It has been suggested that the im- 
portance in colored goods lies in a protective ac- 
tion resulting from a tenuous film of silica 
laid upon their surface. By analogy, we would 
expect this film to be practically transparent 
and it ig.so difficult to see that no satisfactory 
determination of its characteristics has yet been 
made; but whether this explanation be correct 
or not, the fact of better color in washing with 
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Figure 


silicate reagents has been definitely established 
by experience. 

The strength of washed fabrics whether 
bleached or not is consistently better after a 
series of treatments in silicate liquors than 
otherwise. A careful piece of work done at 

(Continued on Page 77} 
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ANTOINE CHIRIS COMPANY 
147-153 Waverly Place New York City 


Telephone Cable Address 
Spring 1187-1188 “Chiris’’ New York 


Outstanding Since 1768 





Branch Offices in the United States: 


ANTOINE CHIRIS COMPANY 
510 North Dearborn Street 
CHIcAGo, ILLINOIS 


Resident Manager: W. W. DEFREES 


THE RAYMOND COMPANY 


149 California Street 
SAN FRANCISCO, CALIFORNIA 
Resident Manager: JAMES T. HANNA 


THE SOUTHLAND SALES COMPANY 


66 Arcade 
NASHVILLE, "TENNESSEE 


Resident Manager: W. S. McCGANN 


Inquiries, other than those of the United 
States and Canada, should be sent direct to 


Etablissements Antoine Chiris 


51 Avenue Victor Emmanuel III, Paris, France 


Manufacturers and Producers of 


NATURAL FLORAL PRODUCTS ESSENTIAL OILS 
PERFUMERS EXOTICS AROMATIC CHEMICALS 














Say you saw it in SOAP 








A 


tionn: 
tives 
manu 
asked 
they « 
confr 
morr( 
back | 
eral ¢ 
solvec 


R 
m 
the ft 
and st 
With 
havin, 
of ha 
come 
outstr 
is qui 
sales | 
yet fo 
the pr 
tion. 
that v 
one-h 
factor 
with 1 
As 
esting 
that t 
States 
of det 
ascert: 
the p 
teeth, 
staten 
educat 
ing de 
medic’ 
that w 


928 











\| 





The Major Sales Problems of To-Day 


Market Analysis, Volume and Profits, Advertising, 
Price Standardization, and the Salesman Discussed 


By R. D. Keim 
General Sales Manager, E. R. Squibb & Sons 


RATHER wide acquaintance with 
sales executives throughout the coun- 
try, happens to be my good fortune, 
and I have here the result of a ques- 
tionnaire which I sent out to fifty sales execu- 
tives of the largest national advertisers and 
manufacturers in fifty different industries. I 
asked them to give me their opinions as to what 
they considered to be the major problems that 
confronted the sales executive of today and to- 
morrow and they were very kind to send me 
back their ideas. I found that there was a gen- 
eral consensus of opinion of problems to be 
solved in the following order : 





Market Analysis and Sales Research 
RIMARILY, it was the opinion of these 
men that the sales executive of today and 

the future would have to give greater attention 
and study to market analysis and sales research. 
With the modern machinery and equipment 
having, to a large extent, eliminated the factor 
of hand labor and the time factor, we have 
come to the realization that mass production has 
outstripped the modern methods of selling. It 
is quite evident that even the most efficient 
sales expert or group of sales experts have not 
yet found a formula that is practicable to apply 
the principle of mass selling and mass distribu- 
tion. It is a significant fact that statistics prove 
that we have been able to sell only slightly over 
one-half of what the production experts of our 
factories and laboratories are able to produce 
with modern machinery and methods. 

A small example in this respect will be inter- 
esting. Research which we conducted shows 
that there are on the market in the United 
States four hundred and two different brands 
of dentifrices and yet, so far as it is possible to 
ascertain the facts, only twenty-five per cent of 
the people of the United States brush their 
teeth, let alone use a dentifrice. Now, that 
statement seems almost unbelievable with the 
educational work that has been done and is be- 
ing done to promote oral hygiene, preventive 
medicine and scientific practices and methods 
that will aid in the promotion of the health of 
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the community. Think what it means if only 
twenty-five per cent of one hundred and ten 
million people use such a product as a dentifrice 
which the average person among us would not 
think of doing without. What is happening to 
many of the other products that are today be- 
ing offered for sale and for which no consumer 
demand has been created because of the fact 
that the methods employed for the merchandis- 
ing, advertising and marketing of these particu- 
lar products, have not been based on a scientific 
analysis of the sales potentialities that may or 
may not exist for them? 


The sales executive of today and tomorrow 
must make an intimate study of his market and 
his field of activity. He must realize that he 
will have to find greater and broader outlets of 
distribution and consumption for his product. 
If he does not do this, the plant, which he with 
his staff is expected to keep busy, is going to 
have an over-production and you know what 
that means. He will find it necessary to co- 
ordinate his sales plans and his marketing plans 
with those of the production manager. He will 
have to convince the advertising manager and 
the advertising agency, which is handling his 
advertising, that sales quotas and production 
forecasts cannot be achieved if the firm’s pub- 
licity does not mesh with current sales plans. 


One of the gentlemen said to me in his com- 
munication, “I believe that the sales manager 
must sit down with the production experts in 
the plant and study his problems with them with 
a view toward developing his sales campaigns, 
his advertising campaigns and his plans for dis- 
tribution and marketing in general, so that the 
sales curve will run as nearly as possible paral- 
lel to the production curve.” Unless, however, 
the sales manager studies his market potentiali- 
ties intelligently, he is not going to obtain true 
facts and a true picture of what he is up 
against. 

Recently, I heard the sales manager and the 
chief of the department of sales research of a 
large corporation, which manufactures steel 
and iron products, make the statement that, 
when he entered the employ of this company, 








he found the production department was devot- 
ing most of its time to making parts for canti- 
lever bridges, for which there is a very limited 
market. His predecessor had never investigated 
his market and consequently no outlets for the 
distribution of products, which this company 
could manufacture, had been found. The new- 
ly appointed sales manager soon found that this 
company could secure a large volume of busi- 
ness on wire fencing and all kinds of iron pip- 
ing. Of course, he had to dig out these facts, 
develop a definite plan for the sale and distri- 
bution of these new products and then hook the 
plant up for production and start the works go- 
ing. This plant, which was operating on half 
time when the new sales manager came on the 
job, is now operating over time, and why? Just 
because this man had applied modern principles 
of market research and analysis, and found 
outlets for products the company never manu- 
factured before. 


Evaluation of Advertising Space 

HE question of evaluation per unit of ad- 

vertising space with the growth of advertis- 
ing media is of vital importance to the sales ex- 
ecutive. When advertising was in its infancy, 
and often today, there is a tendency for the ad- 
vertising manager to do certain things in his 
own way with a total disregard for what the 
sales department was planning, and vice versa. 

Some men maintain that the advertising man- 

ager should operate under the direction of the 
sa'es manager. My personal opinion is that 
they each have individual executive functions, 
but that, unless they are of a disposition to co- 
operate with each other so that they can develop 
even a personal liking and friendship on a so- 
cial basis for each other, there is apt to be chaos 
in any organization. You will frequently find 
that the advertising manager has a fine scheine 
for advertising certain products, but when it 
comes to applying the advertising scheme pro- 
posed to the selling of the pre xlucts, the scheme 
does not work. Therefore, it 1s evident that 
sales and advertising managers must learn how 
to determine the actual value per unit space of 
advertising media in the terms of sales and pro- 
duction units insofar as it is possible. .\s it 1s 
the sales manager’s job to take this advertising 
and merchandise his plan to his sales staff and 
in turn have them merchandise it to the dealer, 
he has to be mighty enthusiastic and know how 
to evaluate that space per unit to get the results 
he expects his men to produce. 

Sales Volume Versus Profits and Losses 
OW we come to the problems of profits 
and losses. I believe that the sales and 

advertising executives of today and of the fu- 
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ture will be far more interested in the profit 
side of the ledger than in volume of sales or the 
size of advertising appropriations. For a while, 
| think we were salesmanship mad. All we 
thought of was to get the volume, make the 
quota. Never thought of profits, never thought 
of overhead. Go out and get the business, 
That was all. 

I think far-seeing executives 1n any organiza- 
tion today will have their sales and advertising 
managers seated at the directors’ table so that, 
when the annual statement or the semi-annual 
statement 1s presented, these two gentlemen 
will be there to give testimony as to why the 
balance sheet on the profit side of the ledger 
shows an unhealthy state of affairs, if they have 
gone out and sold goods without any direct con- 
cern as to the profits to the company in their 
anxiety to roll up a large sales volume. I am 
a firm believer that it is fast filtering into the 
minds of presidents and vice-presidents of the 
largest corporations in the country that the 
sales manager and advertising manager should 
be members of the board of directors. Too few 
sales and advertising managers have been able 
to sit down at the directors’ table and discuss 
their problems with the banker, the treasurer, 
the comptroller and other directors who are in- 
terested in the affairs of the company. 

Price Standardization 

N CONJUNCTION with profits, comes the 

ever-burning question of resale price stand- 
ardization. In this connection, | might savy that 
we consider it a question of vital importance— 
possibly because we are in a business where we 
know that the dealer’s good will is an asset 
We have 


read with a great deal of interest the conten- 


that we cannot afford to overlook. 


tions of the large department outlets, of the 
chain store executives and independent theorists 
on this subject, professors of economy, ete.. 
hut we are firm believers in resale price stand- 
ardization and deplore predatory price cutting. 

I noted, as I have talked with executives, ad- 
vertising men and financiers, who in many 1n- 
stances knew little about the problem of selling 
or marketing or merchandising, that they are 
fast coming to the recognition of the fact that. 
unless a sale is made to yield a legitimate, fair 
profit over and above the operating overhead, 
there arises an uneconomic situation which must 
he cured. 

Personally, I do not believe that resale price 
standardization necessarily means the wiping 
out of all active and effective merchandising 


jlans or sales. I think large chain and depart- 
1 g 
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ment stores, wholesalers and even small retail- 
ers, should put on periodical sales that will give 
a special price to the consuming public and thus 
stimulate the buying habits of the consumer. 
However, when it comes to predatory price 
cutting, ee putting on sales on staple com- 
modities that leave no profit above a normal op 
erating overhead, and thereby cause a demoral 
ization of the market for legitimate manufac 
turers, wholesalers and retailers, | think that is 
a question which certainly needs the vital con 
sideration of each and every business executive. 

We know, with the advance there has been in 
advertising, that there has been a tremendous 
increase in the number of branded or trade- 
marked products. If an article then is supposed 
to sell for a dollar and it costs eight dollars a 
dozen or sixty-seven cents per package, is. it 
justifiable for any large organization or any 
small individual retailer or wholesaler to go out 
and sell that product at a price which does not 
yield a profit over and above the operating 
overhead? Especially when dealers say, “| 
can’t make any money selling this product,” and 
therefore they cease stocking it or, if they do 
stock it, they put it under the counter and 
raise sales resistance against the product for 
which you are creating a demand and spending 
good money? I maintain that any practice 
which undermines a sound, constructive mer 
chandising and marketing plan, is uneconomic 
and predatory, and aggressive price-cutting 1s 
one of the factors that does that very thing. 

It was a great surprise to me to find that, out 
of the fifty replies I received from sales execu- 
tives, over sixty per cent mentioned price-cut 
ting in the wholesale and retail distributing field 
as the greatest menace to healthy business con- 
ditions. The Sherman Anti-trust Law and 
Clayton Act have their place and undoubted! 
are useful legislation, but I prophesy that, with 
the tendency toward large mergers and_ the 
forming of large chain 
which constitute what is almost a vertical trust 
when they function as manufacturer, wholesa'er 
and retailer combined into one unit, there wil 
have to be legislation such as the Capper Kelly 
Fair Trade Bill to protect the interests and as- 
sets of the independent manufacturer, whole 


store organization 


saler and retailer. 
Training Man Power for Sales 

HEN comes the question of building and 

training man power in the sales field. | 
often believe that the man who sits in the presi 
dent’s chair or as chairman of the board of di- 
rectors, does not quite realize and he does not 
visualize what the sales executive is up against 
to get real man power. He does net appre- 


ciate, despite all of the intelligent young men 
who graduate from our universities today and 
enter the sales field—visualizing selling as a 
path of roses—that to cull out of this group of 
young men real salesmen, there must be a pro- 
cess of segregating the grain from the chaff, 
and that the man power available for intelligent 
selling is limited indeed. 

I know that there is a large field for the 
training of salesmen, and I am fully aware that 
this is being done by many of the larger cor- 
porations, but there is still a great lack of prop- 
er instruction given to salesmen. When we 
look upon the sales schools conducted by the 
Fuller Brush Company, by the National Cash 
Register Company, the Standard Oil Company 
and many other large organizations, we must 
realize that it is fast becoming a necessity on 
the part of sales executives to recognize that 
the man, who is going to go out and sell mer- 
chandise, “must know his avocados,” as the 
He certainly must know all about 
must 


saying goes. 
the merchandise he has to sell, but he 
know more than that. 

He must learn how to merchandise. He 
must learn to see the dealer’s viewpoint. There 
must be better sales presentations. Men must 
be educated to know how to handle an adver- 
tising campaign. To simply go into a dealer’s 
store, whether he is a wholesaler or a retailer, 
and slap down a full page in the rotogravure 
section of one of our large dailies and say, 
“Here is an ad on our product,” is not going 
to sell the merchandise and is not going to move 
it out of the factory. Neither is it going to 
move it off the dealer’s shelf. I tell our men, 
“Your job is only one-tenth completed when 
vou sell a customer. Weare much more inter- 
ested in what goes out of the front door of the 
dealer’s store than what we can ship into his 
back door. You can pile it in and make your 
quota, but 1f Mr. Dealer does not sell it, no 
matter whether he is a wholesaler or a retailer, 
vou are up against it and we are up against it.” 
Training man power for sales work is a big 
inh. 

\nd then there is another job. I think that 
we have to watch our job, 1.e., how we are £0- 
ing to formulate cur plans to keep the young. 
keen, energetic men sufficiently contented dur 
ing their period of sales routine. The average 
sales executive’s success rests upon his ability 
to surround himself with young men who will 
not alone become enthusiastic as a result of 
what he passes on to them, but who will also 
stick with the organization and organize them- 
selves. And by organizing themselves, | mean 
another step in sales education. 


(Continued on Page 111) 
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Fat and Oil Data for First Quarter 1928 


Production, Consumption, Exports and Imports, With Factory 
and Warehouse Stocks March 31, 1928 


HE Department of Commerce announces 
T is the factory production of fats and 
oils (exclusive of refined oil and deriva- 
tives) during the three-month period ended 
March 31, 1928, was as follows: Vegetable oils, 
789,210,195 pounds ; fish oils, 8,939,097 pounds ; 
animal fats, 718,879,608 pounds; and greases, 
106,458,650 pounds; a total of 1,623,487,550 
pounds. Of the several kinds of fats 
and oils covered by this inquiry, the great- 
est production, 612,931,016 pounds appears 
for lard. Next in order is cottonseed oil 
with 434,067,525 pounds; linseed oil with 
and corn oil with 33,552,495. 
The production of refined oils during the 


period was as follows: Cottonseed, 406,457,026 
pounds; coconut, 74,534,522 pounds; peanut, 
2,406,030 pounds; corn, 28,798,330 pounds ; 
sova-bean, 2,033,794 pounds; and palm-kernel, 
3,693,306 pounds. The quantity of crude oil 
used in the production of each of these refined 
oils is included in the figures of crude con- 
sumed. 


The data for the factory production, fac- 
tory consumption, imports, exports, and factory 
and warehouse stocks of fats and oils and for 
the raw materials used in the production of 
vegetable oils for the three-month period appear 
in the following statements: 


PRODUCTION, CONSUMPTION, AND STOCKS OF FATS AND OILS 


VEGETABLE OES: 


Cottonseed, crude 
Cottonseed, refined 
leanut, virgin and crude 
Peanut, refined . 
Coconut, or copra, crude 
Coconut, or copra, refined 
Corn, crude ..... 

Corn, refined ...... 
Soya-bean, crude . 
Soya-bean, refined . 

Olive, edible . 

Olive, inedible 

Olive foots 

Palm-kernel, crude 
Palm-kernel, refined 
Rapeseed 

Linseed 

Chinese wood 

Chinese vegetable tallow 
Castor... 

Palm : 

All other ............ 


FISH ODLS: 
Cod and cod-liver 
Menhaden 
Whale ....... ; 
Herring, including sardine 
Cy ; 
All other (including marine animal) 


ANIMAI. FATS: 
Lard, neutral 
lard, other edible 
Tallow, edible 
Tallow, inedible 
Neat's-foot oil 
GREASES: 
White 
Yellow 
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Factory and 


Factory operations for the 
Ware’se stocks 


quarter ended Mar. 31, 1928 


Production Consumption Mar. 31, 1928 
(pounds) (pounds) (pounds) 
434,067,525 439,414,435 124,729,795 
406,457,026 303,478,126 541,639,727 
5,324,258 3,652,197 3,297,964 
2,406,030 1,697,366 1,764,046 
75,934,932 148,819,416 99,053,081 
74,534,522 69,004,697 12,853,129 
33,552,495 34,693,802 14,617,770 
28,798,330 6,077,636 12,869,151 
1,289,082 4,334,469 4,825,709 
2,033,794 1,048,926 1,803,983 
1,012,886 603,659 4,626,735 
13,094 2,186,291 1,100,085 
— 8,573,069 2,952,521 
— 13,167,843 4,766,207 
3,693,306 4,048,656 1,429,098 
— 3,614.166 5.643,931 
223,750,569 112,198,913 237,517,185 
— 22,209,352 17,946,553 
— 1,292,455 1,127,320 
13,854,098 6,370,133 4,199,330 
— 40,939,714 32,901,591 
411,156 2,605,870 2,777,729 
346,845 5,074,014 7,114,412 
56,517 12,091.270 14,608,673 
105.000 16,048,030 34,640,883 
8,341,620 9,363,757 27,735,583 
— 204,120 3,163,649 
89,115 6.348,855 885,032 
21,016,071 7,129,331 9,294,112 
591,914,955 5,719,097 138,200,803 
10.299.852 7,582,074 3,590,125 
93,896,636 137,994,707 78,419,902 


1.752.104 


27,414,970 
20,253,638 


8,837,251 
11,850,898 


1,407,410 


8.345,270 
8,392,086 
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PRODUCTION, CONSUMPTION, AND STOCKS OF FATS AND OILS 
Factory operations for the Factory and 
quarter ended Mar. 31, 1928 Ware’se stocks 
Production Consumption Mar. 31, 1928 
(pounds) (pounds) (pounds) 
GREASES (Continued) 

Srown 11,686,768 16,017,520 7,130,305 
Bone 5,087,318 72,549 1,344,843 
Tankage 14,689,042 2 31. 200 3,693,073 
Garbage or house 21,707,772 17,865,996 15,252,120) 
Wool 1,641,056 1,576,716 3,264,344 
Recovered 643,604 960,934 925,740 
All other 3,334,482 1,596,436 2,906,976 

OTHER PRODUCTS: 
Lard compounds 306,955,624 2,593,119 26,349,509 


Hydrogenated oils 
Stearin, vegetable 


Stearin, animal, edible 
Stearin, animal, inedible 
Oleo oil 

Lard oil 

Tallow cil 

Fatty acids 

Fatty acids, distilled 

Red oil 

Stearic acid 

Glycerin, crude 80% basis 
Glycerin, dynamite 
Glycerin, chemically pure 


Cottonseed foots, 50% basis 
Cottonseed foots, distilled 
Other vegetable oil foots 
Other vegetable oil foots, 
Acidulated soap stock 

Miscellaneous soap stock 


distilled 


137,753,296 139,114,966 
4,201,260 4,094,253 
15,960,655 13,803,410 
5,274,680 4,849,607 
30,457,907 10,923,542 
6,461,055 4,478,679 
2,266,669 1,757,681 
28,037,773 30,944,455 
9,511,589 “53 710,908 
15,647,940 5,438,529 
11,973,869 4,211,719 
34,235,597 33,291,399 
12,369,306 4,656,072 
14,961,919 2,024,774 
61,334,078 62,285,393 
29,086,548 27,192,938 
23,979,612 20,492,984 
201,439 347,385 
19,321,653 11,651,504 
29,983 139,872 


12,660.21 l 
2,236,833 
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4,700,958 
9 136,620 
4,127,536 
1,916,229 
5,542,381 
3,937,996 
9,632,687 
5,004,826 
19,050,121 
18,561,971 
6,428,454 
45,168,662 
5,468,199 
1,940,874 
167,965 
16,253,147 
179,209 


IMPORTS OF FOREIGN FATS AND OILS, QUARTER ENDED MARCH 31, 1928 


Pounds 


Tallow, edible 6722517 
Other animal oils & fats, edible 830,798 
Whale oil 26,666,528 
Cod Joil 2,184.71 

Cod-liver oil 4,193,648 


12,209,468 
2,336,300 


fish oils 
grease 


Other 
Wool 


Olive oil, edible 18,961,876 
Chinese wood oil 22,345,327 
Coconut oil 75,910,074 
Olive foots 7,075,783 
Other olive oil, inedible 2,826,941 


Palm oil 
Palm-kernel oil 
Sesame oil 
Vegetable tallow 
Vegetable wax 
Carnauba wax 
Peanut oil 

Rape (colza) oil 
Linseed oil 
Soya-bean oil 
Other expressed oils 
Glycerin, crude 
Glycerin, refined 


Pounds 

26,475,50 
9,738,736 
1,111,085 
1,672,453 
927,995 


5,310,799 
828,319 
587,158 
967,009 


EXPORTS OF DOMESTIC FATS AND OILS, QUARTER ENDED MARCH 31, 1928 


Pounds 
15,034,627 
1,738,792 


Oleo oil 
Oleo stock 


Tallow 544,603 
Lard 230,400,786 
Lard, neutral 8,199,901 
Lard compounds, con: ining animal fats 1,477,847 
Oleo ‘and lard stearin $160,950 
Neat's-foot oil 300,916 
Other animal oils, inedible 152,385 


Fish oils 


Grease. stearin 438,126 
Oleic acid, or red oil 1,353,057 
Stearic acid 381,779 
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Pounds 
21,970,532 
23,923,173 

3,241,524 

89,047 
1,411,716 
95] 936 
5,793,201 
496,059 
1,914,434 
1,792,090 
2.101 826 
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Toilet Articles Manufacturers Meet 


Hear Dr. Doran on Alcohol Situation—J. Handy of Larkin Co. 
Elected President for 1928-29 at Atlantic City Meeting 


Hie thirty-fourth annual meeting of the 


American Manufacturers of Toilet \r- 
ticles was held May 7, 8 and 9 at the 
Ambassador, Atlantic City, N. J. The first 


business session of the convention opened on 
Monday afternoon, May 7, at 2:00 P. M. with 





the president, C. M. 
faker of the Pond’s 
Extract Co. Following 
various committee re- 
ports, the association 
director of the Bureau 
heard Dr. Julius Klein, 
of Foreign Domestic 
Commerce, Depart- 
ment of Commerce, on 
business — conditions. 
George Lueders, presi- 
dentof George Lueders 
« Co. following with a J. A. Hanpy, 
paper on “Essential President, 1928-29 
Oils, Past and Present; \ Retrospect of Fifty 
Years.” The paper was read by E. V. Nalleen 
{the same firm. In the afternoon on Monday, 

tea and bridge for the ladies was held at 
ie Ambassador. In the evening, the annual 
theatre party was given at the Apollo Theatre, 
\tlantic City, the play being “Gay Paree.” 
This was followed by a buffet supper and 
dancing in the Renaissance Room of the hotel 
with music by the Seaside Serenaders. 

susiness on Tuesday, May 8, opened at 
10:00 with an executive session for members 
only. The general sessions were resumed after 
the closed meeting and W. L. Crounse, Wash- 
ington representative of the Association, read 
his annual report outline legislative and 
alcohol conditions in Washington. Dr. E. G. 
Thomssen of the J. R. Watkins Co. followed 
Mr. Crounse with an address on “The Manu- 
facturing Viewpoint” in which he discussed the 
attitude of manufacturers toward the problems 
of their businesses. The question of chain 
stores in the present problem of distribution 
and the tendency toward larger and larger 
mergers among them, and its effect on the 
manufacturer and on finances, were discussed 
by Paul M. Mazur of Lehman Brothers, the 
bankers, 

The annual golf tournaments for both ladies 
and gentlemen got under way on Tuesday 
alternoon at the Northfield Country Club, near 














3 


wm 


Atlantic City. The preliminary rounds were 
played on Tuesday. Those who did not care 
to play golf, went on a motor bus sightseeing 
trip, while a few, under the direction of E. S. 
Hagerthey, spent the afternoon trap-shooting 
at Westy Hogan’s place on Absecon Boulevard. 
No set entertainment was scheduled for Tues- 
day evening, a number of private parties being 
made up. 

The final business session of the convention 
was held on Wednesday morning, May 9. At 
this session, Dr. James M. Doran, Prohibition 
Commissioner, reviewed the alcohol situation 
from the angle of the toilet goods industry and 
from the Volstead Law enforcement angle. 
Following Dr. Doran, the committee on reso- 
lutions reported, and were followed by the 
election of officers for 1928-29. The following 
were elected: 

President—J. \. Handy, The Larkin Co. 

Ist Vice-president—H. Henry Bertram, A. P. 
Babcock Co. 

2nd Vice-president—V. C. Daggett, Daggett 
& Ramsdell. 

Secretary-Treasurer—D. J. 
lens & Kropf. 


Mulster, Muh- 


On Wednesday evening, the annual banquet 
of the Association was held at the Ambassador. 
There were no speakers. Music was furnished 
by the Ipana Troubadors, the Bristol-Myers 
famous radio group. Prizes for the golf 
tournaments were distributed at the banquet. 
The following were the winners: Low gross, 
36 holes, A. J. Kammer. Low gross, first 18 
holes, Sewell Cochrane. Low gross, second 
18 holes, C. A. Ellis. 


——- > - 


Lever Brothers, Ltd., the English house, 
shows increased earnings in 1927 over 1926, 
according to a report issued April 9. For 
1927, after taxes, interest, etc., £5,390,287 was 
earned against £4,899,96€ in 1926. After a 
lapse of two years, dividend payments on com- 
mon stock were resumed on a five per cent 
basis. Dividends of preferred stocks amounted 
to £4,895,530. 


_ + o> 

Howard Holman of the Holman Soap Co., 
Chicago, who recently underwent an operation 
for appendicitis at the Chicago Memorial Hos- 
pital, is now reported well on the road to re- 
covery. 
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F. T. C. on Pseudo-Manufacturers 

In a recent stipulation made with a concern 
posing as a manufacturer, but without any 
plant, the Federal Trade Commission made, in 
part, the following report: Respondent adopt- 
ed a corporate or trade name containing the 
word “Manufacturing,” which name it used im 
advertisements, on letterheads, in catalogs, ete.. 
which it circulated in interstate commerce in 
soliciting the sale of and selling its product, 
also using in connection with the corporate or 
trade name a pictorial representation of a large 
building or buildings, purporting to be the main 
office and factories of the respondent. In 
truth and in fact the said respondent did not 
own, operate or control a mill or factory for 
the manufacture of the products sold and dis- 
tributed by it, but filled orders for its products 
from stocks purchased from mills or factories 
which it neither owned, operated or controlled. 
Respondent agreed to cease and desist forever 
from the use of the word ‘ Manufacturing” 
and also to cease and desist from the use of 
a “cut” or pictorial representation of a fac- 
tory building or buildings on its letterheads, 
advertising matter, etc., and any other pictorial 
representation or a word or words that directly 
assert or import or imply that the said respon- 
dent is the manufacturer of that which it sells 
in interstate commerce, and the use of the word 
“Manufacturing” in any other way that may 
have the capacity and tendency to mislead and 
deceive the purchasing public into the belief 
that said respondent either owns, operates or 
controls a mill or factory for the manufacture 

+e 
Polish Exports Smaller in Feb. 

Manufacturers of blackings, polishes, waxes, 
etc., exported about 25,000 pounds less of 
their products in February than in the pre- 
ceding month. Gains were registered in 
leather dressings, stains, floor wax and wood, 
furniture and auto polishes, but the loss in 
shipments of metal, stove and shoe polishes, 
unfavorable balance. Totals, to- 
gether with amounts of shipments to main 
buyers, follow : 


caused an 


Pounds Value 
Metal and Stove Polishes 160,339 $24,180 
Philippines 53,216 8,013 
Chile 20,746 2225 
Canada 20,005 2,869 
Shoe Polishes 280,448 73,744 
Japan 35,918 8.844 
Cuba 24,476 5,735 
Egypt 19,003 3,873 
Floor Wax, Wood, Furniture 
and Auto Polishes 138,859 27,285 
Haiti 18,215 926 
Canada 17.254 2,462 
Cuba 11.306 2,336 


P & G Buys Globe Soap 

Procter & Gamble Co. has purchased the 
plants, property, and other physical assets of 
the Globe Soap Co., Cincinnati. The price was 
reported to be $2,280,000 which was paid in 
six per cent preferred stock of the Procter & 
Gamble Co. valued at $110 per share. The 
sale confirms reports which were current in 
Cincinnati late last month. 





Increase Rumanian Soap Output 

The local manufacture of soap in Rumania 
has increased sharply since the war, being 
favored by a high protective tariff and trans- 
port costs which together often exceed one 
hundred per cent of the factory price, says L. 
J. Cochrane, Trade Commissioner at Bucharest 
to the Foodstuffs Division of the Department 
of Commerce. The principal manufacturers 
are Elida of Bucharest, Heinrich of Cluj, 
United of Timisoara, Konzelman and Moesner 
of Galatz, and Flora of Jassy. However, local 
production costs are so high that despite the 
handicaps noted above, imported soaps such as 
Cadum, Pears and Cooks, can undersell the 
domestic products by as much as thirty per 
cent. 

As a result of the high tariffs and other re- 
strictions upon the import of perfumes into 
Rumania, foreign manufacturers have found it 
expedient to establish branch factories within 
the country. These are mostly French and in- 
clude such well known firms as Legrain, Lady. 
Coty, Houbigant, Chermag, Piver, Lubin, and 
Roger & Gallet. The capital of these concerns 
in Rumania runs from five to fifty million lei 
and in spite of general business depression, all 
are reported doing a good business. 

concuagepindinan’ 

\merican Lemon Juice Products Co., 121 
Mulberry St... Newark, N. J.. operated by 
I). J. Kelly, has started the manufacture of 
heusehold insecticides, polishes and disinfec- 
tants. Other related products will be added as 
the new business develops. The concern, estab- 
lished in 1908, has been making perfumes, 
toilet preparations and extracts for several 
vears. The factory is located at 24 \dams St., 
Newark. 

Mince 

Bowker Chemical Co., New York, announce 
that their insecticide plant at Baltimore which 
was destroved by fire last February, will be 
rebuilt during the coming summer. 

«or 

Norda Essential Oil and Chemical Co.. New 
York, recently opened a Chicago office at 500 
No, Dearborn St. under the direction of H.C, 
Bartold and Otto J. Cohen. 
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Duty on Powdered Soap 15% 

Commissioner of Customs E. W. Camp has 
sent a communication to the Assistant Attorney 
General at New York requesting him to file 
an appeal with the United States Court of 
Customs Appeals in connection with a decision 
of the Customs Court in which certain soap in 
powdered form, which was assessed with duty 
at 30 per cent ad valorem under paragraph 82 
of the tariff act of 1922 as toilet soap, was 
held to be dutiable by the court at the rate of 
15 per cent under the provision for “soap not 
specially provided for’ in the same paragraph. 
The government is not satisfied with the 15 
per cent duty but thinks that it should be 20 
per cent. 


+o ——_—_ 


Cutten Buys Armour Stock 

Arthur W. Cutten, stock market operator 
who has been credited with large market profits 
during recent months, recently purchased 600,- 
000 shares of Class B stock of Armour & Co. 
The price is understood to have been $6.50 per 
share under an option held by Mr. Cutten. Re- 
cent market levels for this stock were given at 
$9 to $9.50 per share. The $4,000,000 paid by 
Mr. Cutten has been applied to clear up the 
debts left by the late J. Ogden Armour. The 
stock was part of Mr. Armour’s holdings and 
was pledged with other securities to secure a 
debt of approximately $18,000,000 which Mr. 
Armour owed to the company. 

After the sale to Mr. Cutten, it is said, the 
company still holds nearly 700,000 shares of 
Class A stock and around 400,000 shares of 
Class B stock. The Class A shares sold recent- 
ly around $14 a share. The par value of both 
the Class A and Class B shares is $25, and there 
are 2,000,000 shares of each. At the time of 
the reorganization of Armour & Co., in 1922, 
Mr. Armour owned about 70 per cent. of both 
issues. Considerable blocks of both issues were 
marketed and the proceeds applied to his debts. 
The present settlement is made possible by the 
clearing up of claims against the Armour 
estate by the Sutter Basin Company. This was 
the 50,000-acre California reclamation project, 
which Mr. Armour promoted and guaranteed 
payment of its $8,000,000 of bonds. 





Record imports of caustic potash were reg- 
istered during 1927, receipts having reached 
14,759,060 pounds, valued at $915,811, double 
1909 imports and almost 1,800,000 pounds 
greater than receipts in 1926 which, in turn, 
was a record year. Caustic potash imports 
have shown a steady increase, since the lean 
vears of 1916-1920, excepting in 1923 and 
1925, when minor reductions occurred. 


Cost of Soap Salesmen’s Autos 

During 1927, Procter & Gamble salesmen 
covered 5,479,345 miles by automobile at a 
cost of .0487 per mile made up as follows: 
depreciation and insurance, .0168; oil, .0024; 
gas, .0125; repairs and replacements, .0081; 
garage and storage, .0023; tires, .0044; mis- 
cellaneous, .0022, according to Moonbeams, 
publication for field workers of the Procter & 
Gamble Co. The lowest group cost per mile was 
in the Detroit district with .043, with St. Louis 
and Kansas City second with .044 per mile. All 
told, the distance travelled was 220 times 
around the earth, using 343,267 gallons of gas, 
12,350 gallons of oil, and 2,000 tires and tubes. 
The greatest single individual mileage of any 
salesman was 69,482 miles at a cost of .037 
per mile. The lowest individual mileage was 
34,083 at .039 per mile. The highest cost per 
mile of any salesman was .052 for Toronto and 
the lowest .034 for Boston. 





British Soap Exports Drop 

Smaller quantities of soaps were exported 
from Great Britain in February, than in the 
previous month, the total having also fallen ma- 
terially behind the monthly average for last 
year. Shipments reached 112,078 ewts., valued 
at £252,965, as compared with 136,456 ewts., 
valued at £311,282, in January, and the month- 
ly 1927 average of 135,376 cwts., valued at 
£318,730. Over 75 per cent of the value loss 
occurred in hard bar soaps, other than toilet, 
shaving and abrasive soaps, where shipments 
amounted to 98,856 ewts., valued at £87,639. 
Toilet and shaving soap exports totaled 5,974 
ewts., valued at £45,534, about 1,000 cwts. be- 
low the January figure. Imports also decreased, 
dropping about 10,000 ewts., to 19,637 cwts., 
valued at £49,341, the value having been low- 
ered proportionately. Toilet and shaving soap, 
in bars, accounted for about one quarter of the 
volume of imports and close to one half of the 
value, having been cut fifty per cent from Jan- 
uary. Considering the shortness of the month, 
however, February imports compare favorably 
with the 1927 monthly averages of 26,270 cwts., 
valued at £59,098. Exports of imported mer- 
chandise were, as usual, almost negligible. 


scncailileiheicandia 

Soap and candle raw materials are wanted 
by M. Kohan located in Galatz, Roumania. 
Interested companies may obtain more detailed 
information by writing to the International 
Exposition Co., Grand Central Palace, Ne\ 
York, managers of the Exposition of Chemical 
Industries. 
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To Arbitrate Cotton Oil Futures 

Herbert Hoover, Secretary of Commerce, 
will appoint a committee of five disinterested 
business men to arbitrate the controversy in 
the cotton oil trade over the proposal to change 
the cotton oil futures contract on the New York 
Produce Exchange. ‘This plan was worked 
out at a conference of a delegation of oil 
producers, dealers and consumers with Mr. 
Hoover late last month, and was the outgrowth 
of hearings held by the Senate Committee on 
Agriculture and Forestry on the Mayfield Bill 
to give the Department of Agriculture author- 
ity over exchanges dealing in cotton oil futures. 
The men of the oil and allied trades who dis- 
agree on the Mayfield Bill are said to prefer a 
settlement through the Hoover Committee than 
by Government regulation. Mr. Hoover re- 
fuses to decide the matter himself and the ar- 
bitration committee was the result. 

Those who made up the delegation to Wash- 
ington included: W. A. G. Brindley, Aspe- 
gren & Co.; William A. Storts, Edward Flash 
Co., Louis Rosenstein, Portsmouth Cotton Oil 
Refining Co.; F. M. Barnes, Procter & Gam- 
ble Co.; Edward Woodall, Texas Cotton Seed 
Crushers Association; T. S. Keenan, Atlanta 
Cotton Oil Co.; W. H. Jasspon; F. W. McKee, 
Van Camp Packing Co.; R. W. Capps, Zim- 
merman, Alderson & Carr Co.; R. Phillips, 
Procter & Gamble Co.; William B. Martin, 
Gulf & Valley Cotton Oil Co.; and August 
Elbert, Elbert & Co. The following also attend- 
ed: John B. Gordon, Washington representative 
of the Bureau of Raw Materials, for the Vege- 
table Oils and Fats Industries ; E. B. Montgom- 
ery, chief of the foodstuffs division of the Bur- 
eau of Foreign and Domestic Commerce, and 
J. W. Wrenn, head of the oils and fats section 
of the foodstuffs division, Department of Com- 
merce. 

— 

Schedules for freight rates proposing an 
increase on coconut oil, copra, cottonseed oil, 
peanut oil, hardened cottonseed and bean oils, 
in carloads from Texas common point terri- 
tory to Boston, Mass. and to Baltimore, Md. 
have been suspended from Apr. 26 until Nov. 
26, 1928. The proposed increase to Baltimore 
was from 79'%c to &4c, and to Boston from 
87'¥%c to 92c ewt. The order was based on 
Investigation and Suspension Docket No. 3098 
of the Interstate Commerce Commission. 





Compagnie Duval, New York, essential oil 
and aromatic chemical importers, have opened 
a Chicago office, the branch being located at 
500 N. Dearborn St. Georges Acuna has 
charge of the new office. 


New French Law on Rosin in Soaps 

The French Chamber of Deputies has voted 
in favor of a law which provides that soaps 
manufactured in France containing more than 
5 per cent of rosin, in comparison with the 
quantity of fats, cannot be labeled as “extra” 
or as “pure,” says a dispatch to the Chemical 
Division of the Department of Commerce. 
Another provision of the law, however, gives 
satisfaction to French rosin producers by giv- 
ing rosin an official status as an ingredient of 
soaps. 

The French naval stores trade journal, Bots 
et Resinewx, summarizing the new law, is quot- 
edas follows: “We announced lately that after 
consultation with the president of the Soap 
Makers Syndicate the French producers of 
rosin in the Landes ceased opposition to the 
proposed law for repression of fraud in the 
soap making industry. Since then the bill as 
submitted to the Chamber was passed. 

The text of the new law is as follows: “The 
following shall not be considered as a contra- 
vention of the law of August 1, 1905 in regard 
to repression of frauds: 1. The substitution of 
a certain quantity of rosin for fats entering 
into the manufacture of soap. However, when 
the proportion of rosin exceeds 5 per cent of 
the weight of the fats used in the soap, the 
sales label of the soap cannot be accompanied 
by the words ‘extra’ or ‘pure.’ For the appli- 
cation of the disposition of Article 1 above 
cited, rosin acids are considered and counted 
as acids fats. 2. The addition to soap stock of 
a composition of chlorate of sodium, sulphate 
of soda, or silicate of soda. However, in cases 
where the matter added contains silicate of 
soda the sales label must be accompanied by 
the mention silicate.” 

The report continues: “It is regrettable that 
soap containing more than 5 per cent of rosin 
in proportion to the oil fats can not be labeled 
as ‘extra’ or as ‘pure.’ It is, on the contrary, 
very fortunate that colophanes hereafter may 
be officially classed as acid fats as has already 
been done in Germany, England, and the United 
States.” 


= ee 


Hammill & Gillespie, Inc.. New York im- 
porters and manufacturers of pumice, silica, 
bentonite and allied products, are celebrating 
the 80th anniversary of the founding of the 
company this year. Prior to moving to 335 
Broadway a year ago, the firm was located at 
240 Front St. for seventy years. Their mills 
are located at Carteret, N. J. 








sae dal mama daes : = - —_—— 





a SOAP STAN, Toe May, 


| Gly 
Al 

For centuries the watery elements have raged higher 
against the cliff on which the town of Bonifacio, jel 
France is built, without impairing its strength. ing to 
Similarly the strong walls of our fibre containers ne ; 
aggressively resist all shocks, pressures and vi- is 
brations incidental to transportantion abuses, giv- nT i 
ing adequate protection to the goods they carry— - 
at lowest cost. marke 

June, | 

day, tl 

{i iS 12c 
RESISTANCE Jue 
that it 

x are no 

the chief asset of three 

well a 

° ° ° Fibers 
our Fibre Shipping — 

next s 

trade, 
along « 





CONTAINERS [2 


al no dou 











Few shippers realize the tremendous resistance which is so characteris- will ac 
tic of the super-quality Solid Fibre shipping containers produced by the Con- previot 
tainer Corporation of America. tillers | 

Test after test, laboratory and long distance shipping, under every con- pose te 
ceivable condition, ordinary and exceptional, have demonstrated a _ strength the sar 
and ability to absorb abuse that would be almost unbelievable if it were not operat 
for the proof of cold figures. In many instances, our containers show virtu- ed, wil 
ally the strength of wood, while at the same time having the light weight The gh 
that has made such notable shipping economies possible _ orously 
to their users. ; keen cc 

The tremendous quantities of these superior may se 
strength containers in use today signify the acceptance the cor 
by shippers of their protective, money-saving proper- duce gl 
ties as well as the assurance by their makers of stand- rapidly 
ard, always dependable quality. in Aug 

As regards our Corrugated containers, the Mid- ee in 
West Box Company long ago reached the point where a 
és ° * . ; : . actors 

blue ribbon” quality was fixed as the daily standard in al 
production. Ask any user about their even, dependable 160 _ 
quality—built more for the purpose of 100% utility ~via 


than profit. How many build that way? The wear 
and tear of transportation and your own experiences 
will give you the answer. 


the don 
tage in 








ys y This solid br packag Aer veo 
Write us of your needs. Use freely our expert ser- cause dake a) oes ce be kep 
vice offered without obligation in the coupon below. — (°"%, seein’ ail’ transports Crud 
Fill in and mail today. develop 
C RETURN COUPON to pay 
CONTAINER CORPORATION  cossusen conronsrios ov anunica el 
111 West Washington Street, Chicago, Dept. < 5, 
OF AMERICA Gentlemen: Please have one of your experts check our present lower { 
AND packing — i a obligating us—for the | 

purpose of reducing our costs if possible. that SI 
MID-WEST BOX COMPANY . He 

Nees ps te ae ee eect ee eee sapont 
111 W. Washington St. CHICAGO, ILLINOIS idx See. 2 for lye, 
as (uantity 
“Owners 





Five Miils — Nine Factories Capacity 1000 tons per day POS a as — ee _, 











May, 1928 


SOAP 41 








—_ 


Glycerin Assumes Upward Trend 
A materially stronger glycerin market with 
higher prices and a trend toward further ad- 
vances was noted at the close of April, accord- 
ing to the market report of Parsons & Petit, 
New York, which stated: “Some 10 or 12 cars 
of dynamite were sold in the Middle West at 
114c per Ib. Eastern sellers had meanwhile 
marked up their price to 12c for May and 
June, and declined to offer further ahead. To- 
day, the minimum asking price, East and West, 
is 12c per Ib. There is an evident intention to 
put the price up to 1212c, and the chances are, 
that it will be successful, for the large stocks 
are now concentrated in the hands of two or 
three of the prominent refiners, who are 
well able to carry them, until their purpose is 
achieved. Already the .\nti-freeze business for 
next season is receiving the attention of the 
trade, and it is stated that more vigorous efforts, 
along educational lines, will be employed by a 
number of the makers, assisted by the Soap and 
Glycerine Producers .\ssociation. ‘There is 
no doubt that the steps now being undertaken, 
will accomplish much more than the plans of 
previous years. Qn the other hand, the dis- 
tillers of Alcohol have asserted that they pro 
pose to extend the sale of their product, for 
the same purpose, and are preparing to put in 
operation a selling program, which it 1s intimat- 
ed, will curtail the sale of other compounds. 
The glycol preparation is also to be pushed vig- 
orously and the prospects are, that there will be 
keen competition in the anti-freeze line, which 
may seriously effect prices. It is reported that 
the construction of the Dupont plant, to pro- 
duce glycerin from alcohol refuse, is proceeding 
rapidly, and one rumor is, that it will be ready 
in August; this plant and a prospective reduc- 
tion in the price of ethylene glycol, are potent 
factors in the situation. Foreign dynamite, 
will probably cost today, 1314c per Ib.. duty 
paid, laid down here, so that at the level, which 
the American refiners are said to have in mind, 
the domestic article will have a decided advan- 
lage in price, and it will probably continue to 
be kept, just below the foreign quotations. 
Crude—More inquiry for these grades has 
developed, but the buyers are not disposed 
to pay any decided premium over recent quo- 
tations ; in fact, bids which have been made, are 
lower than the last sale: however, we think 
that 8%c, basis of 88%, loose, delivered, for 
saponification, and 73¢c, basis of 80%. loose. 


lor lye, would be paid, providing a reasonable 


uantity of good material could be obtained. 


Owners are still holding off, 


feeling that they 


take a sinaller chance on a decline in the mar- 
ket, than they do on an-advance. Cheiically 
Pure—Retiners continue to quote L3e, in bulk, 
for ordinary business.” 
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To Survey National Distribution 

A study of national marketing and distribu- 
tion methods and problems in cooperation with 
the large manufacturers and distributors who 
cover the country will be undertaken at once, 
Dr. Julius Klein, Director of the Bureau of 
Foreign and Domestic Commerce has an- 
nounced. John M. Hager, who during the 
period of organization has been Director of 
the Department's Domestic Commerce Division, 
will undertake the work. In the opinion of Dr. 
Klein this study represents a vitally important 
link in connection with the regional marketing 
surveys which the Department is conducting, in 
providing a wider knowledge of national mar- 
keting problems. With distribution as the ma- 
jor field of study in the marketing of .\merican 
products at home at the pesent time, the value 
of such coordination of information and the 
singling out of the larger and more vital trends 
in the practice of national producers will be of 
value to every distributor in the United States. 

The survey program, region by region, is 
bringing in information hitherto not available to 
even the large organizations, and it is believed 
when it is finished will present an encyclopedia 
of knowledge of the buying habits and pur- 
chasing power of the .\merican consumer for 
the use of American manufacturers. The study 
which Mr. Hager will make will have the effect 
of cross checking this regional material, of 
tracing the development of special problems 
common to all producers, and of the manner in 
which they are meeting those problems in the 
domestic market. The survey will begin its 
work in New York City, extending operations 
to other parts of the country later. It is ex- 
pected that the study will take up most of the 
present vear. 


—__~3e———___—_ 


Hoepner Automatic Machinery Corp., Buf- 
falo, N. Y., makers of automatic machinery for 
filling and weighing dry products and capping 
equipment, have changed their firm name to 
the Capem Machinery Corp., their equipment 
having been known in the trade under the 
name “Capem,” for some time past. 


— a 


Peoples Drug Co., Washington, D. C., have 
hought out the Day Drug Co., \kron, O., oper- 
ators of a chain of twenty-one drug stores, the 
vale having been etfected through Cooper & 
Cooper, New York. 
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FLOMINE 


Reg. U. S. Pat. Off. 


(amyl cinnamic aldehyde -— -— PURE) 


the perfect 
jasmin base 


We make only the pure unblended 
product. Boiling point constant 152° C 
under 2 mm. vacuum. Contains no 
acid. Aldehyde content 99-100%. 
These specifications guaranteed. 


Indispensable in jasmin. Very use- 
ful in many other odors. 


You can appreciate its possibilities 
only by working with it. Send for 
sample. 


Soap today needs finer 
perfumes. Examine Flomine 


A. L.van AMERINGEN 


30 IRVING PLACE 
NEW YORK 


Chicago Office es 180 N. Wacker Drive 
Manufacturing Laboratory Se: Orange, N. J. 
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Toilet Soap Exports Increased 
February was a good month for toilet soap 
exporters, more soap having been shipped than 
in Feb., 1927, or Jan., 1928. the total having 
also been above last vear’s monthly average. 
In dollars, however, February did not shape up 
so well, having been only slightly above Feb., 
1927, and below both January and the 1927 
monthly average. Laundry soap and miscel- 
laneous soap exports were considerably below 
last year’s monthly averages, but compared 
favorably with shipment in Jan., 1928, and 
Feb., 1927. Group comparisons follow: 
Toilet Soap 
IDs. 
728,038 
657,011 
494,921 
684,898 
Laundry Soap 
Ibs. 
3,078,536 
3,023,321 


$187,330 
236,105 


Feb., 1928 
Jan., 1928 
Feb., 1927 
1927 Aver. 


$218,427 
208,612 


Feb., 1928 
Jan., 1928 


Feb., 1927 4,101,338 282,425 
1927 Aver. 4,683,441 323,163 
Other Soap 

Ibs. 
Feb., 1928 750,848 $78,338 
Jan., 1928 995,114 78,703 
Feb., 1927 1,034,174 75,043 


1,082,042 
countries were the 


98,487 
largest 


1927 Aver. 
The following 

buyers in each class : 
Toilet Soap 


1" 
IDs. 


Denmark 136,000 $14,000 
Philippines 105,182 14,899 
China 88,358 17,446 
Laundry Soap 

Ibs. 
Haiti 631,137 $41,153 
Philippines 626,944 37,771 
Canada 536.846 39,809 

Other Soap 

bs 
United Kingdom 187.848 $19,029 
Chile 130,242 11,871 
Cuba 43,571 4,219 
Panama 41,947 
Canada 67,703 7,782 


In toilet soap, the outstanding feature was 
the rise of Denmark as an American. toilet 
soap buyer. The sharp increase in shipments 
to that country more than made up the loss 
sustained among last month's three leaders, 
China, British India and Canada. England, 
usually the most important toilet soap buyer, 
continued to take only comparatively small 
quantities. Laundry exports continued 
to go in the largest amounts to the two leading 
January importers, Haiti and the Philippines, 
both countries having substantially increased 
their purchases. England bought less of this 
class of goods, but Canada took enough more 
to make up the loss. The United Kingdom 
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again bought the most miscellaneous soap, hav- 
ing sharply curtailed her requirements, how- 
ever. Canada appeared as the third largest 
buyer, with smaller purchases than in January, 
when that country was of second importance. 
Chile gained second place, through greatly in- 
creased purchases. 
sitieiiaae 

To Appeal Fish Oil Freight Rate 

Soap stock is recognized as a definite com- 
modity, and menhaden or other fish oil even 
when used as a base for soap manufacture, 
cannot be classed as soap stock, according to 
the Interstate Commerce Commission in an- 
swering a petition for lower freight rates on 
fish oils by the Cook, Swan & Young Corp. and 
the Swan-Finch Oil Corp. This reverses the 
original findings of the examiners of the Com- 
mission. The case is now being prepared for 
appeal to the full Commission by the oil com- 
panies, who maintain that the term “ 
designates any fatty material used as a base in 
soap manufacture. The freight rate on soap 
stock in the tariff is some fifty per cent lower 
than on menhaden or other fish oils. The 
Commission maintains that soap stock is a 
specific product. Counsel for the oil companies 
are Lewis H. Rubin and Leo C. Seff. Several 
leading soap companies support the stand of 
the oil firms in affidavits. 
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Correspondence on Pumice 














Editor, SOAP: 

The statement made in recent advertisements 
of this company, namely, “American agents for 
the World’s Largest Pumice Stone Mill,” has 
been questioned and we hasten to prove the 
correctness of our claims. 

The total production of powdered pumice at 
the Italian mill of our principals—Saltalamac- 
chia, Dietrich & Cie—in 1927 was 9,935.25 
American tons. In 1926, it was 9,306 Ameri- 
can tons. Against these figures, the total im- 
ports of raw pumice into the United States 
from which American ground pumice is 
manufactured, were 8,905.11 tons in 1927, and 
8,543.92 tons in 1926. 

In other words, the mill operated by our 
Italian principals produces about 1,000 tons of 
powdered pumice more per year than all the 
American mills put together. 

From these figures, you will readily see that 
our statement regarding the world’s largest 
pumice mill is altogether true and accurate. 

M. A. Boer & Co. 
M. A. Boet, President. 
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We invite you to try our Sapofixins 
in your Soaps as reinforcers. 


Sapofixin Eau de Cologne 
Sapofixin Hyacinth 
Sapofixin Lavender 
Sapofixin Lilac 

Sapofixin Lily of the Valley 
Sapofixin Orange 

Sapofixin Pine 

Sapofixin Rose 

Sapofixin Violet 


CRANSD 


HEINE © CO. 
NEW YORK 


TELEPHONE BEEKMAN 1535 
52-54 CLIFF STREET 


Sole Distributors for HEINE & Co., A. G., Leipzig 


in the United States and Canada 


May, 1928 
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John .\. Wood, assistant secretary and audi- 
tor of the Los Angeles Soap Co., was married 
to Miss Gladys Nohlotf on Easter Sunday at 
Riverside, California. Miss NKohloff was for- 
merly employed in the auditing department 
of the company. Miss Marion Clark 
of the same department, acted as maid of 


honor. 


also 


+o 
Sidnev M. Colgate, president of Colgate & 
Co., has presented to the City of Orange, N. J., 
of which Mr. Colgate is a resident, an acre and 
a half of land at New and Wallace streets to 
be equipped as a playground for the children of 
Orange. Mr. Colgate will equip the playground 
and it will be ready for use about July 1. It is 
understood that it will be named for the late 
Colonel Austen Colgate, who was widely known 
in New Jersey for his philanthropic activities. 
The land is reported to be valued at $30,000. 
aan eee 
Further information from Rathgeber Bros., 
New Haven, Conn., who formerly operated the 
soap department of the Connecticut Fat Ren- 
dering & Fertilizer Co.. also located at New 
Haven, indicates that the former concern did 
not take over the latter's plant, but established 
a new one more suited to the manufacture of 
the company's specialty, Bijou, a window 
cleaner. In connection with the new factory, 
a fully equipped commercial analytical labora- 
tory has also been established. Connecticut 
Fat Rendering & Fertilizer Co. are reported as 
not operating their soap department at the 
present time. 
+o 
The former plant of McKesson & Robbins, 
Inc. at North 11th and Berry Streets, Brook- 
lyn, N. Y., comprising 76,000 square feet and 
a reinforced concrete building, is being offered 
for sale by Joseph P. Day, Inc., New York 
real estate brokers. 
shell a bacvit 
Columbia Soap & Chemical Co., San Fran 
cisco, have leased a two story building near 
their present 222 Clara St. address, where 1n- 
creased facilities, for the manufacture of liquid 
auto hand disinfectants, 
household insecticides and other of the 
cern’s preducts, will be available. 
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Beaver-Kemmers-Graham Co., Dayton, O., 
toilet soap manufacturers, are operating under 
a friendly receivership, Robert P. Spencer, an 
official of the concern, having petitioned the 
court to appoint a receiver when it became 
apparent that the company’s assets were about 
to be endangered through the action of two 
banks holding notes for comparatively small 
sums. 


— - +e» ——__—_ 


Vamoose Soap Co., 424 N. Hoover St., Los 
Angeles, Cal., has started to manufacture hand 
soaps, liquid soaps, powdered soaps and related 
products, according to recent advices from 
Selwyn Davis, associated with the concern. 


a a 


Lewis Frederick Lyne, chief engineer of Col- 
gate & Co. died April 17 at Christ Hospital, 
Jersey City, N. J. He was in his 81st year. 
Mr. Lyne as superintendent of the old Jersey 
City Electric Light Co., predecessor of the 
present Public Service Corp., had charge of in- 
stalling the first electric arc light system in 
Jersey City. He was the first editor of the 
American Machinist and one of the founders of 
the American Society of Mechanical Engineers. 

sincesacaliiaalaialaien 

Jewel Tea Co. reports that sales for the first 
three months of 1928 were $3,358,360 as com- 
pared with $3,266,747 for the same period in 
1927, a gain this year of 5.87 per cent. 


———_+o- 





Houchin-.\iken Co., Hawthorne, N. J., soap 
machinery manufacturers, have mailed new 
catalogs to the trade, in which their complete 
line of soap machinery is pictured and describ- 
ed in English, Spanish and Portuguese. Multi- 
graphed sheets, indicating the prices of the 
various machines, are available on request. 
They are made up in the form of estimates on 
toilet and laundry soap plants of varying capa- 
cities, ranging from 2,000 to 100,000 pounds 
per week, on laundry soap, and from 500 to 
10,000 pounds per day, on. toilet soap. 


Arthur M. Clark, who recently completed 
thirty vears service with Colgate & Co., was 
retired by the company on April 10. 
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Samuel Boeckel, after thirty-seven years in 
the bar soap department of the Los .\ngeles 
Soap Co. recently left on an indefinite leave 
of absence due to ill health. While with Los 
\ngeles Soap, he developed an automatic soap 
cutting table which has been used extensively 
in increasing bar soap output. 

+7eoFr 

Pierre Lemoine, Inc., New York perfum- 
ing material house, has moved to new and 
larger quarters in the Graphic Art Centre 
Building, located at 200 Varick St. 


+o> 


Roberto Lilienthal, general manager of Las 
Fabricas Apolo, S. A., Monterrey, Mexico, 
arrived in New York late in April en route to 
Europe accompanied by his two children whom 
he is going to place in school in Germany. He 
will remain in Germany until September and 
will visit New York en route back to Mexico 
at that time. His company is a well-known 
manufacturer of toilet and laundry soaps and 
perfumes in Mexico, 

o> 

Karl Kiefer Machine Co., Cincinnati, an- 
nounce that their New York office, in charge of 
A. J. Sterling, has been moved to new and 
larger quarters in the new’ Transportation 
Building, 225 Broadway. The new phone num- 
ber is Bowling Green 2394. The Chicago of- 
fice of the company has also been moved to 
larger quarters which will permit the display 
of Kiefer equipment. The new address in 
Chicago is 222 W. Adams St. T. C. Kelly 
is in charge. 

aiteceiaiibanss 

Procter & Gamble Co. are planning the con- 
struction of a new soap plant near Baltimore, 
Md. to cost approximately $4,000,000. This 
will make the eighth large plant of the company. 

sacenieanililianabats 

P. R. Dreyer, head of P. R. Dreyer, Inc.. 
New York, importers of perfuming materials, 
will sail for Europe May 19, to be gone about 
three months. During his stay abroad, Mr. 
Dreyer will visit the companies which his firm 
represents here, and will investigate conditions 
in the European soap, perfume and raw materi- 
al industries. 


tor — 


Aurelio Gonzales, Jr., son of the well-known 
soap manufacturer of Monterrey, Mexico, left 
New York April 30 to return to that city after 
a three weeks stay in the United States to study 
soap making and to purchase materials for the 
Mexican plant. 


Power City Soap Co., Niagara Falls, N. Y.. 
have just begun the manufacture of a new 
product called Power Soap, a waterless soap 
for motorists, etc. They are also manufactur- 
ing liquid soaps. 

«or 

\ntonio de Rich, head of the Export Depart- 
ment of the Felton Chemical Co., Brooklyn, 
perfuming material manufacturers, sailed for 
Cuba late in April on the beginning of a busi- 
ness trip through Latin America. 

smetiatieks 

\. P. Federline became associated with the 
\ssociation of American Soap and Glycerine 
Producers on Mav 1 to take exclusive charge 
of the promotion work on radiator glycerin. 
He will act in an advisory capacity to member 
companies in marketing, distribution and ad- 
vertising plans. He was formerly associated 
with the American Automobile Association at 
Washington, D. C. 

snail 

K-dgar R. Ellis has joined the sales statf of 
the General Compounding Corp., Glendale. 
IL. I., manufacturers of disinfectants and allied 
products. Mr. Ellis was formerly with. the 
New York office of the Monsanto Chemical 
Works. 

sillaihinniates 

Bon Ami Co. and subsidiaries report for the 
quarter ended March 31, a net profit of $296,- 
131 after depreciation, taxes, etc. This com- 
pares with $284,741 for the same period last 
vear, 

eaten 

Schoefield Products Co., New Orleans, La.. 
have moved to larger quarters at 533 St. Louis 
St. The concern makes household insecticides, 
mosquito repellants, disinfectants, soaps and 
related products. Ben Schoefield, founder of 
the company, is still actively interested in its 
affairs although he is seventy-four years old. 
His experience in the soap, insecticide and dis- 
infectant business covers almost fifty vears. 

Sbidianoieaas 

Cleanliness Institute through its school de- 
partment has issued a new book on soap and 
water cleanliness for school use. It is “A Tale 
of Soap and Water” by Grace H. Hallock, 
author of “Aiter the Rain’ which was issued 
last vear by the Institute. 

«o> 

The Manila copra market continues firm. 
with very light arrivals, according to a cable 
from the American Trade Commissioner, sta- 
tioned at Manila, dated April 12. The report 
indicated that but three mills were operating 
and those intermittently. 
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Soap Perfume Oils 
icici tie 


ROUREszBERTRAND FILS 


LARAGNE (FRANCE) GRASSE BOUFARIK (ALGERIA) 






Geranium African Geranium Bourbon 


~& 
2) 


Lavender Fleurs Vetivert Bourbon 


SAGAS 


Petit Grain, South American 


ZS 


Ylang Ylang Bourbon 
Ylang Ylang Nossi Be 


DSP 


J 

As sole agents, in the U.S. and Can- (\ 
ada, for Roure-Bertrand Fils, long a ws 
primary source of supply for these y 
highly important Soap Perfume Oils, ‘< 
we invite comparison of these oils - 
with those you are now using. f] 
YX 
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GEORGE SILVER IMPORT CQO. 
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461-463 FOURTH AVENUE i, 

NEW YORK CITY e 

C 

— tea fie ip 

BORGES BSA EEE BERD CEES ADI ES EAS ay 








Say you saw it in SOAP! 














At 
dry cl 
by gré 
of cau 
solutic 
mineré 
agitate 
then 
solven' 
chloro 
denatu 
move |: 
tempe! 


Ros: 
soluble 
stocks 
soaps | 
ready 
tions ¢ 
preven 
Ind., 4 
II, Ne 


Nap 
lowing 
soda sl 
solve t 
(2) ge 
chlorid 
are us¢ 
lard oil 
of sun 
isfactot 
pg. 92, 


The 
castor 
use in 
fatty 
3% ; 
ish So 


The 
throug] 
mula, a 
de Fra 
pineol, 
of helic 


SR SS 





, Bee 




















A non-aqueous detergent paste, soluble in 
dry cleaning liquid such as gasoline, is formed 
by gradually adding a solution of seven parts 
of caustic alkali and three parts of water to a 
solution of about sixty parts of light colored 
mineral oil and fifteen parts of fatty acid, 
agitated and heated to above 100 deg. C, and 
then adding about fifteen parts of volatile 
solvents, such as acetone, carbon tetrachloride, 
chloroform, ethyl acetate, amyl alcohol or 
denatured alcohol, which are adapted to re- 
move stains and spots at a somewhat reduced 
temperature—U,. S. Patent No. 1,657,893. 


ser — 





Rosin gives a softer soap which is readily 
soluble and as such is useful in blending with 
stocks which form very hard and less soluble 
soaps to secure a combination of hardness and 
ready solubility. Addition of small propor- 
tions of rosin soaps to toilet soap charges to 
prevent rancidity is recommended.—Chem. 
Ind., 47, 258, 1928. Pine Inst. Abstracts, Vol. 
II, No. 4. 

caer ee 

Naphthenic soaps can be made with the fol- 
lowing formulas: (1) gas oil 33 kg.. caustic 
soda sludge from kerosene 24 kg., water to dis- 
solve the caustic 60 kg., sodium chloride 4 kg. ; 
(2) gas oil 33 kg., caustic soda + kg., sodium 
chloride 4+ kg., water 300 kg. These mixtures 
are used for the saponification of a mixture of 
lard oil and vegetable oil, also with the addition 
of sunflower oil or similar oil, produce a sat- 
isfactory soap.—.dserbeidjanskove Neft. Khos.. 
pg. 92, No. 8-9, 1927. 

esha 

The typical composition of a sulfonated 
castor oil soap or soluble oil soap designed for 
use in degumming silk, is given as follows: 
fatty anhydrides, 65-70% ; combined alkali. 
3%; free alkali, none; water, 12-159 .—Brit- 
ish Soap Manufacturer, Mar. 1928, 

Sespeieindahiliiniiinicnes 

The odor of health may be imparted to soap 
through the use of the following perfume for- 
mula, as given in a recent issue of Les Parfuis 
de France: 175 parts of tolylketone and ter- 
pineol, 125 parts of oak-moss resin, 200 parts 
of heliotropine, 50 parts of musk xylene, 250 


parts oil cananga and iso-butyl benzoate, 375 
parts of amyloxybenzyl and 187 parts of amyl 
salicylate. 
. senliletiaccimcniae 
A compound for protecting the skin during 
shaving and against the irritating action of 
soap, where it is irritating, has been patented 
as French Patent No. 623.301. The product 
is made in the form of sticks, the following 
being a typical composition: olive oil, 30 parts; 
lanoline, 10 parts; paraffin, 8 parts; starch, 20 
parts; tale, 20 parts; glycerin, 1 part; gelatin, 
0.7 parts: perfume, 0.3 parts; water, 10 parts. 
tosses 
In the production of soap powder, saponi- 
fication and formation of the powder are car- 
ried out in a single operation, according to 
Swedish Patent No. 64,257. Fats or fatty acids 
and a solution of caustic soda of suitable con- 
centration are blown into a container in finely 
divided form by use of compressed air. 
nisin 
Even when heated to 200 deg. C, the eosin- 
acetone reagent for detecting adulterated olive 
oils is still effective. A one half per cent ace- 
tone solution of eosin is now recommended in 
place of a 1% solution, while the addition of 
a few drops of pyridin to the reagent makes the 
reaction still sharper and more distinctive. 
\nn. Chimica Applicata, 17, 589, 1927. 
<sdebetiiaaiics 
Soap powder manufactured froma free flow- 
ing soap solution is sprayed in fine drops into 
a current of heated gas which entrains and so- 
lidifies the drops which when sufficiently dried 
are separated from the gas current, and a spe- 
cial apparatus for the process are described in 
British Patent No. 269,506. 
<iscciiiniiiaidmameaes 
A cleaning and polishing compound for nick- 
el, silver, and other metals is made from car- 
bon tetrachloride, 10 parts by weight; Vienna 
lime, 4 parts—U. S. Patent No. 1,652,931. 
Shtiieronms 
An emulsion suitable for polishing and 
cleansing and comprised of ash of rice hulls 
3 to 6 parts. vegetable oil such as coconut 
0.125 parts. soap 1 part, and water 6 parts, is 
covered by U. S. Patent No. 1,658,107. 
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J]. Eavenson & Sons awarded 25,000 cakes 
white floating soap at 3.43c cake for Quarter- 
master Dept.. Fort Sam Houston, Cir. 234. 
For same place, 15,000 Ibs. saddle soap to the 
R. M. Hollingshead Co. at 10.4¢ Ib. Hol- 
brook Mfg. Co. awarded 10,000 Ibs. castile 
soap at 16c Ib. for same place. Certain-teed 
Products Corp., Houston, Tex., awarded 8,000 
lbs. naphthalene at 63c Ib. Swift & Co. 
awarded 400 cans scouring soap at 3.74c can. 
J. Eavenson & Sons awarded 30,000 cakes 
white floating soap at 3.43c cake. 





Procter & Gamble Distributing Co. awarded 
laundry soap item, Chicago Quartermaster 
Dept., Cir. 137, all deliveries except Ft. Leaven- 
worth, at 5.19c. Fort Leavenworth, H. D. Lee 
Mercantile Co., Kansas City, at 5 1/6c. Purdy 
& Stevens Supply Co. awarded grit soap, 
same circular, for Ft. Sheridan, Chicago, Fs. 
Brady and Leavenworth, and Camp Custer, 
at 3.4c. Windsor Soap Co. awarded white 
floating soap for Rock Island, Selfridge Field, 
Columbus, Camp Custer, Savannah at 3.3c, 
Chicago at 8.7¢ Rock Island and Fort Sheridan 
at 5.45c. Swift & Co. 48 cans scouring com- 
pound at 3.96c. 


——_~e+—__—__ 


SeVier & Co. awarded item white floating 
soap, Cir. 134, for Brooklyn Quartermaster 
Dept., all deliveries at 6.4c. Same place, Cir. 
141, tooth paste at 14.25¢ to Lambert Phar- 
macal Co. 

Joccccenbiblipasinoaatess 

Gold Dust Corp. awarded item of washing 
powder for Tacoma Park, D. C. Army Medical 
Center, Cir. 15, at 22c pekg. 

a 

United States Soap Co. awarded item grit 
soap, Chicago Quartermaster Dept., Cir. 153, 
for Fort Des Moines at 4c, Fort Lincoln at 
47c, Fort Meade at 4.9c, and Fort Snelling 4c. 
Procter & Gamble Distributing Co. awarded 
laundry soap, all deliveries same circular, at 
5.39¢. 

— 

B. T. Babbitt, Inc. awarded 7,968 cans con- 
centrated lye at 6c can for Chicago Quarter- 
master Department. 


Colgate & Co. awarded 300 tins glycerin 
at $1.90 for Fort Sam Houston, 30 tins for 
St. Louis at $11.80, and 70 tins New York at 
$1.80, Brooklyn Medical Circular 66. James 
Good, Inc., awarded 1,250 quart bottles liquid 
cresol compound at 38c each for same circu- 
lar, and also 800 cartons naphthalene at 47c 
each. J. T. Baker Chemical Co. awarded 500 
hott. ammonia water at 20c ea. Preston T. 
Rhodes awarded 100 tins liq. cresol comp. at 
$1.42 each. 


+or 


Clifton Chemical Co. awarded 6,000 gals. 
of cresol disinfectant at $1.07 gal. for U. S. 
Army Medical Supply Depot, Brooklyn, Cir. 
66; also 500 gals. for Panama Canal, same 
price; also 200 gals. coal-tar disinfectant at 
79¢ for Navy Dept., Philadelphia. 


a 


Gold Dust Corp. awarded quantity washing 
powder at 3.34c Ib. for Chicago Quartermaster 
Dept. Windsor Soap Co. awarded quantity 
washing powder Chanute Field at 5c lb. The 
Adams Co., Deadwood, S.D. awarded quantity 
shaving cream for Camp Meade at 33c; same 
product for Fort Snelling at 22.5¢ to Palm- 
olive-Peet Co. Tooth paste for Camp Meade 
at 14.25¢ to Lambert Pharmacal Co.; same for 
Fort Snelling at 14.5¢ to Be Vier & Co. 


ee 


Armour & Co, awarded 2,000 Ibs. fulling 
soap 7.125¢ Ib. for Frankford Arsenal, Cir. 
360. 


+o 


Republic Creosoting Co. awarded 2,000 gals. 
creosote oil for Rock Island, Engineer Cir. 
739, at $552. 


+or 


Austin, Nichols & Co. awarded two gross 
grit soap at 5.2c ea. for Brooklyn Quarter- 
master Dept., Cir. 139; also 18 pckg. Gold 
Dust at 16c; also 225 Ibs. soft soap at 7.85c. 
Gold Dust Corp. awarded 144 Ibs. scouring 
powder at 5c. Ray-Mont Products Co. award- 
ed 96 cans metal polish at I4¢ and 


3 gals: 
furniture oil at $2.40. 
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Can and Package Filler 
Automatic 
Description—Fills Soap Powder Cleansers, 
Insecticides, Soap Paste, etc. Takes ae 
square or round cans when fitted with 
proper attachments. T 
Range—Adapted to cartons and bags and 
tin or paper cans from |” high, |” dia. the 
to 10” high, 6” dia. the 
Equipment—E quipped for one size of pack- with 
age only, extra attachments furnished ee 
as required. Can be adapted to fill _ 
paste, powder or chip soap. mus 
Speed—100 or more cans per minute, de- As 
pending on size of can and nature of lars 
product. Will pack materials as tight 
or loose as desired. 
Guarantee—Will fill 98% of all good con- 
tainers with mean variation of '¢ ounce 
per pound or less. W 
Horse Power—2 Horse Power, 240 r.p.m. pict 
belt or motor driven as required. sticl 
Do it automatically - Increase production Cla 
Cut overhead - Reduce labor cost ss 
We build Cappers, Sealers, Tube Winders, furnish all use 
equipment for making tin and paper cans, cartons or bags. Si 
Write for our references. They include many of the largest , 
packers in the United States. liqu 
ot; 
C. T. SMALL MANUFACTURING CO., Inc. sine 
1204 FERGUSON AVENUE ST. LOUIS, MO. Ir 
Phone—Cabany 6074 ; 
scr 
duct 


Clai 
YOUR COST AND SELLING PRICE Your Salesman, with a 


ALL FIGURED FOR YOU IN THIS BOOK —*"'s:_ Little Book, can ff 


quote his customer on any sine 
type of complete Be 
Sop.O.zoN a 


GRAVITY FEED Day 
LIQUID SOAP ¥ 
SYSTEM a 




















2 ee Sea oe aeons ne No figuring — No com- New 

re pg CRT a scan Se ee ing back — He can quote mae 
a 3 to RE Be bit ae GE ORE the price right on the Job Pz 

| 2 ie, gs Pe a G8 HS and take the order while ture 
i  ———— ms — nr the prospect is HOT. ~~ 
i. 4 N O.. 
wai a Send for Bulletin No. 125 today. SINCE 
grt Rist eee ee BOBRICK CHEMICAL CORP. " 
: Pes eh ee on tae Ls id 87 Fifth Avenue iB 
é ALA a sce 4S =e New York City 1927 
ee ; Rae a 111-117 So. Garey Street Ri 
0% tere) Ve, ae Los Angeles, Calif. 1 
eee ; tae ree. SERVING THE MANUFACTURER dese 
i ee AND JOBBER ONLY com] 
EE —Le . e  E: 
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The following trademarks were published in 
the April issues of the Official Gazette of 
the United States Patent Office in compliance 
with section 6 of the Act of Sept. 20, 1905 as 
amended March 2, 1907. Notice of opposition 
must be filed within thirty days of publication. 
As provided by Section 14, a fee of ten dol- 
lars must accompany each notice of opposition. 


Trade-Marks Filed 


Williams Holder Top Shaving Stick—The 


picture of the container describing shaving 


sticks. Filed by the J. B. Williams Co., 
Glastonbury, Conn., Oct. 18, 1927. Claims 
use since about 1913. 

Septisol—This in black letters describing 
liquid soap. Filed by Vestal Chemical Co., 
St. Louis, Mo., Feb. 9, 1928. Claims use 
since Sept. 6, 1927. 

Insecto-Spray—This in black letters de 
scribing insecticides. Filed by Oleum Pro- 
ducts Co., Inc., Scranton, Pa., Oct. 27, 1927. 
Claims use since January 1927. 

Nox-Odor—This in black letters describ- 
ing deodorant. Filed by June Smila Greene, 
Cleveland, Ohio, Jan. 21, 1928. Claims use 
since May 28, 1926. 

Bogart’s Wonder Ant Poison—This in 
black letters describing insecticide in liquid 
form. Filed by Abernethy’s Pharmacy, Inc., 
Daytona Beach, Fla., Feb. 13, 1928. Claims 
use since 1917. 

Lilas De France—A picture of the label 
describing soaps. Filed by Pinaud, Inc., 
New York, N. Y., Nov. 12, 1926. Claims 
use since about 18806. 

Palmolive Shaving Cream—This on a pic- 
ture of the carton describing saponaceous 
shaving cream. Filed by Palmolive-Peet 
Co., Chicago, Ill., Aug. 24, 1927. Claims use 
since January 1900. 

Bernoline Products—This in black letters 
describing soap preparations. Filed by 
L. Bernau & Co., New York, N. Y., Dec. 21, 
1927. Claims use since June 1, 19206. 

Riverside—This on a black back-ground 
describing dry and wet cleaning soaps, soap 
compounds, spot removing soap and soap 
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compounds, liquid, soft and solid soaps. 
Filed by Riverside Mfg. Co., St. Louis, Mo., 
Dec. 31, 1927. Claims use since Aug. 23, 
1915. 

Enduro Silver Polish 


ters describing polishing compound. 


This in binck fen 


Filed 


by Millang Viola Co., Long Island City, 
NX. ¥., Jan. 19, 1928. Claims use since 
Nov. i 1927. 

Keen Shaving Kreem—This on a white 


background with a black border describing 
shaving soap in cream form. Filed by 
Glessner Co., Findlay, Ohio, Jan, 28, 1928. 
Claims use since August 1927. 

Jaciel—This in black letters describing’ 
toilet and bath soap and shaving cream. 
Filed by Jaciel Perfumers, Inc., New York, 


N. Y., Feb. 10, 1928. Claims use since 
Dec. 2, 1927. 

“Rug-O”— This in black letters desecrib- 
ing carpet and rug soap. Filed by the 


Davies- Young Soap Co., Dayton, Ohio, Feb. 
11, 1928. Claims use since Jan. 13, 1928. 

Irdil—This in outline letters on a striped 
background describing cleaning compound 
for use in the toilet and bath. Filed by 
Dillon Chemical Co., Somerset, Pa., Feb. 
11, 1928. Claims use since January 1928. 

Picture of two butterflies on the border 
of a circle describing toilet and bath soap, 
shaving cream—namely, soap creams and 
beard softeners. Filed by Jaciel Perfumers, 
Inc., New York, N. Y., Feb. 16, 1928. Claims 
use since Dec. 2, 1927. 

Dreadnaught——This in black letters de- 
scribing metal polish. Filed by the Cham- 
pion Soap Co., Inc., New York, N. Y.. Feb. 
23, 1928. Claims use since Feb. 6, 1928. 

Kilsit—This in black letters over the pic- 
ture of a rat on its back and the words 
“Rat Exterminator,” describing rat  exter- 
minator. Filed by Joseph Amster, New 
York, N. Y., Feb. 1, 1928. Claims use since 
Dec. 15, 1927. 

El-Rey—This in black letters over the 
picture of a swordsman standing on a 
Gopher describing insecticides, namely, 
Gopher Poison. Filed by Stover-Gibbs & 
Winsel, Los Angeles, Calif., Feb. 8, 1928. 
Claims use since June 14, 1927. 
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New York 


Free flowing trisodium phosphate is simply a description of 
Victor trisodium phosphate. This product is not only well 
known for its free flowing characteristics, but for its bril- 
liant, white, uniform crystals, and the excellent service 
given to buyers from warehouses located at central points. 
Address your trisodium phosphate inquiries to Victor. 


VICTOR CHEMICAL WORKS 
CHICAGO 
Nashville 


St. Louis 



































Sealing cartons sift tight- 





both top and bottom 
—at a total cost of 
32¢ per M packages 
after 8 years 
Send for certified sur- 
vey giving facts. Our 
Combined Sealer is 
adjustable to 
many sizes, and may 
be automatically con- 
nected with our Net 
or Gross Weigher, Lin- 
er or Wax Wrapper. 


use, 


easily 


NATIONAL PACKAGING MACHINERY CO. 


192 Green Street, Jamaica Plain, Boston, Mass. 
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Lemoco—This in lined letters describing 
soap. Filed by West Coast Soap Co., Oak- 
land, Calif., Mar. 2, 1927. Claims use since 
Nov. L 1924. 

Falmolive Shaving Cream—This is a pic- 
ture of the container describing saponace 
ous shaving cream. Filed by the Palmolive 
Peet Co., Chicago, Il., Aug. 24, 1927, Claims 
use since January 1900. 

Picture of a carton with Hebrew letters 
on it describing soap. Filed by I. Rokeach 
& Sons, Inc., Brooklyn, N. ye. Jan. Ske 1928. 


Claims use since May 4, 1922. 


Trade-Marks Granted 


239,926—Deodorant and _ Disinfectant. 
Hillyard Chemical Company, St. Joseph, 
Mo. Filed October 28, 1927. Serial No. 
256,720. Published December 27, 1927. 
Class 6. 


240,082—Rodent Repellants and Insecti- 


cides. Henry T. Bottrell, doing business as 
Bottrell Chemical Company, New York, 
N. Y. Filed November 23, 1927. Serial No. 


257,963. Published January 10, 1928. Class 6. 

240,085— Disinfectants. Globe Laborator- 
ies, Fort Worth, Tex. Filed November 21, 
1927. Serial No. 257,867. Published Janu- 
ary 10, 1928. Class 6. 

240,088—Liquid Household Insecticides. 
Quaker Oil Products Corporation, Consho- 
hocken, Pa. Filed November 18, 1927. 
Serial No. 257,746. Published January 10, 
1928. Class 6. 

240,116—Furniture and Automobile Pol- 
ish. The Northwood Products Co., Phila- 
delphia, Pa. Filed September 19, 1927. 
Serial No, 254,930. Published January 10, 
1928. Class 16. 

240,206—General Disinfectant, Deodorant, 
Germicide and Antiseptic. Arthur R. Maas, 
doing business as A. R. Maas Chemical Co., 
Inc., Los Angeles, Calif. Filed May 2, 1927. 
Serial No. 248,309. Published December 27, 
1927. Class 6. 

240,380—Floor and Furniture Polish. 
Gregory Potaris, doing business as Pan Olis 


Chemical Co., New York, N. Y. Filed No- 


vember 3, 1927. Serial No. 257,030. Pub- 
lished January 17, 1928. Class 16. 
240,382—Hand Soap. John H. Sholts, 


doing business as J. H. Sholts & Co., Pon- 
tiac, Mich. Filed November 4, 1927. Serial 
No. 257,082. Published January 17, 1928. 
Class 4. ; 
240,402—Liquid and Paste Shoe Cleaner 
and Polish. R. E. Saleme & Son. San 
Mateo, Calif. Filed November 26, 1927. 
Serial No. 258,099. Published January 10. 
1928. Class 4. ; 
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240,404—-Soap. Eli S. Leffler, doing busi- 
ness as Leffler & Co., St. Louis, Mo.. Filed 
November 30, 1927. Serial No. 258,231. Pub- 
lished January 10, 1928. Class 4. 

240,410—Antiseptics and Disinfectants. 
Hynson, Westcott & Dunning, Baltimore, 
Md. Filed December 7, 1927. Serial No. 
258,579. Published January 17, 1928. Class 6. 

240,415—Insecticides. U.S. Sanitary Spe- 
cialties Corporation, Chicago, Ill. Filed De- 
cember 8, 1927. Serial No. 258,664. Pub- 
lished January 17, 1928. Class 6. 

240,416——Insecticide, Deodorant, and Dis- 
infectant. Julius C. Alzamora, doing busi- 
ness as Revelation Chemical Company, San 
Francisco, Calif. Filed December 10, 1927. 
Serial No. 258,711. Published January 17, 
1928. Class 6. 

240,433— Toilet and Bath Soap. The Proc- 
ter & Gamble Company, Cincinnati, Ohio. 
Filed September 16, 1926. Serial No. 237,- 
333. Published February 1, 1927. Class 4. 

240,456—Soap. Waverly Oil Works Com- 
Filed October 12, 


pany, Pittsburgh, Pa. 
1927. Serial No. 256,024. Published Janu- 
ary 17, 1928. Class 4. 

240,625—Iiquid insecticide and cleaner. 


William Kk. Newlin, doing business as New- 
lin’s Chemical Laboratory, Chicago, III. 
Filed December 10, 1927. Serial No. 258,765. 
Published January 24, 1928. Class ©. 

240,655—Cleaner and polish. leo. Schmidt, 
doing business as Sun-Burst Liquid Gloss 
Co., Fairfield, Lowa. Filed Nov. 3, 1927. 
Serial No. 257,035. Published Jan. 17, 1928. 
Class 16. 

240,662— Automobile and furniture polish 
Reckitt & Sons, Limited, Hull, England, Fil- 
ed November 22, 1927. Serial No. 257,938. 
Published Jan. 17, 1928. Class 10. 

240,729—Deodorants, Fumigants, 
ticides, Weed Killers, Theatre Sprays, and 
Stock Dips. John C. P. Helm, doing business 
as Helm Laboratories, New Orleans, La. 


Insec- 


Filed Dec. 13,1927. Serial No. 258.871. Pub- 
lished Jan. 24, 1928. Class 6. 
240,741—Polish for automobiles, furni- 


ture, and the like. K. O. Products Co., 
Minneapolis, Minn. Filed Nov. 11, 1927. 
Serial No, 257,419. Published Jan. 24, 19228 
Class 16. 

240,745—Liquid household insecticide. 
Gregory Potaris, doing business as Pan Olis 
Chemical Co., New York, N. Y., Filed 
Nov. 3, 1927. Serial No. 257,092. Publish- 
ed Jan. 24, 1928. Class 6. 

240,802—I nsecticides. The Sherwin-Wil- 
liaams Company, Cleveland, Ohio. — Filed 

(Continued on Page 117) 
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MYSORE GOVERNMENT j= 


East Indian Sandalwood Oil N’ 











ot Spec 

luring 

SOLE DISTRIBUTORS among 

range 

ying {1 

Essenflour Products, Ltd. ell 
_ , Bergan 

Mysore S. India ceded 
‘ 3 F ‘ spot te 
Distillers of Essential Oils and “iy P. 
Manufacturers of Perfumery Products easier. 
+oo+__—__ Base 

prices 

HE Mysore Government distills and sells only one . rs 
Agere : : the shi 
grade of Oil, a strictly pure genuine Sandalwood alee 
CS 


Oil put up in distinctive cans and cases, labelled 
and serially numbered. Oil supplied in other styles of 
containers may be U. S. P., but we can accept no responsi- 
bility for its genuineness or its freedom from adulteration. 
The buyer who specifies Mysore Oil should receive it in 
original containers and is then absolutely protected. 
This oil we offer exclusively in labelled containers. Fur- 
ther protection is insured by the smaller label placed over 
the cap. This label is numbered and a complete record of 

each case shipped is kept by us. 


For your own protection, insist on 
Original Cans and Cases 


PACKED IN 100-LB. CASES—EACH CASE 
CONTAINS 4 25-LB. TINS 
SUPPLIED THROUGH YOUR JOBBER 


—— -- +ee —___ 





COX, ASPDEN & FLETCHER 


Sole Agents in U. S. A. 
26 CORTLANDT STREET NEW YORK CITY 
PHONE—RECTOR 4586 CABLE ADDRESS—COXASPDEN, N. Y. 
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Market Report on 


ESSENTIAL OILS AND AROMATICS 

















(als of May 7, 1928.) 
N EW YORK—Marked expansion in activi- 
ty among the essential oils and a number 
ff spectacular price developments were noted 
luring the past month. The greatest activity was 
among the Messina essences, with bergamot, 
range and lemon scoring price advances run- 
5 to $1.50. A reported shortage 
range oil brought a rapid rise in price. 
Bergamot and lemon followed. 
scored sharply during the period on a lack ot 
spot technical oil. Citronella oils were strong- 


Patchouli, peppermint, and cananga were 


ning from 50¢ 
( 


Cassia also 


easier. 
Qi. BERGAMOT 
Based on a shortage in production in Sicily, 
prices for bergamot moved up sharply along 
with the other Messina essences. Orange made 
the sharpest gains on reports of stringent 
shortage. Spot bergamot prices reflected the 





Y D&O 


® 
STaacisnen 1? 


HELIOTROPINE 


Of unrivalled quality. 


GERANIUM 


Bourbon 
Algerian 
We are in best position on these 
high grade qualities. We solicit 
your inquiries. 





Integrity 
Are Behind The D&© Label 


position abroad and moved from $5.00 up to 
$5.50 Ib. inside for standard Some 
sellers were inside at $6.00. 


POL (ls. 
(it Bots DE Rose 
The situation has been tight in Cayenne oil 
with prices firmer at the close at $2.40 Ib. spot. 
()ther bois de rose at $1.75 up. 
Ort CANANGA 
offers on 
cananga at $3. 


Native oil at 


Further increased 
easier prices for rectified 
Some quoted up to $4.00, 
to $3.40. 


sp it 


Ort CASSIA 
raectically no technical oil has been available 
on spot. Quotation are not obtainable. The 
short stocks of crude bro ught two advances in 
price in redistilled oil, closing the month at 
£2.30 Ib. inside up to $2.40 Tb. 
()1t. CEDAR 
Holders of cedarleaf oil are bullish and there 


& Organization 


ORMOL 


Produces a highly scented 
fresh jasmine note. 
A superlative article. 


LAVENDER 


An absolutely pure oil, chal- 
lenging comparison with other 


brands. 





OY by OE) rege BD] MD) OD) Nf 


87 Fulton Street 


New York City 


The integrity of the house is reflected in the quality of its products 
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Merck’s Methyl Salicylate 





You know the reputation of Merck’s 


Standard Chemicals. In the manufacture of 


soaps, or for any purpose for which Methyl 
| Salicylate is employed—use Merck’s 








MERCK & CO. 


| 
MANUFACTURING CHEMISTS 


Philadelphia New York RAHWAY, N. J. St. Louis Montreal 


a 














Heliotropine Large Crystals 


There is a difference in Heliotropine. Our 
product is guaranteed absolutely free from 
any by-odors of the raw materials used in its man- 
ufacture. It has that very desirable, clean, refresh- 


ing fragrance only obtainable in the finest quality. 
Prices and sample upon request. 


P.R. DREYER INC. 


26 CLIFF STREET - - - - - NEW YORK 
Sole U.S. Agents for 


VANILLIN- FABRIK &: 


HAMBURG-BILLBROOK 


TELEGR-ADR-:VANILLINFABRIK ¢ TEL. SAMMELNUMMER D8 3432 ) 
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=) was tendency to raise prices slightly. Some SURO 


sellers were up to $1.15 Ib. at the close and 


others are asking to $1.25 Ib. Demand was P f $ 
i Cedarwood oil was also firm at the er uming 


active. 

los Ithonugh prices were the same as last . . 

close a ] ( e Cc 

month at 276 to 28¢ Ib. spot drums. Specialties for 


Out CITRONELLA | 
Both shipments and spot prices of citronella | 
ere ae 


showed an inclination to move up during the 
period. Java reported increases for oil there ff 
and the spot position firmed accordingly, clos- 


gi | 
ing at 44¢ to 46¢ Ib. The better prices for |] R 
eo ee oe ee Nice esin 


geranium may have an effect here. § 


couragement of buying was noted, but spot 
stocks are not overly large now and shipment ( : : S 
prices are up. Sellers appear willing to await aSsie 


consumer demand at current levels. Bourbon 


oil was up to 38¢ inside with some holders A pure oak moss 

asking 40¢ Ib. spot drums. For cans, 2¢ higher. 

| Shipment from Ceylon is higher. product ata remark- 
Oit GERANIUM ably low price, of 

| The sharp advances in price recorded. last special interest to 

| month have held without change. Some dis- Soa pma kers. 





i . . 
| dosed at $3.75 to $4.00; African at $3.50 to A_ synthetic cassie 
1] s400 n. widely known for 
i a ; its fine odor, 
avender has remained quiet without price ° 
change. Demand has been dull. Prices closed strength and lasting 
the month at $3.00 up to $4.00 Ib. for flower qualities. 


oil as to seller and sample. Spike, 90€ to $1.25 


. Qin PATCHOULI Oil of Lavender 


Cheaper patchouli oil was noted again this 
month. Spot oil was offered all the way from We handle only 
$7.00 up to $8.00 Ih. spot as to grade. the finest quality 
Oi. PEPPERMINT lavender oils. 


The position has been quiet and the market . ° 
somewhat soft this month. Natural oil closed Aromatic Chemicals 
at $3.20 to $3.40 < redistilled at $3.40 to ° 
. t 3 ind redistilled at A complete line of 

son the best synthetics 

Dr. G. \V. Hoover, Chief of Drug Control produced in France. 
of the Food, Drug and Insecticide Adminis- cg 1 
tration, and for over twenty years connected eir use, only 
with the enforcement of the food and drugs sparingly, will add 
act and the Department of Agriculture, re- ' 
tired from the Government service May 15 for * quality note to 
private practice as a consultant on labels, your soaps. 
formulas, etc. of insecticides, drugs, and allied 


products. He is now in the National Press | BENJ FRENCH Inc 
. . ° e « | _ J, * 


Building, Washington, D. ¢ 








hens: | 160 FIFTH AVE. - NEW YORK 
The annual spring bowling tournament of ff Agents for 
the Chicago Perfumery, Soap and Extract Descollognes Freres - Pilar Freres 
) Asso Cle ition Was held Apr. 11 at the E Ik’ Ss. ‘lub. Lyon, France Grasse, France 





High bowler was J. Stocks of the Franco 
\merican Hygienic Co. ee 
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“COLUMBIA BRAND” 
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Columbia Chemical Division 


Pittsburgh Plate Glass Co., Barberton, Ohio 





Quality -- Service 





Address all communications to 


THE ISAAC WINKLER & BRO. CO. 


Sole Agents 


FIRST NATIONAL BANK BLDG. 50 BROAD STREET 
CINCINNATI, OHIO NEW YORK 
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Markct Report on 


SOAP AND DISINFECTANT CHEMICALS 











(dls of May 7, 1928.) 

EW YORK—In some instances, a slight 

reduction in volume of chemicals shipped 
into consuming channels was noted during 
April. Subnormal temperatures in many parts 
of the country accounted for some of the les- 
sened demand for chemicals. There was less 
tendency on the whole to take full contract 
requirements on the scale noted for the first 
three months of the year. The first part of 
May showed a slight expansion of shipments 
over April figures. Prices generally were sub- 
ject to little change during the period. 


ALKALIES 
Total shipments of alkali during the past 
month were about the same as March and also 


on a par with 1927 figures, according to re- 
ports. However, it is believed that less of this 
material was taken by domestic consumers and 
that exports represented a greater proportion 


of shipments than during the previous periods. 
The situation is generally quiet and firm, how- 
ever, and new outside production appears to be 
absorbed very well. All schedule prices are the 
same, 
ROSINS 

Rosin prices are down on an average of 50¢ 
per bbl. against the figures of a month ago. 
Present rosin prices are approximately $1.50 
under the figures of a year ago. In the face of 
falling prices, consumers have been loath to 
take on supplies which has held prices at cur- 
rent levels. Reports increasing inquiry fer 
export. .A\t the close prices were as follows: 
B $8.25: H $9.40; K $9.60; N $9.85; WG 
$10.60; WW $11.00; Wood rosin was slightly 
lower at $7.00 worls. 

GLYCERIN 

Although consumers have not come into the 

market for large quantities, the character of 
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THE 
NEWPORT 
PRODUCTS 


TETRALIN and HEXALIN 


Hydrogenated Coal Tar Bases with 
High Boiling Points and 
Better Dissolving Properties 


-se <x 


for 


soap 
makers 














for oils, waxes, greases and fats than the sol- 
vents commonly used — therefore they are 
ideal for incorporation with Soaps and Deter- 
gents destined to be used in textile processing. 


The Newport Chemical Works, Inc. 
Passaic, New Jersey 


Branch Offices and Warehouses: 
Providence, R.1. Philadelphia, Pa. 





Boston, Mass. Chicago, lll. Greensboro, N.C. 
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HE three all-important IN'. 
things to any user of Alka- ”— 
= _ liesare :(1)Constant high quality 
DiAMOND ALKALI ©° po ~ and uniformity, (2) a dependa- 





ble, unfailing source of supply ah 


and (3) a wide distribution that 76 
assures easy availability. thale 


With Diamond Brand Alkalies a 
you get ALL these desired advan- 
tages for Diamond Alkali distri- 
{ bution is nation-wide. Local dis- 


PITTSBURGH, PA: 


WORKS -ALKAL!:® 



















tributors carry complete stocks 
of Diamond Alkalies for the less —_ 
than carload buyer—carload & 
shipments are made direct from sities 
the works at Painesville, Ohio. firme 





Diamond Alkali Co. Pittsburgh, Pa., and Everywhere esd 


-QorTkt SODIUM PHOSPHATE | | - 


A BETTER Source The 18 Grasselli branches and 
warehouses offer you— 
of Supply 1. More convenient +. Larger stocks, hence 























proximity. complete shipments. 


2. Quicker delivery. 5. Quality backed by a 
3. Economy of freight chemical reputation 
rate. of 89 years. 


Try Grasselli on your next order for 


TRI SODIUM PHOSPHATE 
THE GRASSELLI CHEMICAL COMPANY 


Established 1839 CLEVELAND, OHIO 
Branches and Warehouses 
Albany Boston Charlotte, N. C. 
Birmingham Brooklyn Chicayo 
Cincinnati Paterson 
Detroit Philadelphia 


Milwaukee Pitts burgh 
New Haven St. Louis 
New Orleans St. Paul 


New York 


GRAS SELLI GRADE 

















CA Standard Held High for 89 %ars 
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demand has been steady enough to make sel- 
lers hold prices firm. The tendency is toward 
Refusal to shade to get business 
appears to be widespread. — Bids under the 
market are not receiving general consideration. 


higher levels. 


\t the close, spot prices were not niaterially 
Dynamite closed at 


changed from last month. 
1%4¢ to 12; C. P. at 15%é: lye at 7%¢ and 
saponification at 8! 26. 
Coar- Tar Propucts 

\ generally firm position was noted through 
ott the market for coal-tar products. Cresylie 
acid was strong at Zle to 75¢ for dark and 746 
to Zt ior pale. Demand has been good. Naph 
thalene has been in heavy demand. Flakes ar 
3¢ and balis 5!oe on contract but spot goods 
are reported commanding a half cent premiun 
ver these figures. The position of crude 1s 
still firm. Demand for creosote oil has remained 
active with supphes moving rapidly to consum 
ers. ‘Tar acid oils are firm, quiet and un 
chaneed. ‘There are 
market of sales of phenol at prices considerably 


reports current im_ the 


under named figures, but thev were not cor 
firme! by manufacturers. 
MIscELLANEOUS Propucts 
There has been a lessened demand for pow 
lered pyrethrum during the period and im some 
quarters prices have been lowered a trifle. How 
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ever, the raw inaterial position is still firm and 
most millers are holding their prices at levels 
formerly quoted, 38¢ to 42¢ Ib. for pure pow- 
der. ‘There has been an active demand for 
sodium fluoride. Cold weather during .\pril 
was effective in interfering with demand for 
insecticide raw materials to a degree. Inquiry 
for paradichlorbenzene has been reported con- 
tinuing active at 18¢ to 20¢ Ib. from manufac- 
turers. +e ; 

The annual spring dance of the Chicago 
Perfumery, Soap and Extract Association was 
held April 18 at the new Midland Club, Chica- 
go. Something over a hundred members at- 
tended the dance which was preceded by a din- 
ner at 7:30. The committee in charge consisted 
of C. A. Seguin of C. A. Seguin & Co., Donald 
M. Clark of Franco American Hygienic Co., 
\. J. Dedrick of Edward T. Roy 
I. Downs of the Illinois Glass Co. and S. J. 
Davies of the Tin Decorating Co. 


+or 


| seiser ( if ‘ 


Ixdward Grosse, a director of E. deHaen, 
\. G., German manufacturing chemists. sailed 
for Germany April 26 on the Berlin after a 
‘IX weeks visit in the United States during 
which he made his headquarters at the office 
of Pfaltz & Bauer, New York, \merican rep- 
resentatives of the company. 


























UV 
GLYCERINE REFINING PLANTS 


The most efficient Glycerine Refining Plant operating with 
the lowest refining loss and the highest yield of finished product. 


~S 


The outstanding features of the 
WURSTER &% SANGER process and 
equipment are: 

1. Highest yield of distilled glycerine 

2. Highest percentage of finished 
glycerine obtained on direct distillation 
eliminating rehandling and losses 

3. Lowest steam consumption 

+. Extreme simplicity of operation 

5. Compactness of the plant. 

6. Low operating costs 


New Plants Designed— 
Old Plants Remodeled 


Complete Plants for 
Crude, Dynamite and C. P. Glycerine 
Laundry, Toilet and Liquid Soaps 
Spray-Process Soap Powder 
Fatty Acid Distillation 
Fat Splitting, Stearic Acid and Red Oil 
Refining of Fats and Oils 
Hydrogenation of Oils 


WURSTER & SANGER, INC. 
5201 Kenwood Avenue 











Chicago 
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Buy direct from the Manufacturer ! 














Vegetable Oils — Fatty Acids 


CORN — COCONUT — COTTONSEED — PEANUT 
and PALM KERNEL 


There are numberless obvious advantages in buying your raw 

materials direct from the manufacturer. Not the least lies in 

our ability to handle our customers’ orders promptly at all 

times. Over fifty years’ experience in this business means 

that the oils and fatty acids will be right in quality and price. 
What are your needs? 


Barrels, Drums or Tank Cars Spot or Shipment 


C. F. SIMONIN’S SONS, INC. 


Established 1876 
TIOGA and BELGRADE STREETS - PHILADELPHIA 








Vegetable Oils and Chemicals 
for 
SOAP MANUFACTURE 


Since 1897 Direct Importers of 


Choice Green Italian ‘Olive Oil Foots Caustic Potash, Electrolytic, 90/92% Guaranteed 
Palm Oil, Genuine Lagos and Niger Carbonate of Potash, Calcined, All Tests 
Palm Kernel Oil Yellow Pressed Olive Oil Guaranteed Pure 
Degras (Woolfat) 

Dealers in 


Red Oil (Oleic Acid) Fatty Acids Peanut Oil 
Saponified and distilled Rapeseed Oil Coconut Oil 


Direct Importers of 
GUMS—Congo—Pontianak—East India—Kauri—Copal—Sandarac—Manila—Damar 
WAXES—Japan—Carnauba—Beeswax 


TG. COOPER & CO... INC. 


Get our prices before buying — Spot, Future, Contract 
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Market Report on | 
TALLOW, GREASES AND OILS | 











(As of May 10, 1928) 
EW YORK—tThe past month, in vegetable 
oils, tallow, greases, etc., has been charac- 
terized by spottiness. Sellers and buyers have 
heen quite active at times, but their interest has 
never been aroused simultaneously. — Price 
changes have been made with frequency, but 
there have been no radical movements, either 
up or down. Cottonseed oil is higher, as are 
tallow, olive oil foots, palm oil and palm kernel 
vil, Coconut oil is off fractionally. Commer- 
cial olive oil, red oil and stearic acid are un- 
changed. 
COTTONSEED OI 
Unfavorable weather reports have resulted in 
higher prices for cotton and, corresponding in- 
creases in quotations on both P. S. Y. and crude 
oil. Light offerings of crude have aided in 
stiffening the market on this item. P. S. Y. 


ranged between 103¢c and 1l1c, during the clos- 
ing week, ending up at the lower figure. Crude, 
iunmediate Southeast, opened the week at 9c ad- 
vanced to a high of 9'4c, then dropped to 834c 
at the close, a net half cent gain over last 
month’s closing. 
TALLOW 

City extra tallow moved up to 834¢, early in 
the period, and held at that figure in spite of 
spotty buying, last sales having been made at 
that price. Reports indicate that it is not par- 
ticularly firm at 834c now, but do not hold out 
much hope that it will be lowered greatly in the 
near future. Fancy is at 9c. There has been 
a good demand for the lower grades. 

Coconut OIL 

Copra has maintained its strong position, but 
oil is offered ‘ge below the last period’s closing 
price. Coast tanks, spot and to arrive, are at 


























Stearic Acid 


Double and Triple Pressed— 
Cakes and Powder 


Especially suitable for use in the 
manufacture of shaving creams, textile 
soaps, metal polishes, textile specialties 
and related products. 

Large production insures the uni- 
formity of Emery stearic acid and is 
your guarantee that we can meet your 
demands for quality and service day in 
and day out. May we quote on your 





next requirements? 


| CINCINNATI 
New York Office - 


Stocks carried in prin- 


cipal American cities 





THe Emery CANDLE COMPANY 


Woolworth Building - 





Red Oil 


Regular Elaine — Olive Elaine 
Special Olive Elaine 
Fatty Acids 


Special Olive Elaine is recommended 
by the N.A.D.C. for use in dry clean- 
ing soaps. This and other grades of 
Emery brand red oil will improve your 
soaps, polishes and similar products. 

These oils run absolutely uniform. 
with an unusually low percentage of 
unsaponifiable material. Shipments can 
be made at all times, and on short no- 
tice, from warehouse stocks located 
throughout the country. 





OHIO 
Phone Whitehall 4573 


Representatives in lead- 


ing foreign countries. 
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25 BEAVERSTREET - - - - - .«. . NEW YORK of ps 
Telephones - Hanover 5527-28-29 Cable Address ‘‘Freyhorgan”’ this | 
shipn 
Vegetable Oils - Tallow - Greases “th 
Coconut Oil Olive Oil Oleo Stearine eight! 
Palm Kernel Oil Olive Oil Foots Oleo Oil sctvialh 
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light 
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4 e e oC. 
jo Liquid Kontakt Nearl 
SAPONIFIER als ar 
for at gl i 
High Grade ‘ 
NO 
DISINFECTANTS Pats has be 
CATTLE DIP oe routin 
INSECTICIDES gallon 
SPRAYS Kontakt D. P. 
DEODORANTS SAPONIFIER Sins 
POLISHES for inka 
SOAP FORMULAS Beas tail ‘iene 
CLEANING FLUIDS II sizes and speeds saad : 
OILS & ETC. Clamp on any tank, Fats 
barrel, kettle, etc. i 
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” Raa TWITCHELL PROCESS Co. 
































or slectric Mixers wil ix any 
ak im oe aa See St. Bernard 
heaper. 
SIMPLE - SANITARY - DEPENDABLE Ohio 
Write for Folder 39 
MIXING EQUIPMENT CO., Inc. P R O he E S S 
229 East 38th St. New York, N. Y. 
il 
ER oe 
as 
WELCH, HOLME & CLARK CO. 
563 GREENWICH STREET 
NEW YORK CITY 
ea 
Vegetable Oils 
Olive Oil Palm Oil Cottonseed Oil 
Olive Oil Foots Palm Kernel Oil Cocoanut Oil : 
"A oteR es «0 
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8i4c, inside, spot tanks being named at 85<c. 
Business is dull. 
PALM OIL 

The increased demand for low grade tallows 
and greases, coupled with restricted offerings 
of palm oil, has occasioned a price advance in 
this item. Spot lagos is unchanged at 8c, but 
shipment goods are up to 734c. Spot Niger is 
being held strongly at 7c, with 7%c inside 
for shipment oil. This represents from an 
eighth to a quarter cent advance over the fig- 
ures named in the April report, excepting in the 
case of spot lagos. The crop is reported very 
light this year. 

OLIVE O11 Foors 

The failure of the Italian olive crop, coupled 
with Government backing given to the Spanish 
producers, has forced olive oil foots prices up 
Ye. Spot oil is now being held at 10'%c. 
Nearby goods are offered at 103¢c, May arriv- 
als are selling at 10c and June-Dec. oil is held 
at 9Yac. 

OLIVE OIL 

No change has been noted in this item, which 
has been moving into consuming channels in a 
routine manner. Spot goods are at $1.25 a 
gallon. Futures range between $1.15 and $1.20. 

PaLM KERNEL OIL 
Some bulk sales have been made as low as 
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8.55c, during the past month, but sellers again 
advanced their figures to 834¢ for spot and 
future tank cars, last month’s closing price. 
Casks are at 9'4c and barrels range from 9%c 
to 934c. Not much is being done at these 
figures at the present time. 
GREASES 
With a better demand for greases, prices 
have firmed somewhat, the increases averaging 
from lc to 34¢ a pound. 
Rep Ot AND STEARIC ACID 
Makers report a steady and _ satisfactory 
amount of business in these items. With raw 
material costs higher, the market appears to 
have firmed somewhat, although definite price 
changes have not materialized. 
cas ee 
Crude cottonseed oil stocks were slightly 
larger, March 31, than at the same time a year 
ago, while stocks of refined oil were somewhat 
lower. Crude stocks amounted to 139,878,952 
pounds, as compared with 124,729,795 pounds, 
and refined stocks totaled about 505 million 


pounds, about 361% million pounds below last 
year’s figure. ro 

Pfaltz & Bauer, Inc.. New York, announce 
that they have been appointed sole American 
agents for Dr. F. Wilhelmi, Leipzig, Germany, 
well-known manufacturer of chlorophyll. 





Olive Oil Foots Corn Oil 


Palm Kernel Oil 


Vegetable Oils 


Coconut Oil 


Cottonseed Soap Stock 
Corn Oil Soap Stock 
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Domestic and Oriental Soya Bean Oil 
FISH OILS - GLYCERIN - VEGETABLE TALLOW 


ROESLING, MONROE & CO. 


327 S. LaSalle St. 52 California St. 
Chicago San Francisco 





25 Broadway 
New York 
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WILSON BROKERAGE, INC. 
“STRICTLY BROKERAGE” 


Tallow - Greases - Oils 


Tel.: Bowling Green 4159 


429 Produce Exchange New York, N. Y. 
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Sole American Agents for the 


Wiortp's Larcest Pumice Stone Mu 


Soc. An. Italiana Saltalamacchia, Dietrich & Cie 


Producers of 


Pure Italian 
PUMICE STONE 


Send your next mquiries to us! 


M. A. BOET COMPANY 


INCORPO RA TED 
150 Nassau Street New York 


























For consistent quality production 





CAUSTIC POTASH 


(Flaked, solid or liquid) 


CAUSTIC SODA 
(Flaked, solid or liquid) 
Associated PARADICHLOROBENZENE 
-_ Joseph Turner 


Electro on 
mesinec* | NIAGARA ALKALI COMPANY | #2: 2 
Manctacterer | © EAST 41ST ST NEW YORK CITY | 7274. Bieseh. 
Liquid Chlorine PLANT: Aagara Falls, N-Y- New York 





























Alum, 
Ammo 
Ammo 
Bay R 
St. 
Dom 
Benzal 
Tech 
Bleach: 


Borax 
Carbon 
Carbon 
Causti 
China | 
Cresol, 
Creosot 
Formal 
Fullers 
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~~) | 
M als Glycerin, C. P. drums : ee ae Tine 15! 16 
Chemic Dynamite, drums PRC Pee > 12 12! 
enttone. C.D Crete oaks ose eden ss tb. 13 .14 Saponification, tanks ‘5 ee -08 9 
Agi. Boric. Piltxecs siacencess <x stds = 09 10 Seap, Lye, tanks ......... sees eens ib. 07 -U8 
Cresylic. 95%, dk., drums .........gal. Ay i we: Hexalin, drums BAe SS es RELL PELE mise gal. 4.75 9200 
7°99 CF : ; : > > WRIOSGINNE, (UAB e's: one bee ds.tlc seaenee ton 65.00 75.00 
97-99%, pale, drums wes gal 74 76 8 
Formic 85% tech Rae es ea VW 12 Lanolin, see Adeps Lanae. 
Gactc Hbiee Wbars aie YW 14 BUG; FEVGs (MMe soo: alvied war iaaas 100 th 1.10 1.20 
Rania ie a saa Menthol cases .......... tb. 4.10 1.30 
Salinas C2 i. ; cs "ne “A> SUMING. eo idcire vnectedacenaasaoeee hb. 225 3.50 
Sulfurous, 6% cbys. .......eccsc0e: tb. .06 07 Sy 2 7 
Mercury Bichloride, kegs ............ tb. 1.65 1.80 
sees Lanes, rere. bbls. ........ = 7 = Naphthalene, ref. flakes. bbls. Risadane tb. .05 .06 
ANNYEFOUS, DOIB. seeesceseccececces re < Nitrobenzene (Myrbane) drums ......tb. .09 12 
Alcohol, Ethyl, U. S. P., bbls. ......gal 2.75 3.00 Paradichlorobenzene, bbls. ............tb. 18 .20 
Complete Denat., No. 5, drums ext. gal. .43 45 Paraformaldehyde, cases ...........:. th. 43 50 
Alum, potash, fump, Ib. ... 6.663005 06 tb. 02% 03! her aay 7 = ~ & — Aes es > i. . 
c a P ? BS cevcece de . <& 
Ammonia Water, 26 deg., drums wks.. tb. 03 04 Pin Oil bbls. ° ait Scitech e gal. “70 72 
Ammonium Mag ohn tech., bbls.. .. — 10% _ Potash, Caustic, FARE Se eR SEP a Me Se th. 074 07% 
Bay Rum, ee denat., ae = ; Potassium Bichromate, casks ......... th. 08 .09 
ine ges we a at SL OAC = = c Pumice Stone, powd. ............ 100 th. 2.00 3.00 
Ps ° ) S. ccccccescvseseseeces . . . 
Benzaldehyde Me eee a acesinecwacecen tb. 1.20 1.40 Rosins (600 tb. bbls. gross for net)— ; 
Technical , b 68 72 Grade B to H, basis 280 Ilb. ......tb. 8.25 9.40 
MEY colina Ae Gatnne ak ey eee : ; : cl - : > aaa 
Sleaching, Powder, drums ........ 100 th. 2.00 2.50 Grade K TON sence ss eeeeeesennee — 1.60 9.8 
Borax, pd., cryét., Bbls., Kgs. 2.06023 tb. 04% 05 Grade WG and WW .........-5. rbI. 10.60 i 
Carbon Bisulphide, drums ............ tb. 06% ~—.07 Wood, works ....... see eeeeee eens bbl. ; 7.00 
Carbon Tetrachloride .....0.0.ccseece tb. 07 -08 Rotten Stone, powd., bbls. .......... Ib. 02! .05 
Caustic, see Soda Caustic, Potash Caustic StMGS, TEOE., UOMO. oksc c.caacscesaced esa ton 20.00 30.00 
CUR OI, TRE cvs cceccceeces comes ton 20.00 40.00 Soda Ash, Contract, wks., bags....100 th. 1.38 1.50 
CONSOL, Cli es Eis COPRYES csc ec Keees th. 18 -20 Fivé bbls... Gps lo¢al 660 cccccces 100 fb. 2.29 2.50 
ee eee gal. 14 Be Soap, Mottled 40 Ib. box ............ th 15 18 
Formaldehyde, DIS... ...606000ccenses gal. -09 10 Powdered White, U. S. P., ........ th 28 30 
Pee OG, DS: bcc kc ccscsswececes ton 25.00 35.00 Green We Se res cchdawe een th 07 07 
aa 
phe 


Chemicals and Soapmakers’ Supplies 


CRUDE AND REFINED GLYCERINE 
OLIVE OIL FOOTS CAUSTIC POTASH 
EMPTY DRUMS OLIVE OIL 
FATS, GREASES AND OILS 


PARSONS & PETIT 
ESTABLISHED 1857 
63 BEAVER STREET NEW YORK 
: Agents for 


Distributors for 


“ DIAMOND ALKALI CO. 
Caustic Soda Soda Ash 


EMIL FOG & FIGLI 
MESSINA ITALY 


Essential Oils 
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Palm Kernel Oil 


Average Analysis 
f.f.a. - 3.60 
2.5 red - 30 yellow 


Palm Oil 


Plantation 
Lagos and Softs 
Semis and Niger 











Deliveries in all positions 
in 
BULK, TANK CARS, DRUMS and BARRELS 


ts 
THE NIGER COMPANY, INC. 


82 BEAVER STREET NEW YORK 


Agents for 


British Oil & Cake Mills, Ltd., Hull, England 





| 

















9 
Kellogg’s 
- Is used in a large percentage of 
the soap made in this country. 


Manila Silver Seal Cochin 
Recovered (Fatty Acids) Edible 


SPENCER KELLOGG AND SONS, Inc. 


New York Offices 
GRAYBAR BUILDING 


Crushing Plant Refinery 
MANILA, PHILIPPINES EDGEWATER, N. J. 


STOCKS IN ALL PRINCIPAL CITIES 


General Offices 
BUFFALO, N. Y. 
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“| Soda Caustic, Contract, wks. sld...100 tb. 2.90 3.10 Lard Oil, edible prime tb 16'4 
Five drums up, solid, local......100 th. 3.66 3.80 Betras Kite ci .. ‘tb 12! 
Five drums up, grnd. fik........ 100 tb. 4.31 4.55 Extra, Now 5 bbls. 0c. ik oven cen tb. 12 
Meets SAN, PNR gars: ve 0tb: ond Bos 068.4. 100 tb. 1.30 1.50 No. 2, bbls. Gea ohavenss aca piacere metas tb 114 
Soda, Sesquicarbonate, bbls. ..... 100 tb. 3.00 3.75 Linseed, raw, bbls., spot .......... “tb 1014 11% 
Sodium Chloride (Salt) ...........-. ton 13.00 20.00 ‘Panken $dves co ee bob - 093% 
Sodium 5 stan — Ble eae ol -09 -10 Boiled, 5 bbl. lots ...... th. 11 
Sodium Hydrosulphite, Se cece eees . 24 -28 sae ih ee ‘ : 
Sodium Phosphate, bbls. ............ th. .04 05 Se re en Balt. ..... al. oo 
(Trisodium phosphate) Yellow, rine Me Bhi. eceee eae - 63 
Sodium Silicate, 40 deg., drum....100 th. Tis 1.20 Extra bleached, bbls. .........00- gal. ‘65 
Drums, 60 deg., wks. ........¢+ 100 tb. 1.65 1.90 : 3 = : es 
In tanks, 10c less per hundred works. a ay bie ha N.Y. oe. eee eee : tS 4 
tar Acid Oils, 15-25% ...-++0e eee gal. 2630 ale a ata cies tb 3 
, ~ Ste _ ) ? 6 s € - 
ene SRGATHNR, WON. 60s ccc csesescees tb. 24 ae Cities: demaesed. tile MR oc wal 1.25 1.30 
‘ SOON 0c aiuie os Scie cfacbraeiemmaie haere tb 1.15 1.20 
Oils—Fats—Greases Waele, Wits Me Seen veuscsaaneencs th | 10%5 
Shi ) « 038 
eine, Me ty Bile ccsevevncsanccee tb. 1414.44 SHON ns os hr bx Hae xan pos SOeR 7 bie : 
Rats) SBBIED Se, cock Soe tb 1314 1314 Palm, Lagos, casks: spot) ..i. <tc. ccnes Ib 08 
a tz * N. Y ” 085 Shipments Fee hie mere er tb 07 34 
i Coa ave eo eeeeees ih ‘aaae Wires, Casks; S000 cccces ce ssacewws = 071% 
gaks, “CORSE sis (0s.05.0 becoereners . 0814 . keel Sie Pe amis Cetin ses « 4 071 
Fatty acids, mill, tanks ...........tb. 101% m ao 3 : : — ris 4 
I} ff Cad: Newfoundland, bbls. .........-gal 67,68 “Pak cars’ seeesessccsccsecsecseeibe = 108% 
a Ss, ° - be we ee eet taht - gal. -65 -67 = a = 
Copra, bags, Coast 1 ns Peanut, — ho Nal Fu wiwcases i a tt ie 
cia ala a ites Crude, Dbie. Ne Yo co ccncisicsccexecs ). - : 
Com, tank, mills ......-+.2.++..+++fb 09 Red Oil, distilled, bbls. ........+0.s tbh. 09%  .10% 
. re Bs; 7 Wan aacures : ~~ Saponified, bbls. ........cecceceess A 10 10% 
eee sashes te a BP ELY SAS ae Sere O94 WOUh cciaceenunctocuteceswonsed b. — .09% 
Pameooes. crude, tanks mill .. i >. pods, ® Soya Bean, crude tks., Pacific Canst. tb. 09% 
oy Sm A Ae ge : , “& . ® EI NMMIOING Wolo cccdeectern dun be. — 32 
inde ceaedlia nr Rgeaggaainaana ado -09 pan go as alana ts tb. 13 13% 
Desras, Amer., bbls. 4. ..6.0c000 tb; 0414 .06 Stearic Acid ; 
English, bbls... Bee Grier noc os. 0534 0534 Double Pressed ...--+++++eeeeeeees tb 11% 12% 
COS CS |: | Sa ee ee ar th. 04 0414 Triple pressed, bgs. ...-+esseeeeeees » 13% Nu 
DRMUHAT Gs (MORSE 5:6) 5:3) a aso dseib- ace mrecataeracars th. - .07 34 Stearine oleo, bbls. .....cccccscccece th. 11% 
Greases, choice white, bbls.. N.Y. th. O08 0934 Tallow, fancy, f.o.b. plant ........... th. 09 
Yellow ee eee eae . ac tb. 07 X% City, extra loose, f.o.b. plant wevue® th 0834 
een ey ee aleterterelers = 065% Tallow oils, acidless, tanks, N.Y M Bt 
OHSS 8 sitis sees Heiee we ewes veeeee lb 07 3 Bhis., Cf), Pe Me nccxcsswetuwduaws 11% 
wes Mapthe ake ; “tb. 06% Whale, nat. winter, bbls. N. Y. ..-.-- ». ce a 
Lard, prime steam, tierces ...... ib, 1214 Blchd., winter, bbls., N. Y ...-.+-: gal. _ 80 
—_ Compound tierces ... ae th, 1214 Extra bichd., bbls, N. Y. ..... 00. gal. = 82 
sates 2 
=] 
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for uniform cold cream- ¢ 


REFINED PURE BEES WAX 


For better emulsions use Diamond G Strictly 


Pure Bleached Beeswax. Samples furnished. 


Also Headquarters for 


Palm Kernel Oil - Corn Oil - Fatty Acids - Special Oils & Fats 
and 


PURIT, Decolorizing Carbon - for bleaching oils and Fats 


THE GLIDDEN FOOD PRODUCTs Co. 


Vegetable Oi] Refineries 


2670 ELSTON AVE., CHICAGO 82 WALL ST., NEW YORK 
Armitage 1690 Hanover 3422 
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Py 
mond, 
Ritter 
Sweet 


Automatic Bar and Cake Cutter 


Anise. 
(U. S. Patent) | u. S. 
say 

Bergan 
Simple design _Artific 
First class workmanship Powe. 
Reliable operation a ” 
make this machine an important Bins, 
and profitable adjunct to every Na 
soap plodder. White, 
Sct 

Write for information and give rawa) 
specification of electric current at  Redisti 
your disposal. Cedar Le 
Cedar W 


Citronella 


J. M. LEHMANN COMPANY, INC. = 


Eucalyptu 


248 West Broadway New York, N. Y. sand 











cs ; . i Bourbor 
Se solicita correspondencia en Espanol. llemlock. 
Lavender, 
. en = as ee Spike, $ 
(————— 
| 
ARRIGUE Evaporator De- | 
sign provides for— ( 
Controlled circulation of the | 
liquor in the tubes. 
Ample space above the tubes 
for the release of vapors. 
Expansion and contraction of 
tubes without the use of pack- | 
ing. | 
| 
Heavy construction ot the best | 
materials available. | ; 


Catchall elevated to barometric | 
height. 





| 
WM. GARRIGUE & CO.,Inc. |] 4 
9 S. Clinton St. Chicago | m 
COMPLETE INSTALLATIONS FOR | 
GLYCERINE RECOVERY | 

















ae he : Ange Glycerine Distillation Oil Refining 
Garrigue Double Effect Evaporators with 1500 Oil Hydrogenation Fatty Acid Distillation | a 
Sq. Ft. of Heating Surface in Each Effect Soap Powder Manufacture | 
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. . Lemon, Ital, U. S. P th. 3.00 3.30 
Essential Oils se 
- ) Lemongrass, native, cans .............-Ib. -90 1.00 
Ymond, Bitter. U. S. P i 75 3.25 Serene si : 
Ritter, F. F. P. A. Aah th. 3.00 3.75 Linaloe, Mex., cases th. hele 2.40 
-ans tH 7( Yh P 1 
BeEct, Cans “As : Neroli, Artificial tb 10.00 20.00 
pricot. Kernel, cans th. +6 a0 : ee : - 
ie a 7 : Nutmeg, U. S. P., tins .... vowebeeue 1.65 1.70 
Anise. Tech., cans ! 50 58 ie 
U. S. P.. cans Hy 58 60 Orange, Sweet, W. Ind., tins tb. 4.50) 43 
Z oe " 12 + oO Sweet, W. Ind., tins tb. 2.80 3.00 
vay, a we ee Italian, cop. .. th. 4.75 0 
Bergamot, coppers th 5.50 6.00 Distilled .... tb. 3.00 3.10 
rtificiz ae t 50 3.50 P ~ > 
Artif és ul Origanum, cans tech. re ene 2 28 
Birch Tar, rect., bot. b. 55 60 
Crude, tins b. Is 20 Patchouli. Ib 7.00 8.00 
Bois de Rose, tins H L275 2.40 Pennyroyal, dom th 1.9 2.00 
Cade — iy »- 249 Imported Ib. 1.41 1.50 
Caiuput, native, tins ih RI Peppermint, nat. cases eee i 3.20 3.40) 
OY ' ) 2 = Redis., U. S. P. cases Ib 3.40) 4.60 
Camphor, Sassy, drunis Ib. 15 le Petit Grain, S. <A., tins , Ib. 1.60 1.70 
White, drums, " I I] Pinus Sylvestris . ices eecracers ae 85 1.25 
inanga, Native, tins b 3.25 3.35 Pumilio, U. S. P ib. 2.25 2.50 
Rectified, tins : pees +. OU Rose, French + eee tle 9.00 9.50 
raway Seed b. 1.0 U Bulgarian bean Gee 9.50 11.00 
(Cassia, 80-85% Ih Artificial ... rere: = 2.00 2.75 
edis ( }, = ». cans 1 3 » S| ee a 
Redistilled, U.S. P., ca : ~ Rosemary, U. S. P., drums ...... Ib. -48 Rj. 
Cedar Leaf, tins F ! 15 1.2 Tech., tb. tins .. xe cea chee .33 36 
Cedar Wood, light, drums . Ib. yj .30 Sandalwood, FE. Ind., U. S. P. era 7.00 7.25 
Citronella, Ceylon, drums NH 38 4( W. Indian (Amayris) b. 2.25 2.40 
Java, drums ... i} 44 16 ‘ = 
a" ‘ : , Sassafras, U. S. P. «se 80 1.00 
oves, | S. P., cans Ih 1.30 1.35 Artificial . WW ae 2g 
NER EEE Eee Ib. 1.00 1.05 Spearmint, U. S. P ib 1 >= 150 
Eucalyptus, Austl., U. S. P.. cans Ib. 58 60 Spruce ..... Ib. on 1.00 
renne 7.2 > ; th 2 ( or 
Fennel, U. S. P.. tins .. b. 8 90 rhyme. red. U. S. I’ m. 7: en 
Geranium, African, cans b. 3.50 3.75 White, U. S. P. ‘ svar eetiae 90 95 
Bourbon, tins tt 3.50 3.75 OGM. éidcas Pee .60 .70 
llemlock, tins ........ : Ib -90 1.00 Vetivert, Bourbor Ib. 6.00 9.00 
Tc AVA sccces , is orn Ib 2 ( 22.00 
lavender, U. S. P., tins Ib. 3.00 4.00 Java ersten - 20.00 22.00 
Spike, Spanish, cans ........... Ib. -90 1.25 Ylang Ylang. Bourbon . Ib 8.00 12.00 








EXT to quality 

comes low price 
quantity production 
in drying chip soap. 
Both quality and 
quantity results are 
obtained by the use 
of the Sargent Three 
| Swing Shelf Con- 
| veyor_ progressive 
| stage Chip Soap Drying Machines. These machines 
| may be had with or without Chilling Rolls. 


C€. G. SARGENT’S SONS CORP. 


| GRANITEVILLE MASSACHUSETTS 
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Powdered Soap 


Manufacturers 
HERE IT IS! 





The J. & W. Powdered Soap Dispenser 


The glass bowl holds enough powdered 
soap for from 250 to 300 hand washes, 
with a nickle plated, attractively designed base 
containing five compartments. Each compart- 
ment holds just enough soap for a good hand 
wash. A plunger discharges the contents of 
one of these sections and fills an empty one 
at the same time. Inside the bowl is an agi- 
tator which keeps the soap in motion. The 
dispenser is about six inches high and the 
diameter is four inches. 


Witte for information and sample. 


“oe 


CALIFORNIA 
DIE CASTING & 
MANUFACTURING CO. 


126 WEST 39TH STREET 
LOS ANGELES, CAL. 
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SOAP 
SPECIALISTS 


Bulk or Private Brand 


Toilet Soap 
Laundry Soap 
Green OliveOilSoap 


Natural Odor or Scented 


Liquid Soap | 


Dry Cleaning Soap 


We have been 
facturing private brand 

soaps for the past forty | 
years, Your soap prob- 
lems and inquiries are 
solicited. 


TEELE SOAP 
MANUFACTURING CO. 


manu- | 


Established 1830 
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Aneth¢ 
Gtral 
Citrone 
Eucaly 
Eugen: 
Gerani: 
Impc 
Iso-Eu, 
Linaloc 
Rhodin 
Safrol 


Thymo! 


Acetop! 

Benzald 

Benzyl 
Alcoh 
Benz« 


Citronel 
Citronel 
Coumar 
Dipheny 
Gerany] 
Heliotro 
Hydroxy 
Indol, ¢ 
Ionone 

Linaly] 

Menthol 


Methyl] . 
Anthra 
Paracr 
Salicyl 
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Aromatic Chemicals + asic ga rect. PUG aed ee seeaaed aa tb. 
Musk Ambrette Serotec asc crn 
ISOLATES MECWONE oo Coico peek oan ae tb. 
ae Xylene ‘ tb. 
Anethol 0... sess eee e cere cence eeees Ib. 1.10 1.25 Phenylacetaldehyde .............0000 tb. 
Citral ... PECCET REESE RL ETERS BOS S8oS tb. 2.75 3.00 Phenylacetic Acid, 1 th. bot. ......... tb. 
a 2 
a NAS ee a 3.25 Phenylethyl Alcohol, 1 th. bot ak 
Eucalyptol, U. ie Nee ree gieeaisieeiieeresi tb. 90 95 Ricdneh ie ray ie: 
ESTES Sa S a ae 7 2.75 3.00 Terpinyl Acetate, 25 tb. cans ........ tb. 
Geraniol, Domestic 2.060.660. cc00 «ek 1:75 2.50 Dacratur “p 00 See tb. 
anol, Domestic ose ooo I: 60 by Tegpeneols CPs 1,000 tb. ars. oo... 20th 
Iso-Eugenol Cree Cn eT ee tb. Ry 4.) 3.90 rr) | a | aR” son |) a a ee pet 8 tb. 
MMEORE 59.6 ssk-cara see ees SAAS RolSES tb. 4.00 5.00 Varn. Ware «3.0. ole ee . tb. 
EMI. acon y, di ergacpiacamecotele ese se ae tb. 10.00 15.00 
Safrol ped denrerany amar acetes io oe tb. 28 .30 
Thymol, U. S. P. . a dséra le ais ed aceie sole eee 2.70 2.80 Miscellaneous 
SYNTHETICS Insect Powder, bbls. tb. 
Boetonhenane, C.. Be cicicciviacccacewvre tb. 3.00 3.75 6 Concentrated Extract gal 
MIdChUGe, LOCH: ooccic cecsin cede sse0s ‘ 65 2 si os 3 
=~ —_ sii : 1 - 1 rs Arabic, Amb. Sts. tb. 
mes — .- tee ree oe th. 1125 130 K hiding POWHSICE os eck cincucigeges a 
MERI SS ae et a ee sg ea : y 4 it, eee rs. ore rer eee ee fb. 
MMI a savere se paviericd ducer acwaee ae tb. 1.10 1.25 Tragacanth, Aleppo, No. 1 ........ ib. 
ASS TS EE COR Pere Lee nC ee tb. 4.00 5.00 ORES Fe dias camases sy seedne sasievaels tb. 
Cironellyl Acetate. ......-c00ceceee08 tb. 13.00 14.00 Turkish, No, 1 ......+.-+. -tb. 
MRO gridis's ed wwe Reese eee elena tb. 3.60 3.75 Waxes— 
WSRONUL OMG, <6.0.6s0.2 dicks svaasseus ae tb. .90 1.00 Baybe ay Se oe 
Gerany] Acetate ...... a ; me 29 3.50 yf By iis i ae 
NN MR ceca caw eaeae ee th. 1.75 2.00 MOM. VO 6 cctceadensecvaenee tb. 
y 
PPGIOKYCIICONGHAL s6.6:0 sc aicc eed usse cae tb. 10.00 11.00 Candelilla, bgs. .. oa Seb 
MGR sd ere caawesencvewees ~soeOhs 6.08 6.50 Carnauba, No. 1 tb. 
Ne at .tb. 5.00 9.00 . oO. 2, =, : : 
Ritalyls AGEtV a oc i csiseneciecuin eo aeed tb. 3.50 7.50 " tay: . nee ee 
ACCOR RRS rer eee: tb. 3.25 3.50 rc Regan ee 
Paraffin, ref. 125-130 th. 
Methyl Acetophenone ................ th. 3.75 4.25 : : Yona 
Anthranilate ... tb. 2.40 3.00 Pine Oil, stm. dist. -gal. 
EE Ee ae Gen eee nr ee ee tb. 8.00 9.00 Tar Oil, bbls. dist. .- gal. 
mancginte. Sy Be cca icc ae . tb. .40 45 Commercial grade gal. 
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Schering-Kahlbaum, A.G., Berlin 


Get our samples and prices before you place 
your next order. Stocks carried in New York. 


Sole U. S. Agents 


C. B. PETERS COMPANY, Inc. 


110 WILLIAM STREET 


An inexpensive perfume for 
Soaps - Sprays - Deodorants, etc. 


TERPINEOL, C. P. 


Made by one of the oldest German 
manufacturers of chemicals 


NEW YORK 
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Rotary Air Compressors 
Vacuum Pumps and 
Positive Pressure Blowers 


For agitating, mixing, 
pumping, spray proces- 
ses, etc., with com- 
pressed air, and also for 


vacuum in the soap 





plant. 





Type “D”—Belt-driven 


The users of CROWELL machines have been 
their best salesmen for over forty years. 

Efficiency, durability and workmanship— this 
has always been the CROWELL standard. 

Made in ten standard sizes—2 to 400 cu. ft. 

4 Type “D”—with Motor Drive and Aut 

per minute. matic Control 
Catalogues Sent on Request 


CROWELL MANUFACTURING CO. 
177 CLIFTON PL., cor. Franklin Ave., BROOKLYN, N. Y. 
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THIN CHIPS! 


This new Proctor Dryer produces Soap 
Chips of transparent thinness-—exactly the kind 
now in popular demand for package laundry 
soap—a'so the chip that can be produced most 
efficiently in making cake toilet soap. 

New throughout—new chilling rolls—new 
dryer, this machine not only produces the 
most satisfactory soap chip, but it excels in 
high capacity, saving of floor space, reduced 
steam consumption, low cost of operation. 


Write. 


PROCTOR & SCHWARTZ, Inc. 


PHILADELPHIA 
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How and Why of Silicate of Soda 


(From Page 27) 


boiling temperature on a large number of sam- 
ples showed that after two hundred washes a 
cotton fiber treated with soap and sodium car- 
bonate had about seventy-five per cent of its 
original strength and that in the presence of sili- 
cate the residual strength was ten per cent 
sreater. These results are shown in Figure IV. 

The foregoing statements refer to silicate 
used in connection with cotton. Its effect on 
other fibers will relate to, the behavior of soap 
on those fibers in a manner which to a consid- 
erable degree depends on the alkalinity of the 
liquids employed. Silicates do not yield neutral 
solutions, but it is entirely practical to make 
silicate solutions which exhibit the effects above 
indicated without increasing the pH of the 
wash liquors and thus without detriment to 
the more delicate fibers. A beginning only has 
been made in the investigation of the true func- 
tions of silicate in the washing process, but 
enough has already been developed to show 
that as economy and efficiency are thoroughly 
gone into, silicates of soda will have an increas- 
ing place among reagents for detergent pur- 


poses. 


Pee eee EEE ES EEE ESSE EEE EEE EEE ESTEE CSTE TERE EEE EEE ETE EEE EEE EEE EEE EEE SESE EEE ESSE SEES ESE SEES ESSE EEE! 


Incidental Uses of Silicate 
J [EXT in importance to making good soap is 
shipping it in safe containers. The soap 
industry has almost unanimously adopted the 
fiber (solid or corrugated) shipping box. Fiber 
shipping boxes are manufactured with silicate 
as the adhesive that holds the tips of the corru- 
gated sheet to the flat liners and binds the vari- 
ous plies of the solid fiber into a single strong 
unit, 

So for the sealing of the box by the user, 
the same kind of material is logical. It is to be 
pointed out, however, that silicates vary, not 
only in concentration but in properties. Some 
silicates set rapidly, some slowly, and many are 
not used for adhesives at all. A silicate solu- 
tion especially developed for this use is usually 
preferred for sealing the flaps of boxes. 

If the soap maker has to do with any sort of 
saponifiable oil or fat shipped in wooden con- 
tainers, silicate of soda can serve him well as a 
means for lining the barrels or tubs and pre- 
venting the penetration of fat into the wood 
and thus avoiding leakage and loss. In prac- 
lice, silicate is applied to tierces or any closed 
wooden container for two purposes. ‘The first 
treatment, known as a testing coat, is made by 
putting a substantial quantity of hot silicate, 
say five gallons at about ten degrees Baumé, 
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ity of soap make-up.” 


“The selection of the proper soap is of supreme 
importance to the Toilet Requisite manufacturer. 
The successful shaving cream, 
depends upon the soap used and absolute uniform- 


tooth paste, etc., 





“Powco Brand” Neutral 


RONSO 


REG. U.S. PAT. OFF 


LABORATORY CONTROLLED 


NEUTRAL WHITE SOAPS 


PULVERIZED - GRANULATED - FLAKE 


discriminating manufacturer the selection of the ideal 
characteristics demanded by his particular product. 


Let us tell you about concentrated Shaving Cream Base 
Produced by 


JOHN POWELL & CO., INC. 
114 E. 32nd St. 


- CHIP - MILLED 


White Soaps afford the 


- New York 
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Palm Oil Palm Kernel Oil | — 
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Softs — Mediums — Hards Crushed wail Renested ates 
Bulk and Packages Bulk and Packages liquic 
tank 
oe itis t 
; . ° : : ‘ Short 
Direct importations from Rice Oil - Sheanut Oil 2 
our own Produce Sta- —_——— se 
a ‘ wise 
Districts of West Africa. —— ae 
1 
ms = 5 
Importers of Sumatra and Malay Palm Oil me ; 
hair ¢ 
pose 
AFRICAN & EASTERN TRADING CO., INC. iatio 
be so 
8-10 Bridge Street New York City the s 
on the 
the sj 
by dr 
( 
ZEF-IR Y oN 
| Blocs and Crystals i) 
i LIQUID SOAPS and Cs 
‘ SCRUBBING rf i ; 
COMPOUNDS Dispensing Equipment for the Trade R 
wy 
ERE are products which sell better because 
eee ene they are better. Absolute uniformity, high 
INSECTICIDES quality—at prices which are right in line. These 
Dry or Liquid are products you can sell because of unusual merit, 
and on which you can build repeat orders, 
Let Us Send You Samples and Quote Prices — 
The HUNTINGTON ©& 
! LABORATORIES Inc. 
L “Huntington-Indiana- 
Say you saw it in SOAP! oe 
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into a fifty gallon barrel. The bung is driven in 
and the container rocked so that the surging 
liquid wets all the interior surface. The hot 
silicate warms the air and makes a pressure 
in the barrel, drives the silicate solution into 
the worm holes and defective joints which are 
thus quickly detected and repaired. ‘The excess 
liquid is drained off and returned to the heating 
tank and the barrel shipped to the point to which 
itis to be filled or placed in storage until needed. 
Shortly before filling, the process is repeated 
with a stronger silicate solution which is al- 
lowed to dry either naturally or with forced 
circulation, sometimes of hot air. It is im- 
portant that the drying be thorough, as other- 
wise the silicate may neutralize free fatty acid 
in the oil, the resultant soap producing a cloudy 
product. The silicate process has the advantage 
over glue that it is suitable for edible oils and 
that it is never subject to bad odor or mould. 
Old silicate coatings, however, tend to develop 
hair cracks and are less suitable for this pur- 
pose than freshly formed coatings. Concen- 
tration and temperature of the silicate should 
be so regulated that the solution is driven into 
the wood and does not appear as a thick layer 
on the surface. If the oil has been introduced, 
the speed of alteration of the silicate, either 
by drying or by contact with carbon dioxide, 
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is much reduced so that filled packages hold 
the oil securely for a long time. The same 
treatment is sometimes used in combination 
with a superficial coating of glue for mineral 
oils in wooden containers. 

Every modern factory makes use of concrete 
floors. These are subject to wear by abrasion 
in a normal course of any manufacturing oper- 
ation and anything which reduces their life is 
worthy of consideration. The most satisfac- 
tory method of treatment to increase the wear 
of concrete floors is to saturate them shortly 
after they have been laid with a series of sili- 
cate solutions (three are usually sufficient) 
until the concrete pores are thoroughly per- 
meated with silicate. A reaction with the con- 
crete ensues, causing the separation in the pores 
of the concrete of a hard, silicious gel, the effect 
of which is not only to make the mass less per- 
meable, but to increase its resistance to wear. 
This has been tested on concrete of various 
ages by rubbing under standard conditions 
with sanded steel blocks and by sand blast as 
well as in actual practice, and we have yet to 
learn of a single case in which the wearing qual- 
ity of the floor was not materially improved. In 
some cases in the most severe service and par- 
ticularly where dust is objectionable, it is de- 
sirable to repeat the treatment about once in 





PUMICE STONE 


Soap makers favor Rhodes’ Colossus Pumice Stone because of 
the neutral reaction upon chemicals used in the soap mix. 


The raw material is imported from Rhodes’ warehouses in Italy 
where it receives its first painstaking inspection and is freed from 
every trace of iron, black stones or other impurities. It is tested 
again for its chemical reactions while being ground, bolted and dried. 





Covossus oF RHODES 
TRADE MARS 


RHopes CLowvus American ground Italian 


PUMICE STONE 


economic production and marketing make 
‘Colossus’ Pumice the lowest priced, grade 


will not discolor your soap. It is cleaner, 
lighter in weight and more uniformly milled 
than cheaper brands. No better quality can for grade, and the most economical to use 
be sold at any price. Rhodes’ facilities for for all purposes. 


Send for working samples 


James H. Rhodes & Company 
Established 1898 
153-159 W. Austin Avenue Hunterspoint Avenue at Canal 
Chicago, Ill. Long Island City, N. Y. 


— World’s Largest Pumice Stone Mill — 
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Receiver’s Sale 


Pursuant to an order of the Court of Common Pleas of 
Montgomery County, Ohio, in case No. 62521 directed to me 
as Receiver of Beaver-Remmers-Graham Co., the real estate, 
machinery, equipment and all other fixed assets, the inventory, 
good will, trade names and all other assets of Beaver- 
Remmers-Graham Co., except bills and accounts receivable 
and cash in the hands of the Receiver, will be offered as a 
going concern at private sale to be conducted at Court Room 
No. 2 in the Courthouse of Dayton, Ohio, on the 28th day of 
May, 1928 at ten o'clock A. M. 


All bids must be delivered to the undersigned Receiver 
prior to the date of sale and will be opened and considered at 
said time and place; and all bidders will be given an oppor- 
tunity to increase their bids. 
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Bids will be received upon the property and assets of the 
company as a whole as a going concern, except bills and 
accounts receivable and cash as aforesaid, and will also be 
received upon separate items of property. All bids on the 
property and business as a whole shall be so divided or ap- 
portioned that in the event of sale it shall be possible to deter- 
mine what portion of the price is applicable to the real estate, 
machinery, equipment and other fixed assets and what portion 
to the remainder. 


The Receiver, under the order of the Court, reserves the 
right either to accept an entire bid for the property and busi- 
ness as a whole or to accept separate bids on individual por- 
tions of the property, if a higher aggregate price can be thus 
obtained, or to reject all bids. 
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Beaver-Remmers-Graham Company is located in Dayton, 
Ohio and manufactures Grandpa’s Wonder Tar Soap, Lana 
Oil and other well known brands of toilet soaps. 


The terms of sale—cash. 


For further particulars inquire of the undersigned or his 
attorneys. 
WALTER F. PHELPS, Receiver, 
BEAVER-REMMERS-GRAHAM CO. 
Dayton, Ohio 


McMAHON, CORWIN, LANDIS & MARKHAM, 
Attorneys for the Receiver 
800 Callahan Bank Building 
Dayton, Ohio 
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six months. It is necessary to begin with a 
clean floor. It is obvious that silicate will not 
properly penetrate and harden a floor which 
has become saturated with oils and soap, but 
if no such contamination has occurred, it is per- 
fectly satisfactory to treat an old floor or even 
one which has begun to show serious signs of 
failure. Silicate is also useful in helping to 
form a bond between new concrete and old. 


Silicate finds a useful place in some plants 
as a boiler compound and its function 1s to 


cause flocculent precipitation of scale-forming 
material, enabling it to be blown out of the 
boiler. It is also valuable on account of its 


property in very dilute solution of preventing 
corrosion of iron pipe, particularly in the pres- 
ence of hot water. The corrosion of cooling 
systems can be successfully retarded by addi- 
tions of silicate to the water of the order of 
fifteen parts per million. 


In the boiler plant, cements made from sili- 
cate and clay are useful means of making gas 
tight joints and promoting the efficient utiliza- 
tion of fuel. Silicate solutions are also em- 
ployed as vehicles for paint on brick, concrete, 
and stone surfaces where they have a quality of 
great endurance. 


Or 


Toilet Soap Imports Up in Feb. 


Larger quantities of toilet soap were im- 
ported into the United States in February, than 
in the preceding month, 136,494 pounds, val- 
ued at $43,381, having been brought in. This 
also represents a gain over February, 1927, im- 
ports. Receipts for the first two months of 
this vear amounted to 241,758 pounds, valued 
at $80,119, about equal to imports during the 
same months a year ago, but about $10,000 be- 
low Jan.-Feb , 1927. receipts, in value. Castile 
soap imports amounted to 247,053 pounds, val- 
ued at $34,378, substantially below receipts i 
the previous month, but more than three times 
greater than February, 1927, imports. Imports 
of all other soaps, in February, totaled 116,614 
pounds, with a value of $10,969, somewhat un- 
der both January, 1928. and February, 1927, 
receipts. 


+O 


Synthetic perfume bases, produced by the 
Actien Gesellschaft fur Anilinfabrik, Germany, 
will be marketed, in the United States, through 
the newly organized Drug, Inc., recently form- 
ed to take over the U nited Drug Co. and Sterl- 
ing Products, Inc., according to cable advices 
from the Berlin commercial attache to the De- 
partment of Commerce. 




















JOHNSON Automatic Wax Wrapper 


Pp Same-day Shipment 
OINT of your Parts Orders 


ROMPT service in replacement 


parts delivery is important. 


We 


stress our prompt careful shipment 
of your parts orders the same day 


they are received. 


Your production 


must go on with the least possible 


THE 
1 Point 


Lire 
Fitted to Your 


All Parts Made 

in Our Own Plant 
Modern Design, and 
Corstently Kept So 
Seme-Day Shipment 
of Ycur Parts Orders 


SOTA CLAG Rs 


The Johnson 
(as illustrated) is 


machines in the Johnson line. 


Plant Requirements! 


interruption and 
delay. Unforeseen 
contingencies must 
be met and correet- 
ed. 


The Johnson Au- 
tomatic Packing Ma- 
chines require few 
replacements and 
minimum servicing, 
but when they do 
you can count on 
Johnson Serviee. 
This is no mere 
claim—it is a rea!- 
ity. 


Automatic Wax Wrapper 


only one of the 


many 


A Johnson 


Sales Engineer is prepared to tell you what 


the ‘y are and what they do. 


on you. 


Write for our folder 


Ask him to call 


“Keep your Competi- 


tion DOW N—and Your Packaging 
Efficiency Up.” 


JOHNSON AUTOMATIC SEALER CO., Lid. 
Battle Creek, Mich., U. S. A. 


CHICAGO 
223 No. La Salle St 


NEW YOPrK 
£0 Church Street 
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a > ‘ aia Bl al 
LIQUID SOAP MANUFACTURE 
We manufacture equipment especial- If you are now making liquid soap, 
lv suitable for liquid soap manufacture. and do not believe your product or 
Besides supplying the necessary ma- your production is just what it ought 
chinery, our service includes advice as to be, communicate with us. If we 
to the best manufacturing method, can’t make your plant turn out satis- I 
individual cases of course requiring factory goods in ample quantity nobody 
distinct suggestions. Consult us before can. Being specialists in the manufac- 
you fit up a liquid soap plant. Tell us ture of equipment used in making all 
what output you expect to start with kinds of soap, liquid soap presents no 
and complete plant details, together unusual problem to us. When you need 
with equipment costs, will be furnished help call on America’s premier soap 
promptly. machinery house. 
” al 
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HE 1928 Mid- at prol 

Summer meeting 
of the Insecticide & 
Disinfectant Manu- 
facturers Association 
will be held at the 
Edgewater Beach 
Hotel, Chicago, on 
June 4,5 and 6 A 
cordial welcome to 
take full advantage 
of our facilities is ex- 
tended to the mem- 
bership and guests. 


1,000 Rooms, 
each with bath— 


+ ee 


a a ae 
Set SS = European plan. 
Make your headquarters in Chicago at the 


EDGEWATER BEACH HOTEL 


30 minutes from the Loop 200 car garage in the hotel 





Make your reservations now! 
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INSECTICIDE AND 
DISINFECTANT SECTION 








Official Publication of The Insecticide and Disinfectant Manufacturers Association. 
Harry W. Cole, Holbrook, Mass., Secretary. 


The Fifteenth Mid-Summer Meeting of the 


Insecticide & Disinfectant Manufacturers Assn. 
to be held at Edgewater Beach Hotel, Chicago, June 4, 5, and 6. 


standardization of both 
and household insecti- 
cides is held to be the most pressing 
problem of these = manutacturing 
groups at the present time, this subject will 
he the keynote of the Fifteenth Annual Mid- 
Summer Meeting of the Jnsecticide & Disin- 
fectant Manufacturers Association when it 
meets next month, June 4, 5 and 6 at the 
Edgewater Beach Hotel, Chicago. The stand- 
ardization of household insecticides, both in 
manufacture and in testing for effectiveness, 
and the standardization of methods of testing 
disinfectants will be covered in open discussion 
at probably three sessions of the meeting and 


ECAUSE the 
disinfectants 


will likely consume more than half of the total 
time of the convention. The desire of the \sso- 
ciation to secure definite action by the industries 
on these problems aimed to eliminate ultimately 
all low grade products, is responsible for the 
important place which standardization will hold 
on the program. There will be no formal pa- 
pers on the subject, but the questions will be 
thrashed out in open discussion. 

The tentative program calls for the opening 
of the meetings on Monday morning, June 4 
at 10:30 A. M. 


President Hamilton and the report of Secretary 


Following the addresses of 


Cole, the following Committees wall report: 
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View of the Grounds of the Edgewater Beach Hotel on Lake Michigan, Chicago. 
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In Chicago 








PPROBLEMS—each business day brings a 
new one. They are what make up the 
daily life of everyone. Some problems pertain 
only to the individual or to a particular busi- 
ness. Others are problems for the type of 
industry. Still others are national in scope. 
Where the problem involves an industry asa 
whole, the most natural means of giving it 
consideration is through the medium of a trade 


association. 


The Insecticide and Disinfectant Manu- 
facturers Association is trying to meet some 
of the problems lof the industry it represents. 
To do this successfully, it must have among 
its members those who are in the industry. 


Come to the Edgewater Beach Hotel, Chi- 
cago, on June 4th, 5th and 6th! Get behind 
the movements which have been started to 
better conditions which have arisen in the 
past, and overcome those which may arise in 
the future. 


Meet your competitor outside of the regu- 
lar session and find out for yourself, as many 
others have found out, that probably the re- 
ports about him are untrue. 


On behalf of the Assocration, a cordial in- 
vitation is extended to every individual inter- 
ested in our work to attend these meetings in 
Chicago. 

H. W. HAMILTON, 
President. 











June 4, 5, 6 
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The Great Fireplace in the 
Edgewater Beach Hotel Lobby 


Peter Dougan of Merck & Co. for the Dis- 
infectant Committee, F. \W. Foreman of the 
Toledo Rex Spray Co. for the Insecticide 
Committee, Fred A. Hoyt of the Frederick 
Disinfectant Co. for the Trade Ethics Com- 
mittee, D. W. Tannenbaum of the Idico Corp. 
for the Legislative Committee. Following 
these reports and that of Treasurer Robert 
}. Jordan, Dr. Robert C. White of the Robert 












The Swimming Facilities at 
Edgewater Beach 


C. White Chemical Co. will open the discus- 
sion of Insecticide Standardization with his for- 
mal report by the Insecticide Section of the 
Standardization Committee. This report will be 
followed by the membership which will proba- 
bly consume the greater part of Monday after- 
noon, 

Dr. William D. Dreyfus of the West Disin- 
fectants Co. will open the discussion on Disin- 
fectant Standardization and testing with his 
report from the Disinfectant Section of the 
Standardization Committee. This will follow 
the close of the insecticide discussion and is 
scheduled to consume a goodiy portion of Tues- 
day morning's session. Following the com- 
pletion of the standardization discussions, the 
matter will be referred to the Committee on 
Resolutions which will make its recommenda- 
tions resulting from the discussion. Com- 
mittee reports from J. L. Brenn of Hunting- 
ton Laboratories on Cost Finding Methods 

(Continued on Page 109) 

















The Edgewater Beach Hotel Viewed from Lake Michigan 
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Value of Pi il 
alue of Pine O1 
in Soluble Disinfectants 
Hercules Steam-distilled Pine Oil merits the consideration of manufac- 
turers of soluble disinfectants because it is: 
1. A powerful germicide. 
2. Low in cost. 
3. Available in large quantities. 
4. Pleasant to smell. 
5. Non-toxic. 
6. Non-caustic. 
7. Non-corrosive. 
8. Non-injurious to body tissues, cloth or metals. 
Hercules Steam-distilled Pine Oil is an excellent disinfectant. In the 
correct dilutions it is known to kill seventeen well-known disease-producing 
bacteria. The organisms killed by pine oil in the proper dilution belong to 
the following groups of pathogens:- (1) Gram negative, non-sporing bacilli; 
(2) granular gram-positive non-sporing bacilli; (3) acid-fast bacilli; (4) en- 
capsulated gram-positive cocci; (5) gram-positive chain-forming cocci, the 
septicemic group; and (6) the hemorrhagic-septicemic group. 
This represents all the dangerous non-sporing pathogens which cause 
epidemics—that are a menace to public health. 
We will gladly furnish samples of pine oil and detailed information as to 
| its proper use at your request. 
(INCORPORATED) 
961 Market Street, Wilmington, Delaware 
Largest producers of pine oil and wood rosin in the world 
HERCULES POWDER COMPANY 
961 Market Street 
Wilmington, Delaware 
Please send me a test sample of Hercules Pine Oil. 
Name . 
Company = RR ON ae Ne 
Street . 
City ae State......... 
Ae Ma me RTE : aca Oo LY Co LT REET IAT ID Tae SS TENTS 
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How Shall We Test Disinfectants? 


Suggestion that American Association Adopt As Official 


British Official Method Using 0.2 cc. R-W Culture 


$y C. CAMPBELL 


President, Baird 


OR thirty years or more, disinfectants 

capable of being tested by bacterio- 
logical means have been on the .A\meri- 
can market. In Europe, more par- 
ticularly in Great Britain, disinfectants have 
heen tested for effi- 
ciency for more than 
three decades. The 
Lancet method was 
employed for this pur- 
pose during the first 
few vears but was 
superseded by the 
Rideal-Walker test 
which has since been 
adopted throughout 
the British Empire 
and continental Eu- 
rope and which is very 
extensively used in 
our own country. This 
test is so accurate that 
it has been made the official method of the 
British Disinfectant Manufacturers Association 
and constitutes the test which all American 
manufacturers of disinfectants should use if 
they hope to compete with foreign producers 
for foreign trade. 

In April, 1912, the Hygienic Laboratory at 
Washington made a modification of the Rideal- 
Walker method and published details of the 
procedure in a bulletin which at the time was 
given wide circulation. It was referred to as 
the Hygienic Laboratory test and a few Amer- 
ican manufacturers adopted it. In some quar- 
ters, the belief gained ground that inasmuch as 
the Hygienic [Laboratory was a part of the 
Public Health Service, the method was to be 
tegarded as official by the United States Gov- 
ernment. Such, however, was not the case, and 
it is now generally well known that our Gov- 
ernment has no official test nor does it regard 
one method as superior to another. It may be 
well to direct attention to the fact that there 
isno Federal law requiring disinfectants to be 
tested. This being the case, it is easy to under- 
stand that the Government does not prescribe 
a method of testing. 
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Some ten years ago the Hygienic Laboratory 
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method was revised, the revision being given 
the name of the American Public Health As- 
sociation. It was substantially the same as the 
method from which it was copied. Although 
it was more or less exploited at the time, it had 
a short life and was never employed to any ex- 
tent. 
URING the first eight or nine years of the 
existence of the /usecticide & Disinfectant 
Manufacturers Association, the subject of test- 
ing consumed a very considerable part of the 
time devoted to conventions. Opinion as to 
the best method of testing was often sharply 
divided ; one faction, in the minority, extolling 
the praise of the Hygienic Laboratory method, 
and the other, in the majority, adhering rigidly 
to the Rideal-Walker test. As a compromise, 
the Association finally voted at its annual meet- 
ing in 1920 to adopt the method to which the 
name of the American Public Health Associa- 
tion had been given. Its members, for the 
most part, declined to make any change in the 
method of testing they had previously employ- 
ed, so that for at least eight years the Associa- 
tion has had an official method of testing which, 
except in a few instances, has been completely 
ignored. It is said that the adoption of the 
A.P.H.A. test by the Association was not the 
result of belief in its merit, but to put an end to 
a discussion which was becoming intolerable 
and prejudicial to the best interests of the Asso- 
ciation. Following the collapse of the A.P.H.A. 
method, some few of the members used the 
Hygienic Laboratory test and a greater number 
the Rideal-Walker procedure. Notwithstand- 
ing that great pressure has been brought to 
bear on the Association to adopt the Hygienic 
Laboratory method not only in principle but in 
practice, the test has found but few adherents, 
principally because of what the majority feels 
is an inherent weakness in arriving at the true 
germicidal strength of disinfectants, and be- 
cause the method is not suited for use in stand- 
ardizing pine oil disinfectants. 
FTER all is said, the “phenol coefficient” 
is merely the index to a comparison of 
strength between phenol and the disinfectant as 
to their respective germ-killing properties. It is 
admittedly necessary for the manufacturer of 








94 


SOAP 


May, 1928 





—. 














Spray Odors 


T HE correct and effective scenting of theatre sprays, fly 

sprays, insecticides and deodorizing blocks is in its way 
an art and requires a high degree of perfuming skill both on 
account of the difficulty of the medium to be perfumed and 
because the pleasing effect must be obtained at minimum 


of cost. 
Manufacturers fully realize the necessity for imparting 
a characteristic and agreeable odor to their products and 


the announcement of a line of 


Unco Spray Odors 


especially adapted to their purposes and backed by the 
perfuming experience and resources of the Ungerer organi- 
zation offers a solution of many pressing problems. 


The line comprises a wide choice of odors at prices 
low enough to render them readily available for sprays and 
deodorizing blocks and every number in it is skilfully com- 


pounded to give the utmost in real value. 


An opportunity to submit samples and suggestions will 


be appreciated by Ungerer & Co. 


UNGERER & CO. 


NEW YORK 
“Our Quality is Always Higher Than Our Price’ 
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disinfectants to have this data in order intelli- 
gently to recommend dilutions to the consumer, 
but the bare statement of phenol coefficient on 
the label means nothing to the vast number of 
people who buy disinfectants. Is it not of much 
greater importance to the user to be told on the 
label of the product. how to dilute it for use in 
combatting the more common forms of conta- 
gious and infectious diseases? Naturally, to 
give such information on labels, the manufac- 
turer must have his product tested against a 
number of pathogenic organisms and from such 
results, arrive at correct figures for dilution. 

The /nsecticide ¢& Disinfectant Manufac- 
turers -lssociation has functioned for fourteen 
years with this and that test as its standard, 
with its individual members employing any 
method of testing which in their opinion was 
best suited to their needs. ‘The time seems to 
be at hand to put aside all selfish motives and 
prejudices and to adopt one test which will 
give systematic and concordant results, and 
which all in the industry can use as a safe and 
dependable procedure for arriving at the phenol 
coefficient, or actual germicidal strength of the 
product. It 1s a certainty that as long as the 
\ssociation or its members. or the industry at 
large for that matter, employs a test such as the 


Hygienic Laboratory or the American Public 
Health Association methods, competition. with 
foreigners for foreign business is out of (the 
question, for there, the Rideal-Walker method 
is standard and purchases of disinfectants for 
export to foreign countries are made on that 
basis of testing. 

HIE question occasionally arises, ‘What 

method of testing does our Government suse 
in examining disinfectants for germ-killing 
strength?” The answer is that the Government 
will use,any method which the manufacturer or 
distributor specifies on his labels. It is to be 
understood that this is not a requirement on ‘the 
part of the manufacturer, but if he chooses to 
state the strength of his product and the method 
emploved by him for arriving at a determina- 
tion of the strength, the product will be consid- 
ered misbranded if the statements are not in 
accord with the truth. 

The American manufacturer is considered 
too keen a business man to regard as logical 
having one method for testing disinfectants 
sold in this country and another method ‘for 
testing disinfectants that are to be shipped 
abroad. Double standards have never worked 
satisfactorily, either from a_ practical or! an 

(Continued on Page 109) 
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Made from ONLY ONE GRADE of flowers 
Closed Dalmatian Insect Flowers 
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i aia a No. 77 a||; A 
= = incor 
= = germ 
FLY SPRAY We 
= = Herc 
= PERFUME = oil : 
= HE season is fast approaching when fly sprays will be = it 
= in great demand. Be prepared to offer your customers a = cent ‘ 
= product they will be pleased to use. A product in which the = ang 
= petroleum distillate is fully disguised when it is sprayed. = io 
= Bouquet No. 77 is economical to use—1 ounce to 1 gallon = eaee: 4 
= of spray. Guaranteed not to stain or possess a “medicine = rae 
= like” odor. Let us submit samples. = Bure: 
= E sent < 
E P.R. DREYERINC. ft oe 
= 26 CLIFF STREET NEW YORK Z cus al 
= Sole: Representative of = Glut 
= Grasse - BERTRAND FRERES’- .-_ France = lg 
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=| VANILLIN FABRIK NORD AFRICAN __H. RAAB & CO. PAOLO VILARDI = a... 
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= Oil Geranium = mistal 
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T ° [k not be 
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cause 
E ARE specialists in the _The 
manufacture of bulk pe . 
products for the trade, either ly and 
standard stock products or killing 
your own private formulas. ail disi 
In tank cars, drums, or pack- : 
ed in smaller units with your ia 
own labels. Stored and ship- Met! 
ped direct for you if desired. Ten 
PINE OIL and COAL TAR DISINFECTANTS A —_— ie e, 
and shipping service for Job- ea 
CRESOL COMPOUNDS - LIQUID SOAPS bers. distributors and manu- Tem 
INSULATING COMPOUNDS - INSECTICIDES facturers. Misa 
3. Pes 
General Compounding Corporation oe 
- Lyp 
Central Avenue and 79th Place B . 
(Glendale) Brooklyn, N. Y. \@& B. dyse 
Wonare PROO> B. coli 
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Issue Facts on Pine Oil Disinfectants 


PAMPHLET on pine oil in the manu- 

facture of disinfectants and insecticides, 
incorporating many recent findings about the 
germicidal value, composition, and characteris- 
tics of pine oil products, has been issued by the 
Hercules Powder Co., Wilmington, Del., pine 
oil and rosin producers. The pamphlet, copies 
of which may be secured from the Naval Stores 
Division of the company, states in part: “Re- 
cent work by a reliable bacteriologist has shown 
that Hygienic Laboratory pine oil disinfectant 
when used in the proper dilution will kill seven- 
teen of the well-known disease producing bac- 
teria, when tested by the methods of the U. S. 
Bureau of Chemistry. These organisms repre- 
sent all of the the well-known groups of patho- 
gens with one exception, namely Staphylococ- 
cus aureus .... The latter are not killed by any 
dilution capable of emulsification. Staphylococ- 
cus aureus is not one of the dangerous patho- 
gens and does not cause epidemics.” 


“This data should do much to eliminate the 
impression from the minds of the public and 
manufacturers of soluble disinfectants of the 
mistaken belief, once rather widespread, that 
pine oil disinfectants are not efficient for wide 
use. This lack of killing power refers to the 
use of pine oils against Staphylococcus aureus 
(M. aureus), the pus germ in boils, and should 
not be compared with its known effectiveness 
against the many groups of pathogens which 
cause epidemics of contagious diseases.” 

The following table gives the dilutions neces- 
sary to kill the organisms specified in five min- 
utes. These results were checked very close- 
ly and the figures given show definitely the 
killing strength of Hygienic Laboratory pine 
oil disinfectant against each. With the excep- 
tion of B. tuberculosis, all of the organisms 
were tested as to their resistance to phenol, and 
only vigorous strains were used in this work. 

Method: Modified Rideal-Walker. 

Temperature of Medication: 20°C. 

Proportion of Culture to Disinfectant: 0.5 
cc. 5.0 c.c. 

Temperature of incubation: 37°C. 

Dilution necessary 


Name of Organism to kill: 5 Minutes 


B. Pestis (plague) 1-500 
B. cholerze 1-500 
B. Typhosus ........... 1-300 
B. para-typhosus A. 1-250 
B. para-typhosus B. 1-250 
B. dysenterize 1-200 
B. coli 1-300 


B. enteritidis 1-200 
B. proteus 1-200 
Streptococcus hemolyticus 1-200 
Streptococcus scarlatina 1-300 
B. diphtheriz 1-100 
B. pyocyaneus. ..... sie 1-70 
Streptococcus non-hemolyticus 1-100 
Pneumococcus Type II 1-100 
Streptococcus viridans ............... 1-40 


B. tuberculosis (animal test) 1% kills 
within 3D minutes: 2... 

Staphylococcus aureus (M. aureus) 

Does not kill 


“In the above table, we have given the lowest 
dilution necessary to kill in five minutes, this 
being done as a margin of safety. The manu- 
facturer should consider the most resistant of 
the above organisms in recommending the dilu- 
tions necessary to kill. The Insecticide and 
Fungicide Board at Washington recommended 
a dilution equal to five times the strength 
necessary to kill B. typhosus in five minutes. 
According to the above table, this would re- 
quire a dilution of 1-60; however, we recom- 
mend that a dilution of 1-40 be used inasmuch 
as streptococcus viridans is not always killed by 
1-50 ‘dilution in five minutes. In applying this 
information to labeling or advertising Hygienic 
Laboratory pine oil disinfectants, the manu- 
facturer should strictly adhere to the above 
recommendations. 


Hygienic Laboratory pine oil disinfectant is 
made according to the following formula: 


Parts by weight 


Steam Distilled Pine Oil 1,000 
ROSH vc ee ee 400 
25% NaOH solution 220. ccccccecccseuesnee ... 200 


If manufacturers use other soaps than rosin 
soap or vary the pine oil content, it will be 
necessary to obtain the phenol coefficient 
against B. typhosus according to the modified 
Rideal-Walker test. They can then determine 
the dilution necessary to recommend to kill 
all of the organisms listed in the above table by 
taking five times the strength necessary to kill 
B. typhosus. 

Pine oil emulsions when used as disinfectants 
have certain advantages over the coal tar and 
common disinfectants in that they are non- 
toxic ; non-irritating ; non-corrosive; do not in- 
jure cloth, metals, ete.; do not injure body 
tissues; are comparatively cheap; are not ap- 
preciably affected by organic matter; and have 
a pleasant odor.” 
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LAG QRS CPE EEA EES Ft iy Sie FAL PR PLIE ey 
1¢ 
pounc 
6 perjumes jor ad 
y te valuec 
theatre sprays - deodorants infect 
ge ° ! 9802, 
and liquid soaps! suppli 
A complete line of perfuming specialties originated were | 
especially for use in this class of products including suppli 
e © In t 
Violet. - Rose - Cedar - Lilac pe 
Corylopsis - Oriental i to 
the I*¢ 
and many others insecti 
These odors are fragrant, stand up perfectly Europ 
and will last. They are priced reasonably. ernme! 
Samples and quotations on request. erning 
Perhaps you may want to use an indi- perfume you want and we will origi- ae : 
vidual odor in your products—some- nate something for you—and if you the - 
thing that is not noticeable among approve the sample and adopt the odor trying 
competing sprays, deodorants, liquid your right to its exclusive use will be the ave 
soaps, etc. If so, tell us what type of protected. little e 
only tl 
GEORGE V. GROSS COMPANY parativ 
30 Old Slip New York Th 
e 
~F_LAGPAERTI TSF EAR ALF RBS, venting 
moths, 
~ ieee hetiaiiiiemenantt 
, . - 
The World’s Largest Manufacturers of Deodorizing Blocs! 
Originators and Pioneers 
of 
, 
U.S. Aerzonator Blocs! ) 
“Perfume To The Last Crystal” 
) ‘ \ Being the largest producer of deodorizing blocs in 
s A SIZE TO FIT a the world—naturally we are jealous of the good ; 
ANY CONTAINER name of the Aerzonator. Meticulous care is exer- 
me : cised to maintain the Aerzonator’s quality. Only I 
Deodorizing and urinal the finest essential oils are used in its manufacture. € 
blocs are made in shapes | Because of our scientific process of manufacture. s 
and sizes to fit any esd we produce blocs of outstanding distinction... . n 
tainer, and are packed in uniform, hard and lasting . . . known the country 
cans and packages with 1] over as blocs which ‘‘perfume to the last crystal.” i 
private labels. Attractive To jobbers concentrating on the sale of the Aer- 
and handsome containers zonator ... there is the prestige of marketing a a 
in oxidized, white ee bloc which has made a name for itself ... the g 
eled, and nickel plated assurance of a ready and profitable market, re- 
finishes ae sian peat order business, the building of good-will, 
with — & name piste, Record production, popular demand enables us to A 
~*~ when ordered. A lower jobbers’ prices. Glad to give you facts 
ti and prices! 
po Laboratories and Works \— New York Division = 
435 S. Western Ave., Chicago 59-63 East 12th St., (near B’way) 
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Argentine Imports of Insecticides 

The Argentine imports almost two million 
pounds of household insecticides, disinfectants, 
and deodorants yearly from the United States 
valued at slightly over $400,000. Animal dis- 
infectants imported from all countries totaled 
9 802,237. INilos last vear of which England 
supplied 85 per cent. Insect powder imports 
were 82,498 Wilos of which the United States 
supplied more than half. 

In the sale of insecticides, there is a lack of 
any governmental standards in .\rgentina sim- 
ilar to those set up in the United States under 
the Federal Insecticide Act. .\ny kind of an 
insecticide can be shipped into Argentina from 
European factories because the \rgentina Gov- 
ernment does not have official standards gov- 
erning the manufacture and sale of such prod- 
ucts. The foreign products of low quality are 
the bane of the salesmen in Argentina who are 
trying to sell American insecticides, because 
the average farmer in that country has had so 
little experience in their use that he considers 
only the price per pound and ignores the com- 
parative effectiveness of the different brands. 

The household insects most prevalent in Ar- 
gentina are flies, ants, cockroaches, mosquitoes, 
moths, and bed bugs and in some parts of the 





country a small red insect known as the “bicho 
colorado” which is much like the chigger found 
in some of the Mississippi Valley States. The 
means used to combat the activities of these 
insects are the same as in the United States with 
the possible exception of ants which are very 
destructive and for which more devices are 
used. All kinds of liquid and powder in- 
secticides are used. Flies and mosquitoes are 
more prevalent in the summer but other insect 
pests are encountered throughout the year al- 
though there are not so many mosquitoes in the 
thickly settled part of the country owing to the 
cool winters. Many of the well-known Amer- 
ican brands of insecticides are found on the 
market. .\ list of possible dealers in insecti- 
cides, fungicides and disinfectants in Argentina 
is available to property accredited firms upon 
application to the Bureau of Foreign and Do- 
mestic Commerce, Washington, D. C. 


+or 


Public Sanitary Products Co., Houston, 
‘Texas, has been formed by Charles Blumen- 
thal to manufacture soaps, polishes, disinfect- 
ants, insecticide and miscellaneous janitors’ 
supplies. Mr. Blumenthal was formerly con- 
nected with the Germalene Chemical Co. of 
Houston. 





Hand spraying is too slow and laborious for 
modern industry and institutions. Offer them 
an up-to-date high speed electric sprayer, and 
you will get their business. Many leading man- 
ufacturers of industrial insecticides are finding 
the Tornado the biggest stimulant to 
that they have ever used! 


sales 


The appeal of the electric sprayer brings in 
plenty of NEW business. And because the 
electric sprayer is so easy to use and gives such 
splendid results it makes old customers use 
more insecticide and consequently BUY more. 


with 


Vail the 


coupon 


today. 


an, 











Inerease Your Insecticide Business 
with these Electric Sprayers 





Breuer’s Tornado Portable Electric Sprayers 


are the most powerful and efficient of their type on the market. 
germicides, and disinfectants. Model 6 ball bearing 14 H.P. G-E motor, is for heavy duty service 
in mills, warehouses. and larger institutions. 
s H.P. G-E motor, is designed for smaller plants 
and institutions. as well as for home use. 
Write ted-v for complete description and full particulars 
Please send full particulars on the Breuer Portable 
Tornado Electric Sprayer. 
BREUER ELECTRIC MFG. CO., 
860 B!ackhawk St., Chicago, IIl. 
Name 


Address 


Handle all liquid insecticides, 


Model 50, 


No obligation. 
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Trade Mark Reg. U. S. Pat. Off. 161837 
Paradichlorbenzene 
Specially prepared for 
Moth Preventatives 
and 
Deodorizing Blocks 
For Immediate Shipment in 
200, 100 or 50 Pound Barrels 
Write Us For Prices 
HOOKER ELECTRO CHEMICAL CO. 
Sales Offices W orks 
25 PINE STREET NIAGARA FALLS 
New York City New York 
Member 

















The Aromazon Air Conditioner (metal contain- 
er) is the most strikingly attractive device of its 


kind. Substantially built of iron and non-corrosive 
terne plate, finished in a beautiful and durable 
ivory lacquer, its ornamental appearance appeals 
to your prospect at once—and your sales resis- 


D I Ss K tance is immediately lessened. 
AIR CONDITIONER 


The Aromazon Disks are equally as distinctive 
in appearance, quality and efficiency—and present 
the decided advantage of convenient regulation of 
results to meet each individual need. 


A Decidedly Superior and Distinctive A combination with which you can successfully 


any competition. 


Cutfit—which will help you get and hold mect 
your share of the air conditioner business 


in your territory. 


Special Features overcome competi- 
tion; and insure repeat business. 


Write for Descriptive Literature 
and details of 


Exclusive Territory Arrangement. 


PALMER PRODUCTS, INC. 





Main Offices, Laboratories and Factory > 
Milwaukee, U. S. A. Al ae 

so i j od 

New York Office: 528 W. 40th St. _{iguid Soap Pai ES Stieoall 





Soap Valves and <— , a 
Tank Systems - 
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Huntington Re-Equips Soap Plant 

Huntington Laboratories, Huntington, Ind., 
manufacturers of liquid soaps, insecticides, dis- 
infectants, and other sanitary specialties, have 
recently installed prac- 
tically all new equip- 
ment in their liquid 
soap plant. The plant 
for soap manufacture 
is a six story struc- 
ture. The new layout 
of equipment was 
planned on a basis of 
storing all raw mater- 
ials on the top floor of 
the plant and passing 
them by gravity from 
floor to floor through 
the various stages of 
manufacture. Storage 
of finished materials is 
on the ground floor. New tanks, pumps, scales, 
laboratory and control equipment, six 3,000 
gallon electrically controlled soap kettles, filter- 
ing, storage and packaging equipment are now 
in operation. 





J. L. BRENN 


J. L. Brenn, president and general manager 
of Huntington Laboratories has had many 
years experience in the manufacture of liquid 
and sanitary specialties. Jenjamin 
Alexander is vice-president and general sales 
manager of the company. During the past 
three years, the rise of the company has been 
extremely rapid, until at the present time, it is 
one of the largest and best known firms in the 
field. A descriptive booklet, describing the 
products of the company and their manufac- 
ture, has just been issued under the title, “The 
Laboratory on a Gigantic Scale.” 


soaps 


—————e-———_—__—_ 


In the first air mail plane from Atlanta, Ga. 
to New York on May 1, when the service was 
inaugurated, was a letter from Fred Hoyt, 
president of the Frederick Disinfectant Co. and 
past president of the Insecticide & Disinfectant 
Manufacturers Association, to the editor ‘of 
SOAP urging all members of the Association 
to attend the meeting in Chicago, June 4, 5 
and 6. 


+or 


Clifton Chemical Co., New York, makers of 
bulk soaps, disinfectants, etc., have leased two 
additional lofts, at 256 Front St., a few doors 
irom their factory, to take care of increasing 
business. The lofts afford 5,000 square feet 
of additional floor space. 


Is DRIP-LESS 
At Any Angle 





, It eliminates messy hands 

% “and the drops that fall 

} on food, floors, fur- 
niture and coverings 


sich consumer may be sold to the hilt on the 

merits of your product but she will never cease 
to object to the messiness that arises from applying 
it with the ordinary sprayer. And chances are she 
won't use it as frequently as she would if there were 


no messiness involved. 


Drip cups catch and return the drip only when 
they are held in an upright position. With the 
sprayer tilted at an acute angle or held sidewise, 
as is bound to occur, the drippings slop over, soil- 
ing the hands and at least temporarily spotting or 
soiling whatever the liquid falls on. 

With the Lowell NU-DAY you eliminate all 
Its all-position drip flange and 


unique system of return makes it 100% 
And it costs no more than 


the messiness. 
clean 
used in any position. 


ordinary sprayers. 


Write for your free sample and prices today. 


LOWELL SPECIALTY CO. 


4 LOWELL MICHIGAN 


The LOWELL 





NU-DAY 


Insecticide-Sprayer 
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Trade Mark | 


PINEzOzDER 


Reg. U. S. Pat. Off. 





Gor 


of ac 
ing di 


Pine Oil Disinfectant ||: 


new 


Available in 55 gal. drums, 5 and 10 gal. cans. Elizal 
Send for a sample and test it vourself. | 
; | U. 
Attention Manufacturers en 
M ANUFACTURERS of pine oil and disinfectants may | ewwd 
now lease the rights to manufacture PINE-O-DER, sai 
the finest pine oil disinefctant on the market. For further line 


details, communicate with H. & V. Chemical Products ve] 
Corp., owners of the patent rights. 


oe | Nur 
H. & V. CHEMICAL PRODUCTS CORP., Inc. ||" 
Office—2123 Church Av., Brooklyn, N. Y. Plant—Glendale, L. I. ing to 


Phone—Buckminster 7085 locates 


furnisl 
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' f 
It Sprays Continuously: 
’S 
BROWN’S AUTO-SPRAY No. 26 
A whirlwind of fine, misty spray 
continuously maintained with but 
slight effort ! 
The killing power of your spray will able without the use of tools, is strong 
be doubled with the use of this sprayer Pena di 
—and the labor of spraying will be re- Se akan es BSCE ay a Ten 
duced by more than half. It is of sim- be filled with a fog of vapor in one 
ple construction, completely demount- minute with this equipment. 
Put Your Product Ahead of Competition ! 
If you want more information and this advertisement to your letterhead 
prices write to us. Better still, pin and we'll do the rest. 
( 
| ROCHESTER NEW YORK 
a - - ee 
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Notes of the Industry 











Gorman & Gorman, Newark, N. J., makers 
of a complete line of sanitary products, includ- 
ing disinfectants, moth preventives, deodorants. 
household insecticides, ete.. have moved to a 
new plant, located at 110 \ve., 
Elizabeth, N. J. 


lLorraine 


<0 
UL. S. Sanitary Specialties Corp., Chicago. 
announces that their New York office and ware- 
house has been moved to new and _ larger 
quarters at 59 to 63 East 12th Street, near 
Broadway. ‘The new telephone numbers are 
\lgonquin 4243 and 4244. The new quarters 
have been occupied since April 26. 
«er 


Numerous insect including moths, 


mosquitoes, ants. fleas, sand flies, white ants, 


pests, 


etc, are quite prevalent in Malaya. accord- 
S. Consul, 


therefore 


ing to recent advices from the U. 


located at Singapore, the country 


furnishing a good market for household in- 


secticides. 


Houchin-.\iken Co., Hawthorne, N. J., man- 
ufacturers of soap machinery, are developing 
a semi-automatic feeder and discharge for their 
deodorizing block press. The contrivance, which 
they anticipate will be ready within a month, 
consists of a funnel shaped hopper, placed 
above the press, and a wooden block, under the 
hopper, which is moved from the hopper to the 
press, by hand, taking the correct quantity of 
raw material from the hopper, depositing it in 
the die and at the same time moving the finished 
block off the press. The concern has also con- 
ducted a series of experiments in the manu- 
facture of large size brick shaped, deodorizing 
blocks, and expects to have something definite 
to announce in the near future. 
‘atsaeec 
Dow Chemical Co., Midland, Mich., makers 
of coumarin, methyl salicylate, paradichlorben- 
zene and other industrial and medicinal chemi- 
cals, have declared a ten per cent common 
stock dividend, raised the quarterly dividend 
to $1.50 per share and authorized the issuance 
of 10,000 additional shares of no par common, 
to be offered to common stockholders share. 
scesiicieaniutianees 
Zonite Products Corp., owners of Larvex 
Corp., announce the election of Thomas I.. 
Chadbourne, New York banker, as a director. 








NEW ODORS for SPRAY 


For the coming season ! 


! 


S and DISINFECTANTS 





1 





Spray Bouquet No. 1888 $1.25 lb 
= . No. 1889 145 “ 
es _ No. 1890 im “ 


Powerful, Exceptionally Pleasant and Readily Soluble 


NEW ODORS for PARADICHLORBENZENE 


Para Bouquet No. 1891 $1.75 lb 
” “ No. 1892 —_— 
m _ No. 1893 Se 
Strong, Sweet and Lasting 
We will assist you in your manufacturing prob- 


lems, and will gladly send samples. Write to us. 


PIERRE LEMOINE, INC. 


200 VARICK STREET NEW YORK 
Factory: LONG ISLAND CITY, N. Y. 


St. Louis 


Chicago 
Portland, Ore. 


Boston 
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1. NOX-KWIK kills flies, mosqui- y 2 Zz AY 1 insec! 
toes, bed-bugs, ants and other pea a. (AY speci 
%, 











winged insects. (It does not 











merely stun as ordinary insec- ered 
ticides do.) 3 stl 
2. NOX-KWIK is always of stand- with 
ard uniform strength - - 100% see becon 
active ingredients. FLY SPRAY N KK 4 PLY SPRAY SPRAY vene 
3. NOX-KWIK is non-poisonous aaa ee OX= WV II gener 
and practically odorless. It will new 
not contaminate food-stuffs. The All Purpose Liquid Insecticide field 
4. NOX-KWIK is stainless. It will - 
not harm the finest fabrics. Just plain homely fact . . Nox-Kwik, if you desire, can be with 
furniture or metals. these six claims on the left packed under your private la- indust 
5. NOX-KWIK is economical in use here! Six reasons why Nox- bel. Our label is attractive, 
Less of Nox-Kwik is required Kwik will appeal to your mar- colorful, sales compelling! nounc 
than the ordinary fly sprays. ket as it has to jobbers the Guarantee Nox-Kwik to your Mr. 
6. NOX-KWIK will be pleasantly country over! Where is the job- trade in the confidence that . 
perfumed at slight additional ber who is not searching for it will “deliver” . . . that its proje 
cost. the product offering repeat “ a eee able a 
zi : “ ° e 
— rapid turn-over, quick stands back of this product. Was Si 
NOX-KWIK is packed in various profits . . . the assurance of Volume production enables us le 
{| size containers from a 65 gation |} building good-will? Let us pro- to quote low prices. May we dent ¢ 
drum to a half pint can. duce the evidence! tell you more about it? factur 
fairs. 
U.S.SANITARY SPECIALTIES CORP set 
° : ° heen € 
Laboratories and Works—435 So. Western Ave., Chicago Was to 
mer \ 














VOGEL INSECTICIDE 


SPRAYERS ||| 


A low priced sprayer that will 
stand up under hard use. 





Holders for 


DEODORIZING BLOCKS 


7 





Decorated and Plain 


TIN CANS 


All shapes and sizes. 
Shaker top cans for para crystals. 














Send us your specifications and let us submit samples and prices i 


WILLIAM VOGEL & BrRoOs., INC. 


37-47 So. 9th Street Brooklyn, N. Y. ae 
IN BUSINESS OVER FIFTY YEARS. 
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1}. W. Bailey Leaves Tanglefoot sociation meeting to be held June 4, 5 and 6 
: y at the Edgewater Beach Hotel, Chicago. He 
John W. Bailey, _* number of years past has always acted as toastmaster at the annual 
general manager 01 the langletoot Company, banquets of the \ssociation for a number of 
Grand Rapids, Mich., manufacturers of imsee- caps past. 
ticide sprays, sticky ies Ses 
fy paper, and other (ig 
insecticide and paper 
specialties, has _ sev- 
ered his connection 
with that company to 
become president and 
general manager of a 
new company in a 
field not associated 
with the insecticide 
industry. Definite an- 
nouncement regarding 
Mr. Bailey’s new 
project is not avail- 
able as vet. Mr. Bailey 
was second vice-presi- J. W. Batney 


Sanitary Supply Ass’n Meets 


Members of the National Sanitary Supply 
\ssociation held their sixth annual meeting, 
\pril 12, 13 and 14, at the Hotel Statler, 
Cleveland. The first morning was devoted to 
registration and a general business meeting, at 
which reports of the officers were heard and 
nunutes of the preceding meeting were read. 
J. B. Miller, of the Sullivan Brush Co., Sulli- 
van, Ind., spoke on “A Few Interesting Side 
Lights on Floor Brushes and their Manufac- 
ture.” In the afternoon, the addresses included 
one on “Promoting Cleanliness,” given by 
Roscoe C., Edlund, of Cleanliness Institute. 
fat of the Insede & Disinfectant Mowy- lt 0%, Tuesday, were, even by C. ed 
jacturers Association and was active in its at ton. O.. who spoke about “Thirtv Years Ex- 
fairs. He was well-known throughout the perience with Liquid Soap,” Gordon E. Kent, 
insecticide industry and widespread regret has of the Kent Co., Rome, N. Y.. who discussed 
heen expressed at his leaving the industry. He the subject of scrubbing and floor polishing 
was to have acted as chairman of the Mid-Sum- machines. and others. In the evening, the an- 
mer Meeting Program Committee for the As- nual dinner was held. The final session took 
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For filling insecticides into cans-- 


THE MONOSCALE | 
FILLING MACHINE i 


Why worry with hand filling? Its inaccuracy, mess and 
waste only necessitate extra work and add to your costs. 
At relatively small cost you can get the Monoscale Fill- |; 
ing Machine, that will:— | 
—Measure an exact quantity into each can. 
—Avoid all splashing, dripping, overflowing 

and soiling of cans. 






This fine piece of equipment will continue to do clean, 

accurate work for you after years of use. 

Made in two sizes: Gallon size fills up to gallon cans: 
five gallon size fills from 1% pint to 
5 gallon cans. 
Easily adjusted in a few minutes for 
different size cans. 


Write for pamphlet. 
THE KARL KIEFER MACHINE CO. 














r 


| 






















































































106 SOAP May, 1928 May 
place 
“EIDERDOWN” - 
Pure White neutral say 
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Powdered § = 
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WHOLE COARSE and FINE POWDERED Co;,. 
DALMATIAN JAPANESE van | 
Co, 
Co., | 
E. Mi 
= 
Pyrethrum 
Insec 
We are specialists in this item. The 
. —_ infect 
Soap Bark - Sandalwood = -  Benzoin due it 
Lavender Flowers mg 
Let us Submit Samples and Quotations 1926 , 
trom 1 
S.B. PENICK «& COMPANY fore 
foreig: 
115 Fulton Street - - New York, N. Y. puree 
Factories at Weehawken, N. J. and Asheville, N. C. housel 
porter 
repres¢ 
a = — — = certs can “s 1927 f 
nearly 
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E. deHaen's from 1 
™ e Americ 
Sodium Fluoride tential 
(95/97% Fluffy ) tinue t 
; : . quality 
Extra fluffy, free running. and a potenti: 
uniform product. It is practically attainir 
| free from Sodium Silico Fluoride. ‘4 : he 
| of brie 
¢ * de : : prospec 
| on White Arsenic = 
| “Silesia selves ( 
| A pleasing odor for fly-spray. Animported product, free from ue - 
| Inexpensive. Economical. objectionable metal-odor. the Dey 
Samples on Request Series 0 
Spray 
Pfaltz @ Bauer, inc. ey 
infects 
300 PEARL STREET-NEW YORK geen 
Branches: holding 
CHICAGO MONTREAL, CANADA LOS ANGELES consume 
217 E. Illinois St. . 207 St. James St. 683 Antonia St. » sgaigd 
r le mos 
. 175 lei, 
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place Saturday morning, disinfectants, among 
other subjects, having been one of the topics 
of talks given by F. R. Hunt, Hunt Mfg. Co., 
Cleveland, and Dr. John E. Monger, director 
of health for the state of Ohio. Among the 
members of the organization are, American 
Soap Powder Works, Brooklyn, Davies- Young 
Soap Co., Dayton, O., J. Eavenson & Sons, 
Camden, N. J., J. B. Ford Co., Wyandotte, 
Mich., Harley Soap Co., Philadelphia, Palmer 
Co., Milwaukee, Selig Co., Atlanta, Ga., Sulli- 
van Brush Co., Sullivan, Ind.. U.S. Chemical 
Co., Greenville, O., and Wheeling Corrugating 
Co., Wheeling, W. Va., E. C. Kratsch, 129 
E, Michigan St., Milwaukee, Wis., is secretary. 


tor 


Insecticide Exports Doubled in 1927 

The world market for insecticides and dis- 
infectants has assumed considerable importance 
due in a large measure to the activities of 
American manufacturers and exporters. The 
1926 exports of insecticides and disinfectants 
from the United States were valued at $2,721,- 
990. Rapid progress was made in Fhe desl 
foreign markets during 1927 when shipments 
increased to $4,788,777. It is in the field of 
household insecticides that the American ex- 
porter is especially active; these preparations 
represented more than 76 percent of the total 
1927 trade. Although shipments amounted to 
nearly $5,000,000 last year, the market has ap- 
parently only been partly developed. Reports 
from many foreign countries indicate that the 
American exporter has an extremely large po- 
tential market for his products. He should con- 
tinue to maintain or improve the standard of 
quality already set and intensively study the 
potentialities of each market with a view of 
attaining maximum results. With this in mind, 
the Chemical Division is inaugurating a series 
of brief market surveys to assist actual and 
prospective exporters in the preparation of 
their sales campaigns. In order to avail them- 
selves of these market surveys. it is suggested 
that interested firms arrange to have their 
names registered with the Chemical Division of 
the Department of Commerce to receive this 
series of circulars. 

oe 


Sprayers introduced in the Rumanian mark- 
et for use with household insecticides and dis- 
infectants are of simple construction consisting 
of a simple tin cylinder plunger and reservoir 
holding up to one kilo of fluid. The Rumanian 
consumer shows a decided preference for a 
sprayer of low price, irrespective of quality, 
the most popular spraver retailing for about 
7) lei. 


That First 
and Lasting” 
Impression 


given by an 


ACME SPRAYER 


First impressions are lasting, and the first thing 
the user of an insecticide or repellant notices is 
HOW THE SPRAYER WORKS. Acme Sprayers 
not only work right when new but they continue 
to work right. Fifty years’ experience, a large fac- 
tory, modern production facilities and an enviable 
reputation to sustain, all combine to insure satisfac- 
tion to the user of Acme Sprayers. 

















See these improvements 


Order a sample of our new No. 200 Sprayer and 
see the new Improvements. The Drip Cup keeps 
liquid from dripping on the floor or person; the co- 
ordinated air and spray tubes produce a mist or fog 
which hangs in the air longer; the special processed 
leather plunger cups take hold instantly and give 
full spray volume; the Vent in the can screw pre- 
vents siphoning and leakage when not in use. 

If our large line does not contain the sprayer 
you want, we will design a sprayer to your specifi- 
cation, and it will be Acme guaranteed quality. 


Write for samples and prices. 





TRADE MARK 


ACME} POTATO IMPLEMENT CO. 


REGISTERED TRAVERSE CIFY, MICHIGAN 
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Bulk Insecticides a Specialty 


“BEE BRAND” LIQUID SPRAY 


Concentrated or Ready for Use 
Add it to your line and sell it in bulk, as well as in our package line. 
Its clean cedar odor does away with the objection raised against the use 
of most sprays in theatres, clubs and other public places, 
Packed in 50 gallon steel drums and 1, 5, and 10 gallon containers 








Mc CORMICK & Co., INC. marviano 


“INSECTICIDE DEPARTMENT” 








BALTIMORE 














HOUCHIN-AIKEN NEW 


Machine-Made > LOW PRICE 


DEODORIZING 
BLOCKS 


Sell Best ! 


Blocks made with this 
press, by the new cold 
pressed method, sell bet- 
ter and cost much less 
to make. Save 5% of 
your raw material, cut 
labor, and make a 
smooth, even, deodoriz- 
ing block that will please 
your customers much 
more than the old style, 
irregular blocks. Com- 
plete cost details and 
manufacturing sugges- 
tions on request. 





SoMa 
(@) 
<socim> 





pineal 


“HY-SPEED” Vacuum Bottle Fillers with 
new light-weight, acid-resisting handles, 
are bottling liquids more economically 
than ever at our new low price level. 








Let us make some sample 
cakes with your own material. 


HOUCHIN - AIKEN COMPANY 





ALSOP ENGINEERING CO. 


Hawthorne New Jersey 47 W. 63rd Street New York 





Filters, Mixers, Pumps, Bottle Fillers, Tanks, ete. 


SOAP MACHINERY (oe emoamans 























DISINFECTANTS - INSECTICIDES - FLY SPRAYS - SOAPS 
METAL POLISH - ROOF COATINGS 


We sell large quantities of these products to leading jobbers 
who find it cheaper to buy from us than to manufacture them- 
selves. Drop shipments made under your own name and brand. 
Why not investigate our proposition? There's no obligation 
whatever. Write us for complete information and prices today. 


Ee PLIEASIFAT cripD es 2450 Canal Rd., 
THE CHEMICAL SUPPLY COMPANY CLEVELAND, OHIO. 
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Chicago Meeting, June 4, 5, 6 
(From Page 91) 

MaecNair for the Publicity 
Committee, will then be made and discussion 


and from Ira P. 


by the membership. 

On Tuesday afternoon, there will be sever- 
al speakers of prominence, including an ad- 
dress by Dr. J. kh. Haywood of the Food, Drug 
& Insecticide Administration. 

Entertainment features at the meeting will 
be in charge of S. G. Scott of the Williams 
Sealing Corp. The Mid-Summer Dinner and 
Smoker will be held at the Edgewater Beach 
Hotel on Tuesday evening, June 5. A theatre 
party has been arranged for Monday evening, 
June 4, through the courtesy of the Williams 
Sealing Corp. The convention will close official- 
ly at noon on Wednesday, June 6, so that those 
who desire to catch the afternoon trains out of 
Chicago, may do so. 


+or 
Taylor Chemical Co., manutacturers of dis- 


infectants, formerly of Quincy, Mass. has 
moved to Shawsheen (via Woburn), Mass. 
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Testing Disinfectants 
(From Page 95) 
economic point of view. It is a foregone con- 
clusion that the foreign buyer will not purchase 
on the seller’s standards when his own method 
of determining values in disinfectants has with- 
stood the test of time. 

It is suggested that if the American disinfec- 
tant manufacturer really wishes to place him- 
self in position to secure foreign trade, he must 
have a due regard for foreign standards. For- 
tunately the foreign test for disinfectants is the 
same which is widely employed in our own 
country. Why then would it not be far better 
for all American disinfectant makers to offi- 
cially adopt the same Rideal-Walker test, using 
0.2 c.c. of culture to 5 c.c. of diluted disinfec- 
tant, as is used in foreign countries 7 

It is furthermore suggested that if the Jnsec- 
ticide & Disinfectant Manufacturers Associa- 
tion wishes to set itself straight and prevent 
further argument and discussion over the mat- 
ter of testing, it officially adopt this same meth- 
od and give it the name of the Association so 
that it may be known as the standard by which 
the efficiency of American-made disinfectants 
is measured, and which will be equally well 
suited as a test for disinfectants sold at home 
and abroad. 








90% Benzol 





CRESYLIC ACID 


97-99% Pale or Dark 


Washed frozen free of naphthalene 
Guaranteed to make milk white solution—not pink. 


C. P. Toluol 


WILLIAM COOPER & NEPHEWS 


INCORPORATED 
1909 Clifton Avenue 








Solvent Naphtha 


Chicago, Ill. 


























110 SOAP May, 1928 May 


CRESYLIC ACID th 








All Grades unpre 
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CREOSOTE OILS Bos 

Cresol Specially prepared for Phenol e 
U.S.P. disinfectant manufacturers. U.S.P. ah 


COAL TAR PRODUCTS thing 


in ha 


WM. E. JORDAN & BROTHER, 2590 Atlantic Ave., Bklyn., N. Y. ag 























Mechanics Bank Bldg. Telephone Glenmore 7318-7319 sales 
| we br 
Attractive Prices | | Kill Him & Save Money | | ‘« 
on “Dead Oil” | Have you ever figured out in dollars and cents _. 


ciates 


‘Dead Oil’ is especially | tiveness of Rats and Mice? You can totally wipe 


| | the loss you sustain each year by the ruthless destruc- them 1 
| out this big item by the use of RATIN, which for 





prominent manufac- 
turers and institutions 


{ > | 25 years has been successfully and safely used to there \ 
suitable for small scale | eradicate these pests. Among the thousands of users the rar 
wood preserving — shin- | es are the Municipalities 

: ; ae of New York, Chi- 
gle stain — insecticides. | cago, Philadelphia, Du! 
| ah Newark, ne 
emphis, New Or- eras 
In drums leans and other cities, vital fz 
and besides the most 














five gallon cans 


site bt in America and Eu- 4 
ASK or ree In- f 
formation on how Aye Se RATIN is un- | 
to eliminate all like any other prep- 
F. O. B. F.O. B. sare _ — aration; it is guaran- & 
. . ° estate degree oO “ehe ° 
Kearny Cincinnati | pr ecatattan ania teed harmless; it is a 


area requiring absolutely reliable, it 


Ohio 


treatment. never fails. 


| || The RATIN LABORATORY, Inc, 


| 116 Broad Street 
New York, N. Y. 


New Jersey 





THE WHITE TAR COMPANY 


of New Jersey, Inc. 


Belleville Turnpike Kearny, New Jersey 
: eee 
































For Applying Insecticides and Fungicides 
a‘ The Junior Compressed Air Sprayers are different from all 
Junior Sprayer others. They are the only sprayers with Robertson Pump, which 
has a higher working efficiency than any other pump ever made. 
They give a continuous spray, reduce the liquid to a fine mist- 
like vapor and throw it with great force, so that it is driven 





into the smallest cracks and crevices. 


i] | i Write for Prices and Illustrated Pamphlet. 
mut Hl Mi NOT LIKE ORDINARY SPRAYERS 
Ask to be Shown the Difference 


No. 55—JUNIOR SPRAYER JAECKH MANUFACTURING COMPANY 


Capacity, 1 Pint 
422 EAST EIGHTH ST. CINCINNATI, OHIO 


SPRAYERS : 
@ 
i 
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Major Sales Problems Today 
(From Page 31) 

There must be planning of 
unproductive time of the salesman. 
he taught to study not alone selling, but also 
merchandising, marketing and, [| believe he 
has to be taught something about finance. — | 
think that he should know something about the 
stock market. [ think he should know some- 
thing about banking. | am a strong believer 
in having our men read the various courses 
that are available on business management and 
sales management. Possibly | am a= great 
hooster for that because we believe in promo- 
tion from the inside up. It rarely occurs that 
we bring a man in from the outside. — Last 
week | had a class of forty-four new salesmen. 
The majority of them had been pharmacists 
because that is the kind of men we need in our 
line of business. (On the evening that we gave 
them their welcome, I had eight of my asso- 
cates around the table and out of the eight, 
there were only two who had not come up from 


the use of the 
He must 


the ranks and qualified. 
Sales 

URING the past seven years, we have held 
one 


We 


Conventions 


sectional conventions. We found 


vital fact which may he of interest to you. 


A COMPLETE MANUFACTURING 
UNIT FOR INSECTICIDES 


ae? 











HY-SPEED 


PATENTED 














LS VU rs; 


® ALSOP ENGINEERING co. ® 
47 W. 63rd Street New York 


Filters, Mixers, Pumps, Bettle Fillers, Tanks, ete 
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believe in the biennial general sales conven- 
tions; every two vears bring them all in and 
have them all get acquainted, but in between 
that time we hold sectional conventions. We 
get much better results. We get a closer con- 
tact and we develop a spirit in the organiza- 
tion that puts the thing over the top when we 
are in a sales campaign and anxious to make 
our quotas. 

When these men are gathered together in 
smaller groups they have more courage to pre- 
sent to us the problems with which they are 
faced in their individual territories. In other 
words, they bring to us the actual knowledge, 
from personal experience, of the attitude of 
their customers toward sales and advertising 
campaigns. Naturally, salesmen are of the 
opinion that customers in their territory are 
“different” than customers in other territories. 

We realize that the characteristics and hab- 
its of mind of dealers in various parts of the 
country differ, but fundamentally, there is real- 
ly no dissimilarity in the wholesalers and retail- 
ers with whom we do business. They are all 
either professional pharmacists or merchants. 
However, | have never yet seen a salesman 
whose customers were not “different.” It is al- 
ways like the old story of the fellow who says, 
“My business is different.” Salesmen are just 








A sturdy 
PERCOLATOR 


for 
Insect 
Powder 


eo" 






Showing 
50 Gallon Size 
Price 
$35.00 Complete 





#20 gauge ARMCO 
(not steel). 


from 
Ingot Galvanized Iron 
Has cover, strainer, faucet and felt 


Made 


ring. Other sizes built to order. 


Let Us 


FARLINGER-RICE CO. 
EAST ORANGE, N. J. 


Estimate on Your Wants. 
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IF your problem concerns pyrethrum in any form— tried 
our analytical and research laboratories are at your this | 
service. In 

DEPENDABLE - GUARANTEED - SERVICE =~ 
= and s 
by leaders in Pyrethrum Products thusiz 
for almost half a century asm ¢ 
high 1 
G 8 INC BALTIMORE les 
MARYLAND 
thusia 
7 can g 
; | GH (FS) there 
KING & HOWE ~ "aks sos | = 
hat fe 
IMPORTERS MILLERS | ; produced quickly ers O1 
: | ij and economically by ie 
| | STOKES is 0 
| | FOOT - PRESS ee 
Insect Powder |\ | (Ne 
Full information by Mr 
NOT BRANDED | and quotation wae 
NOT MIXED | on request. ) on 
Three varieties—closed Dalmatian, Insecti 
half-closed Dalmatian and Japan- | Assoe1 
ese. Impalpable powder or coarse | Automatic 
mesh, ground by our own mills. | Machines 
for 
| La a 
Insect Flowers | Bae” = 
Allow us to quote you direct from | Tablets 
the go-downs of Japan and the inte- and 
rior collecting centers of Dalmatia. Washing 
Tablets 














75 FULTON ST. NEW YORK 


5826 Tabor Road, Olney P.O. 
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me 
Dou PHILADELPHIA 
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Headquarters for Bulk Buyers” 








| 
| F. J. Stokes Machine Co. 

















John C. Wiarda & Co. 
260 Freeman St., Brooklyn, N. Y. 
Manufacturers Jobbers 
Acids - Alkalies : Salts - Insecticides 


SODIUM FLUORIDE 


Fluffy : Extra light : Free flowing : 95% Pure 
of our own manufacture 


SILEX — SOAP FILLERS 


Send for Samples 
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human and they feel that way about it. So 
in these sectional meetings, we get some real 
reliable information and get closer to problems 
which our men have to face. If you have 
tried it. I think vou will check in with me on 
this basis. 

In closing, | would just like to say that I 
believe the sales executive. who puts his heart 
and soul into his work and who can become en- 
thusiastic about his work and pass his enthusi- 
asm on to his men, will not find any quota too 
high to beat. I am a great believer in creative 
salesmanship, where imagination plays its part, 
and | am a great believer in the old saying, “En- 
thusiasm is the dynamo of success.” If you 
can get a staff of men, I do not care whether 
there are ten, fifteen or one hundred and fifty, 
two hundred or four hundred, to go to the 
hat for you with the same spirit that the play- 
ers on a winning baseball team put into the 
sales quota 
bad the 
tough the going. 


their alma mater, 


is going to be licked no matter how 


game for your 


breaks and no matter how 


(Note: This article was extracted and edited 
by Mr. Keita for SOAP from an address given 


Annual Meeting of the 
Manufacturers 


hy him before the 14th 
Insecticide & Disinfectant 


\ssociation. ) 
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South African Insecticide Market 

Mosquitoes are most prevalent, .in) South 
\frica, from October to May, while: the danger 
from flies is greatest during the hot weather, 
from September to April, inclusive. Lice are 
most dangerous in winter. Liquid insecticides 
appear to be most extensively used, but powder 
insecticides are popular, especially for the ex- 
termination of lice and other vermin. The 
white population purchase insecticides mainly 
for the extermination of flies. As screening is 
rarely used in this country, the per capita con- 
sumption of insecticides, by the white popula- 
tion, is unusually heavy. The sale of certain 
classes of insecticides, mainly for combatting 
vermin, is also increasing among the native 
population. Insecticides are stocked by grocers, 
hardware retailers, and druggists. 
are believed to have the largest turnover in this 
followed in turn by hardware 
dealers and chemists. Some of the best sell- 
ing insecticides in this market are of American 
manufacture. The market is highly competitive 
and liberal provision should be made for adver- 
tising and educational work, to properly intro- 
duce new lines. 


Grocers 


class of goods, 


R. Hillier’s Son Co.. New York, millers of 
insect powder and crude drugs, had their plant 
on Hudson St., Jersey City, N. J. destroved by 
fire late last month. 





ment of value. 


power—true buying economy. 
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OWC() POWDER— 


BRAND 


REG. US. PAT. OFF. 


The experienced Pyrethrum buyer demands high killing power. 
The killing power you get per dollar expended is the true measure- 


POWCO BRAND guarantees purity and definite high killing 


JOHN POWELL & Co., INC. 


12 WATER ST.. NEW YORK 




















ARABOL 


ADHESIVES 


Glues.Gumss. Pastes 
For Every Purpose 
Write For Samples 

THE ARABOL MEFG.CO. 


NEW YORK: 11OE. 42"°ST. 
CHICAGO: (CICERO) ILL. 
















Oryers 
Two Proctor & Schwartz Large Roll Soap Chip 
Dryers complete. 
Three Proctor & Schwartz Soap Chip Dryers with 
five Chilling Rolls. 
Procter & Schwartz Bar Soap Dryers 
Condon & Huber Soap Chip Dryers. 
Soap Crutchers 
Houchin- Aiken, Dopp & Doll Steam Jacketed Cruteh - 
ers, 1000#, 1200#%, 1350#%, 1500#%, 1800%, 
30007, 6000 #, & 10000 # cap. 
Crutchers for floating soaps. 
Soap Presses 
Jones, Machinery Designing & Ralston Automatic 
Presses for toilet and laundry soap. 
Dopp, Crosby & Empire Foot Presses. 
Scouring Soap Presses. 
Grinders & Mixers 
Day Jacketed Marshmallow Mixers, Pony Mixers, 
a. I caaaaal Mixers, Rouge Mixers, Ointment 
Mill, 
Schultz- oO * Neill Mills. 
Soap Cutting Tables 
Houchin-Aiken Steel Automatic Table with self- 
spreader & extra headers. 
Wooden Tables with and without self-spreader at- 
tachments. 
Soap Slabbers 
Houchin- Aiken, Curtis-Davis, Dopp & Newman's 
Hand and Power Slabbers. 
Send us a list of your surplus equipment. 
We buy single items or complete plants. 


NEWMAN TALLOW & SOAP MACHINERY CO. 


1051-1059 WEST 35TH STREET 


TELEPHONE: BOULEVARD 1650-1651 








SOAP MACHINERY FOR SALE 


REBUILT SOAP MACHINERY IN GUARANTEED FIRST-CLASS WORKING CONDITION 


At very attractive prices — Every piece listed is in stock for immediate shipment. 
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Toilet Soap Mills 
2, 3, 4, 5 and @-roll Granite Toilet Soap Mills. 
Houchin- Aiken 4 and 5-roll Steel Mills. 
Plodders 
Houchin-Aiken, Rutschman & Allbright-Nell 6”, 8” 
& 10” Plodders. 
Soap Powder Machinery 
Blanchard #10-A & #14 Soap Powder Mills. 
Broughton Soap Powder Mixers. 
Wms. Patent Crusher & Pulverizer. 
Sedberry Crusher, Grinder & Pulverizer. 
A-N_ 5x7 Crystallizing Rolls. 
Filter Presses 
Sperry, Perrin & Shriver Cast Iron Filter Presses, 
12”, 18”, 24”, 30° & 36”. 
International & Monopod Filters 
Various Other Items 
Wm. Garrigue Glycerine Evaporators. 
Steel Soap Frames, 600#, 1000#, 1200#%, 15004, 


& 18004 cap. 
Automatic Soap Wrapping Machines. 
Steel, Copper & Aluminum Kettles. 
Soap Remelters, Tube Fillers. 
Filling & Weighing Machines. 
Pneumatic Scale Corp. Can Filling Machine for 


cleansers, etc. 

Brass Soap Dies for foot & aut. Presses. 

Soap Chippers, Scales, Motors, Amalgamators, Soap 
Racks, Bottle Filling & Capping Machines, Tal 
cum Can Crimpers, etc. 

In business over 40 years — Call on our service 
department for assistance in your soap problems. 


CHICAGO. ILL. 
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_ ATTRACTIVE PRICES — 


HEADQUARTERS FOR i 
GOOD USED SOAP MACHINERY 


Overhauled, Rebuilt and Tested in our Modern Machine Shop at 
our Plant and Warehouse, Newark, N. J. Inspection Invited. 


IMMEDIATE SHIPMENT 





Space does not permit listing every item in stock. Write for items not yet listed. 





DOPP KETTLES; CRUTCHERS; FRAMES; CHIP DRYERS: FOOT 
PRESSES; POWER PRESSES; FILTER PRESSES, ALL STANDARD 
MAKES, .18” to 42”; MILLS, 3-ROLL, 4-ROLL, 5-ROLL, 6-ROLL, 
GRANITE AND STEEL; PLODDERS; CUTTING TABLES; REMELT- 
ERS; SLABBERS; SOAP CHIPPERS; GRINDERS, SCHUTZ-O’NEILL 
MILLS, RAYMOND PULVERIZERS, MEADE AND DAY MILLS; MIX- 
ERS, DRY POWDER, JACKETED, DOUGH; PONY MIXERS; COOL- 
ING ROLLS; POWDER FILLERS; TUBE FILLER; TUBE CLOSERS; 
WRAPPING MACHINES; LABELLERS; COPPER AND ALUMINUM 
KETTLES AND TANKS; STORAGE TANKS; EVAPORATORS, Etc. 


Send Us Your Inquiries 








WE WANT TO BUY 
Your surplus or idle machinery—single items or complete plants. 


SEND US A LIST TODAY. 





Write for Our Latest 4-Page Circular 


CONSOLIDATED PRODUCTS COMPANY, INC. 


15-21 PARK ROW, NEW YORK CITY —_ BARCLAY 0604 
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cher. Must be complete and in A-1 condi- 
tion. Address Box No. 283, care SOAP. 





Wanted to Purchase—Used steam-jack- 
eted kettle with agitators, 300 gallon capac- 
ity, suitable for making heavy jelly, potash 
and coconut oil soaps. Must be in first-class 
condition. State lowest price. Address Box 
No. 184, care SOAP. 





For Sale—Proctor & Schwartz Automatic 
Soap Chip Dryer, 1200 Ibs. capacity, with 
chilling rolls. Excellent condition. Real 
bargain. Address Box No. 274, care SOAP. 
—AMJ 





Silica—\WVe have a deposit of pure sili- 
ca which is available for a large consumer, 
manufacturer, or other firm to develop. 
Much of the deposit is pure white and of 
fine quality. Deposit is located in Colorado 
within trucking distance of railroad. Inter- 
ested parties may communicate with Clara 
C. Parrot, Hartsel, Colorado. 


Wanted—-Live wire soap salesman to 
take over selling end of growing business 
located in Houston, Texas. An investment 
of $3,000 cash is required. Address Box 269, 
care of SOAP. 


Trade Marks Granted 
(From Page 55) 


Dec. 8, 1927. Serial No. 258,657. Publish- 
ed Feb. 7, 1928. Class 6. 

240,833—-Powdered soap. The Insto Co., 
Los Angeles, Calif. Filed Nov. 17, 1927. 
Serial No. 257,679. Published Jan. 17, 1928. 
Class 4. 

240,875—-Hand Soap. Roy H. Schwartz 
doing business as The Rainbow Soap Prod- 
ucts Co., Cleveland, Ohio. Filed Nov. 9, 
1927. Serial No. 257,317. Published Jan. 
31, 1928. Class 4. 

240,893—Soaps and polishes. Alfred H. 
Smith Co., doing business as Kerkoff, New 
York, N. Y. Filed Nov. 30, 1927. Serial 
No. 258.240. Published Jan. 31, 1928. Class 
4. 

240,906—Insecticide. James W. Shep- 
herd, doing business as Dead-Go Manufac- 
turing Co., Auburndale, Fla. Filed Dec. 17, 
1926. Serial No. 241,641. Published Jan. 
31, 1928. Class 6. 

240,928—Hand soap. Hubert A. Sperry, 
doing business as Sunny Jim Co., Los An- 
geles, Calif. Filed May 20, 1927. Serial No. 
249,302. Published Jan. 31, 1928. Class 4. 
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HIJOS DE 
FRANCISCO NAVARRO 


35 SO. WILLIAM ST. NEW YORK 
Main Office 
MARIA (Almeria) - SPAIN 


Established 1890 


Distillers of 
Fine Spanish Essential Oils 
SPIKE LAVENDER 
ROSEMARY 
THYME — SAGE 
PENNYROYAL 
Prompt deliveries from New York stocks 


COMPARE QUALITY BEFORE BUYING 


Ask Us for Samples 




















Used Soap Machinery 


Reconditioned and Guaranteed 
by the Manufacturer 


600 Ib. capacity Soap Frames 

600 Ib. capacity Extra Bottoms 

No. 1 Champion Slabber 

No. 1 Hercules Cutter 

1500 Ib. Perfection Jacketed Crutchers 
1500 Ib. Horizontal Jacketed Crutcher 
Soap Crusher 

| Filler Mixer 

| 8” Spur Gear Plodder 

| 8” Worm Drive Plodders 

| Five-roll Water Jacketed Cooling Mill 


also 





Allbright-Nell Soap Powder Mill, 
Braughton Soap Powder Mixer, and 


Ruschman Mills. 


HOUCHIN-AIKEN CO., Inc. 
Hawthorne, New Jersey 
Telephone — Hawthorne 2809 
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Buy your private label soaps of every 
description from a thoroughly reliable 
house. Any of these products will 
serve you satisfactorily. 


Liquid Soap Base 
Liquid Soap 
Toilet Soap 


Potash Soaps 
Hard and Soft 


Bar Soaps Soda Soaps 


Scrubbing Compounds 
Any Odor 


Supplied to Jobbers or for 
Sale under your own brand 


PECKS PRODUCTS CO. 
ST. LOUIS, U.S. A. 

















We make a specialty 
of these SOAPS 


LIQUID SHAMPOO 
SHAMPOO BASE SOAP 
SHAMPOO PASTE 
LIQUID TOILET SOAP 
TOILET BASE SOAP 
SURGICAL GREEN SOAP 


UNIFORMITY of your LIQUID 
TOILET SOAP and SHAMPOO will 
enable you to increase your business. 


BUCKEYE BASE SOAP will produce 
a liquid soap or shampoo that will be 
uniform in every respect. An exacting 
chemical analysis insures the uniform 
composition of these soaps. 


Write for samples and prices 


THE DAVIES-YOUNG 
SOAP COMPANY 
DAYTON, OHIO 


Raw Material 
and Equipment Guide 


! sified list of SOAP advertisers—see Index to 
Wh vertisements, for advertising page numbers 


she ilo AND FILLERS 
A. Boet Co. 
1 ranks Chemical Products Co. 
kK. F. Griffiths & Co. 
Hammill & Gillespie, Inc. 
National Pumice Stone Co. 
James H. Rhodes & Co. 
John C. Wiarda & Co. 
CHEMICALS 
Bowker Chemical Co. 
Diamond Alkali Co. 
Dow Chemical Co. 
Grasselli Chemical Co. 
Hooker Electrochemical Co. 
Mathieson Alkali Works 
Mechling Bros. Chemical Co. 
Merck & Co. 
Michigan Alkali Co. 
Monsanto Chemical Works 
Newport Chemical Works 
Niagara Alkali Co. 
Parsons & Petit 
Philadelphia Quartz Co. 
Solvay Sales Corp. 
Victor Chemical Works 
Welch, Holme & Clark Co. 
Isaac Winkler & Rro. Co. 
COAL TAR PRODUCTS 
3aird & McGuire, Inc. 
William Cooper & Nephews 
Wm. E. Jordan & Bro. 
Tar Acid Refining Corp. 
White Tar Co. 
CONSULTANTS 
Charles W. Aiken (Engineer) 
Ratin Laboratory (Insect., Disf.) 
Thaxly Co. (Formulas) 
CONTAINERS 
American Can Co. (Cans) 
Bemis Bros. Bag Co. (Bags) 
Container Corp. of Amer. (Corr. & Fibre Boxes) 
Continental Can Co. (Cans) 
John Trageser Steam Copper Works (Steel) 
Metal Package Corp. (Cans) 
Pressed Steel Tank Co. (Steel) 
William Vogel & Bro. (Cans) 
EQUIPMENT, MISCELLANEOUS 
Alsop Engineering Co. (Storage Tanks) 
Anthony J. Fries (Soap Dies) 
Cc. T. Small Mfg. Co. (Portable Trucks) 
William Vogel & Bro. (Deodorizing Block Holders) 
MACHINERY. PACKAGING 
American Mach. & Foundry Co. 
Ferguson & Haas 
Johnson Automatic Sealer Co. 
National Packaging Machinery Co. 
Pneumatic Scale Corp. 
Stokes & Smith Co. 
MACHINERY, LIQUID HANDLING 
Alsop Engineering Co. 
Karl Kiefer Machine Co. 
Mixing Equipment Co. 
Pneumatic Seale Corp. 
Cc. T. Small Mfg. Co. 
MACHINERY. PROCESS 
Crowell Mfg. Co. 
William Garrigue & Co. 
Houchin-Aiken Co. 
Th. H. Kappeler 
J. M. Lehman Co. 
Proctor & Schwarz, Inc. 
Cc. G. Sargent’s Sons Corp. 
Sowers Mfg. Co. 
Wurster & Sanger, Inc. 
MACHINERY, USED 
Consolidated Products Co. 
Newman Tallow & Soap Machinery Co. 
Stein-Brill Corp. 
MATERIALS, MISCELLANEOUS 
Arabol Mfg. Co. (Adhesives) 
B. & W. (Lanolin and wool grease) 
Dareo Sales Corp. (Decolorizing Carbon) 
Merck & Co. (Chlorophyll and Lanolin) 
Pfaltz & Bauer (lanolin, Fluorides, Chlorophyll) 
John C. Wiarda & Co. (Fluorides) 
METAL CAPS 
Williams Sealing Corp 
PERFUMING MATERIALS 
Antoine Chiris Co. 
Wangler-Budd Co. 





1928 


ylders) 





